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the  Illinois  (Commission  on  Human  Relation* 
urfietl  citizens  to  shun  hate  {iroups;  upon 
joint  res<»lution  of  Ixtth  houses  of  the  state 
lefiislature.  the  Illinois  Lefiislative 
Investifiation  (Commission  made  an  in-depth 
investijiation.  Its  report  showed  that,  hy 
()<  toher.  the  Auntra  Klan  drive  had 
disinte*:rated. 


Last  March  the  Ku  Klux  Klan  was  openly 
soliciting  support  in  Aurora.  Illinois.  A 
Beacon-News  reporter  went  to  a  KKK 
orfianiziii}!  meeting:,  heard  the  Klcajile  say; 
“FLaeh  Klansman  is  another  pctlieeman  on 
the  street"  —  presumahly  to  enforce  the 
racist,  relifiious  biases  of  the  Klan. 

The  Beacon-News  front-pa}red  the  story, 
followinji  up  with  editorials  decryin*:  the  Klan, 

Results:  hlack  Aurora  citizens  orjianized  an 
anti-Klan  rally;  the  Mayor  and  (City  (Council 
passed  a  resolution  condemninji  hate  {iroups: 


We  see  these  events  as  another  affirmation 
that  an  informed  citizenry  will  continue  to 
oppose  forces  seekin}:  to  undermine  basic 
principles  of  this  nation. 


With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

EditOI*  ^^UbliShGI*  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community— editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  November  1975 

Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

E&P  Year  Book  published  April  1975  and  April  1976 
Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  600  pages. 

Tear  Here 

Plea-r 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

'■  ‘.  y  ar,  i  ’  '  ■  y^a:-.'23.00  D  ihro  - year'^  $  -0.00 

•  *E&P  YEAR  BOOK  —  tncyclopedia  of  the  Newspaper  Industry 
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Order  these  3  Editor  &  Publisher  publications  today 


EDITOR  &  PUBLISHER 
Current  news  of  the  newspaper 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields  $12.50  per  year. 
f52  issues) 


1976  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1976  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $25. 
per  copy.  (500  pages). 


1975  E&P  YEAR  BOOK 

Over  600  pages— directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $20.  per  copy. 

1976  Edition  $25.  per  copy. 
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Joan  Calvano 
wins  national  surburban 
“journalisloltbeyear” 
with  invostigative  serios. 

Joan  Calvano  has  an  investigative  mind.  This  cjuality  wouldn't  let  her 
dismiss  a  ehanee  remark  overheard  at  a  eommunity  planning  meeting. 

Was  there  an  improper  eonneetion  between  a  San  Diego  Citv 
Couneilman  and  the  redevelopment  t>ra  rundown  shopping  eenter? 

A  projeet  whieh  would  eost  the  tax-pavers  more  than  SI  million. 

As  a  statV  reporter  for  the  Sentinel  (a  Division  of  the  Harte-Hanks 
San  Diego  Urban  Newspaper  Group).  Joan  was  determined  to  find  out. 

Digging  in  with  the  tenaeity  of  a  veteran,  the  25-year  old  journalist 
turned  up  a  eontliet  of  interest  situation  that  led  to  her  eomprehensive 
series  in  the  Sentinel.  Whieh  in  turn  produeed  a  eourt  deeision  barring 
the  Couneilman  from  partieipating  in  the  redevelopment  projeet. 

So  signiheant  were  her  researeh  and  artieles  that  the  Suburban 
Newspapers  of  Ameriea  named  Joan  “Journalist  of  the  vear"  for  1975. 

The  national  publishers  assoeiation  said;  “Miss  Calvano  was  seleeted 
in  reeognition  of  eontinuing  eontribution  in  advaneing  publie 
understanding  of  some  aspect  of  suburban  civic  life.” 

Young,  bright  professionals  like  Joan  Calvano  form  the  backbone  of 
eommunity  Journalism.  And  that's  our  business— filling  a  responsible 
role  in  the  eomnumities  we  serve. 


Hartf-HanIxs  NEwspApFRs,  Imc.  NAliONWidE 
PO  Box  269,  Sax  Axioxio, Texas  76291 
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Converting  TO  DKltho' 

Or  Olfsot?...lf  So,  We  urge  you 
To  Read  The  Following 


If  you  are  making  the  “bicj  switch"  to  I)i-l.itho  or  offset.  Western  Litho 
Plate  offers  you  a  st'rv’ice  that  <}uarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plater<K>ni  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And . . .  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  — until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate¬ 
room.  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  concentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
plater(M)m  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drauing  showing  where  each  piece  of  eguipment  should  be  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  facilities  contain  a  )alM>ratory  in  which  your  electri¬ 
cal  and  maintenancepeo|)lecan  learn  more  about  Western’s  plate  prcwessing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  within  your  facilities,  teaching  your  platertMun  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PUNCH-COATER  MODEL  SP-3.  especially  designed  for  the  newspaper 
industry,  your  solution  to  plate  prcK'essing  bottlenecks. 

THE  WESTERN  LITH-X-POZER.  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LITHOPLATER.  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  LITHOCOATER.  an  ec«>noniical  roller  coater  which  is 
ideal  for  any  plater(M>m  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  plater<H)m  equi|)ment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  Mo.  63122— Atten:  Don  Holmes 


Oi-ldbo  'S  registered  trodemork  ©♦  ANPA  fteseorch  Inst.tute 


NOVEMBER 

30-Dec.  3 — Assn,  of  National  Advertisers  Annual  Meeting,  The  Breakers. 
Palm  Beach.  Fla. 

30-Dec.  5 — API  Publishers  Seminar  for  Newspapers  or  Groups  under  75,000 
Circulation.  Reston,  Va. 


DECEMBER 

1-5 — ANPA  Research  Institute  Training  Seminar,  Electronic  Editing  for  the 
Newsroom,  Easton.  Pa. 

3-5— SNPA  Circulators’  Symposium  Atlanta,  Ga. 

7-10 — SNPA  Foundation  Workshop,  Newspaper  Graphics.  St.  Petersburg 
Times,  St.  Petersburg,  Fla. 

7- 19 — American  Press  Institute  City  Editors  Seminar  for  newspapers  under 

75,000  circulation,  Reston.  Va. 

8- 11 — Washington  Journalism  Center  Conference,  Economic  Outlook  for 

1976,  Washington,  D.C. 


JANUARY 

4- 18— American  Press  Institute  Editors  and  Managing  Editors  Seminar  for 

newspapers  under  50,000  circulation,  Reston,  Va. 

5- 8 — Washington  Journalism  Center  Conference,  America  After  200  Years: 

The  Quality  of  Life,  Washington.  D  C. 

9- 10 — Virginia  Press  Assn.  Winter  Meeting,  Reston,  Va. 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Convention 

Center,  Cincinnati,  Ohio. 

11- 14 — SNPA  Foundation  workshop  for  newspapers  over  30,000  circula¬ 

tion,  Managing  Editor's  Job,  Atlanta.  Ga. 

15-17 — Arizona  Newspapers  Assn.  Annual  Convention,  Wigwam,  Litchfield 
Park,  Ariz. 

1 5-1 7— Texas  Press  Assn .  Mid-WinterConvention/T rade  Show,  Dallas,  Tex. 

15- 18 — New  England  Press  Assn.  Annual  Winter  Convention,  Sheraton- 

Boston  Hotel,  Boston,  Mass. 

16- 17 — Arkansas  Press  Assn.  Mid-Winter  Meeting,  Fayetteville,  Ark. 

18-21 — Northeast  Classified  Advertising  Managers  Assn.  Annual  Confer¬ 
ence.  Shoreham  Hotel,  Washington.  D.C. 

18-30— American  Press  Institute  Circulation  Managers  Seminar,  Reston, 
Va. 

20-21 — Oklahoma  Press  Assn  Mid-Winter  Convention.  Oklahoma  City. 
Okla. 

23-25— Mid-America  Press  Institute  Seminarfor  News  Executives,  Sheraton 
Airport  Motor  Inn,  St.  Louis.  Mo. 

25- 28 — International  Newspaper  Advertising  Executives  Annual  Winter 

Sales  Conference,  Marriott  Hotel,  New  Orleans,  La. 

26- 27— New  England  Daily  Newspaper  Assn.  Winter  Membership  Meeting, 

Sheraton-Lincoln  Inn,  Worcester.  Mass. 

29-31 — Tennessee  Press  Assn.  Winter  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Nashville,  Tenn. 


FEBRUARY 

1- 6 — American  Press  Institute  Management  of  the  Weekly  Newspaper 

Seminar,  Reston,  Va. 

2- 5 — Washington  Journalism  Center  Conference,  Nuclear  Energy:  Prom¬ 

ises  and  Problems.  Washington,  D.C. 

7- 8 — Southern  Classified  Advertising  Managers  Telephone  Sales  School. 

Parliament  House  Motor  Hotel,  Birmingham,  Ala. 

8- 11 — Southern  Classified  Advertising  Managers  Annual  Business  Confer¬ 

ence,  Parliament  House  Motor  Hotel.  Birmingham,  Ala. 

8-20 — American  Press  Institute  Women's  Page  Editors  Seminar.  Reston,  Va. 
10-13 — Newspaper  Advertising  Cooperative  Network  Seminar,  Marriott  Inn, 
New  Orleans.  La. 

22- March  5 — American  Press  Institute  Managing  Editors  and  News  Editors 

Seminar  for  newspapers  over  50,000  circulation,  Reston,  Va. 

23- 24 — New  England  Newspaper  Advertising  Executives  Assn.  Meeting, 

Howard  Johnson's  57  Hotel,  Boston,  Mass. 

29-March  2 — N.Y.  State  Publishers  Assn.  Winter  Convention,  Americana. 
Albany,  N.Y. 

29-March  2 — Texas  Daily  Newspaper  Assn.  Annual  Meeting,  Stouffer's 
Greenway  Plaza  Hotel,  Houston,  Tex. 

29-March  5 — ANPA/INPA  Marketing  Seminar.  Harrison  Inn,  Southbury, 
Conn. 
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The  Goss  Community 


When  we  introduced  the  Goss 
Community  for  weeklies  and  small 
community  dailies,  it  was  the  first  off¬ 
set  press  to  have  the  roll  stand  Integral 
with  the  unit.  Result:  Space  savings. 

A  very  short  web  lead.  And  worldwide 
installations  of  more  than  6,400  units. 

Now  It’s  better  than  ever.  Because 
now  stacked  units  are  available 
for  all  new  Communities  —  and  for 
presently  owned  oil  lubricated 
models.  Result?  You  can  add 
even  more  capability  for 
color  runs  or  spot  color. 


without  a  corresponding  increase 
in  floor  space. 

The  Community  also  offers  a 
choice  of  folders:  A  combination  half 
and  quarter  page  folder  rated  at 
14,000  pph,  or  a  Goss  S/C  folder  rated 
at  18,500. 

Let  us  tell  you  about  other 
options  and  advantages  of  the  Goss 
Community.  For  details,  write: 

MGD  Graphic  Systems, 

Rockwell  International, 

3100  South  Central  Ave., 
Chicago,  Illinois  60650. 


If  it  has 

anything  to  do  with 
production  of  newspapers, 
it  has  everything  to  do 
with  Goss. 


Rockwell  International 
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MERGERS  fr 

ACQUISITIONS 

ISSUE 

published  DECEMBER  27 


EDITOR  &  PUBLISHER  summarizes  growth 
and  change  at  the  close  of  each  year  with  a 
“Mergers  &  Acquisitions”  issue,  wrapping  up 
the  management  activity  that  has  been  a 
significant  factor  in  industry  development. 

In  last  year’s  year-end  wrap-up,  E&P  reported 
that  79  dailies  had  been  sold  during  1974,  up 
from  55  in  the  previous  year.  In  addition, 
major  newspaper  groups  or  dailies  bought 
77  weeklies.  The  issue  showed  names  of 
buyers  and  sellers,  and  listed  both  dailies  and 
weeklies  that  changed  hands  during  the  year. 

Five  individual  newspapers,  four  newspaper 
groups,  five  newspaper  brokers  and 
consultants  and  13  other  advertisers  availed 
themselves  of  the  outstanding  exclusive 
editorial  environment  in  this  special  issue. 

The  1975  edition,  to  be  published  December 
27, 1975,  will  again  prove  to  be  a  publication 
of  record  that  will  be  kept  and  referred  to 
frequently,  providing  a  favorable  climate  for 
your  message. 

A  YEAR-END  OPPORTUNITY 
RESERVE  YOUR  SPACE  TODAY! 

Deadline  for  space  reservations:  Dec.  15 
Deadline  for  advertising  copy:  Dec.  18 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
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CATCH-lines 

By  Lenora  Williamson 


“BANISH  MR.  CLAIBORNE  TO  CHOCK  FULL  O’NUTS,” 

wrote  one  irate  reader  of  the  Neiv  Yjrk  Times  after  that 
rather  remarkable  story  of  Craig’s  $4,000-meal  on  page  one 
the  other  Friday.  Mail  poured  in — well,  more  than  250 
letters — and  the  Times  explained  “virtually  all  were  con¬ 
demn  itory”  as  it  printed  excerpts. 

Craig  had  bid  $300  in  a  public  television  fund  raising 
auction  last  summer  for  American  Express’  promise  of  a 
meal  for  two  at  any  restaurant,  anywhere  in  the  world, 
cost  no  object.  Craig  went  to  Paris,  naturally. 

In  those  few  favorable  letters  one  Connecticut  reader 
sent  a  delicious  sentence:  “I  enjoyed  the  $4,000  front  page 
Parisian  dinner  spread  so  much  that  I  had  to  clear  my 
palate  with  ices  and  sherbets  between  paragraphs.” 

Meantime,  across  town  on  the  East  Side,  the  News  as¬ 
signed  one  of  its  reporters  to  the  no-expense-spared  syn¬ 
drome,  and  Donald  Singleton  selected  a  sandwich  de¬ 
licatessen  spot  in  the  Bowery.  He  got  none  of  the  wines 
Craig  Claiborne  wrote  about — the  owner-operator- 
w’aiter-bouncer  said,  “It  ain’t  allowed,  get  me  in  trouble.” 

Singleton  detailed  his  dinner  and  cost  of  a  subsequent 
bottle  of  wild  Irish  Rose  wine  and  a  package  of  Rolaids, 
noting  that  the  best  description  of  the  stuffed  peppers  and 
the  china  service  was  coming  from  his  stomach  as  he 
wrote.  “I  don’t  know  how  to  spell  it,  but  I’ll  come  as  close  as 
I  can:  Urrpp.”  The  cost  of  the  News’  gourmet  adventure: 
$4.70. 

Singleton  also  made  page  one  via  Frank  Giorandino’s 
photograph  of  him  at  table,  fork  raised  on  high. 

*  *  * 

HISTORICAL  EDITORIAL—  The  November  ITU  Review, 
reporting  the  signing  of  an  initial  contract  by  its  Roanoke 
union  and  the  daily  Virginian  in  Covington,  explains  that 
the  paper  has  been  owned  by  the  Bierne  family  since  being 
established  in  1914  by  Richard  Beirne.  Bierne  was  also 
owner  of  an  evening  newspaper  in  Richmond  in  1925,  and, 
adds  the  story,  “His  dedication  to  journalism  was  de¬ 
monstrated  by  the  fact  that  in  1883  he  fought  the  last  duel 
in  Virginia,  motivated  by  an  editorial  disagreement  with 
the  editor  of  a  rival  newspaper.” 

The  Virginian  is  published  now  by  Richard  Bierne  III, 
with  his  son,  Horton  P.,  as  editor. 

«  «  * 

WHAT  DISTURBS  HER,  Gay  Pauley  writes  in  UPI  Repor¬ 
ter  after  three  weeks  in  China  for  a  series  of  articles,  is  that 
“we  reporters  who  have  been  lucky  enough  to  visit  the 
‘new’  China  may  be  beating  our  brains  out.  Is  the  Western 
reader  REALLY  interested  in  a  vast  nation  so  many 
thousands  of  miles  away? 

“I  found  that  even  newsmen  in  our  office  were  more 
curious  about  the  fact  that  getting  one’s  hair  done  on  a 
long  journey  would  be  difficult.  Ergo,  I  bought  a  short  and 
curly  blonde  wig.  I  wore  it  in  the  office  the  first  day  back, 
and  no  one  asked  me  about  China — ^just  about  the  wig. 

“I’ve  gotten  over  that  initial  reaction  of  reverse  culture 
shock  and  now  am  gung  ho  for  UPI  and  every  other  repor¬ 
ter  who  can  get  into  the  PRC  to  do  so.  It  is  our  duty,  as  it 
was  that  of  Edgar  Snow  many  years  ago,  to  keep  carrying 
the  message  of  this  sleeping  giant’s  awakening  . . .” 

*  ♦  * 

“EVEN  MY  PRESS  CONFERENCE  WAS  ANTI  CLIMACTIC,” 

Senator  Edward  M.  Kennedy  wrote  to  Providence 
Joumal-Bnlletin  reporter  Lester  C.  Boyd.  Kennedy  refer¬ 
red  to  Lester’s  unfortunate  walk  into  a  swimming  pool  in 
an  Attleboro  home  before  the  Senator  made  a  speech. 

Added  Kennedy,  “Your  walk  into  the  pool  was  so  effec¬ 
tive  in  fact,  that  I  am  sending  you  all  my  travel  schedules 
throughout  Massachusetts.  It  is  a  slick  attention  grabber. 
You  have  my  promise  of  dry  towels  at  every  stop,  each  with 
the  embroidered  message,  ‘Re-elect  Kennedy.” 

Tongue-in-cheek,  possibly,  came  the  next  comment,  “I 
am  especially  proud  to  know  one  reporter  who  was  willing 
to  prove  an  incapability  of  walking  on  water.” 
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Nebraska  confusion 

Supreme  Court  Justice  Blackmun  has  contributed  to  the 
confusion  surrounding  the  meaning  and  the  scope  of  the 
now-celebrated  Nebraska  “gag”  order. 

On  November  13,  Justice  Blackmun  declined  to  rule  on  the 
Nebraska  court’s  “gag”  saying  that  speedy  action  by  the 
state’s  Supreme  Court  was  necessary  because  “the  order  in 
question  obviously  imposes  significant  prior  restraints  on 
media  reporting’'  and  because  important  First  Amendment 
issues  were  at  stake. 

Then,  in  a  ruling  November  22  which  was  dated  November 
21,  Justice  Blackmun  made  a  pronouncement  on  the  issue  he 
previously  declined  to  handle  again  saying  the  delay  of  the 
Nebraska  Supreme  Court  “exceeds  tolerable  limits.’’ 
Blackmun  stayed  some  of  the  lower  courts  “gag”  but  said 
the  court  may  limit  some  pre-trial  reports.  All  of  this  will  be 
argued  through  the  courts  of  Nebraska  and  the  U.S.  Sup¬ 
reme  Court,  and  it  seems  imperative  now  that  the  nation’s 
highest  court  deal  with  issues  as  soon  as  possible. 

Regardless  of  what  Blackmun  and  the  other  judges  said 
about  what  newspapers  can  and  cannot  report,  it  seems  to 
us  the  most  damaging  restraint  is  the  one  that  prevents 
newspapers  from  saying  they  have  been  gagged  in  the  first 
place,  and  Blackmun  upheld  that. 

Most  of  the  American  reading  public  is  aware  there  is  a 
conflict  between  the  First  Amendment  free  press  rights  and 
Sixth  Amendment  fair  trial  rights.  We  believe  they  can  un¬ 
derstand  and  cope  with  this  conflict  as  it  unfolds  in  the 
courts  if  they  are  kept  advised  as  to  what  it  is  they  are 
entitled  to  know  about  an  accused,  his  background,  and  the 
charges  against  him/or  her,  and  what  it  is  they  are  not 
supposed  to  know. 

True  censorship  occurs  when  the  public  is  not  aware  that 
news  is  being  withheld.  When  jurists  can  unilaterally  decide 
to  convert  their  open  court  rooms  into  star  chamber  pro¬ 
ceedings  with  the  public  denied  even  the  right  to  know  to 
what  extent  information  is  being  withheld,  then  both  the 
First  and  the  Sixth  Amendments  have  been  destroyed. 

If  that  sounds  hysterical,  review  a  recent  ruling  of  a 
Florida  Circuit  Court  Judge  who  said  the  Miami  Herald  had 
no  legal  standing  to  challenge  his  order  restricting  coverage 
of  a  land  fraud  trial.  If  a  newspaper  cannot  act  in  behalf  of 
the  public  in  this  way,  how  can  members  of  the  public  know 
the  restrictions  being  imposed  in  order  to  take  action  on 
their  own?  What  right  does  a  defendant  have  to  a  fair  trial  if 
he  is  tried  “in  camera?” 

That  is  what  we  are  coming  to  in  this  country  if  the  courts 
continue  to  deny  the  public  access  to  news  and  information 
about  the  proceedings  of  their  own  courts  and  also  to  deny 
the  press  the  right  to  act  as  the  public’s  surrogate  in  that 
area. 

The  rights  of  an  accused  to  a  fair  trial  cannot  be  diluted. 
But  neither  can  the  rights  of  the  public  to  be  informed. 
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BACK  TO  THE  BASICS 


By  James  L.  Knight 

Chairman  of  the  board 

Miami  (Fla.)  Heraid 

This  is  the  Age  of  the  Consumer. 

How  are  we — the  newspapers — doing 
as  the  provider  of  news  and  advertising 
for  our  consumers? 

All  basics  are  number  one  and  none  is 
more  number  one  than  clear,  easily  read 
printing.  Can  we  be  proud  of  the  result  in 
print  for  the  reader?  In  many  cases  1 
think  not. 

Every  day  1  see  newspapers  with: 

— Marginal  ink  streaks  which  blur  the 
first  few  letters  of  each  line; 

— See-through  by  which  large,  heavy 
black  type  on  one  page  is  seen  clearly  on 
its  back-to-back  page; 

— We  have  30-pound  newsprint.  We 
blame  bad  printing  on  that.  But  do  our 
readers  care  for  excuses? 

The  answer  once  came  from  Nelson 
Poynter.  He  complained  to  his  managing 
editor  that  the  stock  and  bond  tables 
were  scattered  through  the  financial 
pages  with  no  organized  sequence.  The 
editor  replied:  “Well,  you  see,  our  pres¬ 
ses  are  arranged  so  we  have  this  problem 

Nelson  tossed  a  dime  on  the  desk  and 
interrupted:  “1  am  a  reader.  1  pay  a  dime 
for  the  Times  and  I  don’t  give  a  damn 
what  your  problems  are." 

The  next  day  the  tables  were  in  order. 

If  our  reader  cannot  read  what  he  is 
paying  for,  why  should  he  subscribe?  Is 
that  one  reason  for  subscriber  turnover? 

If  the  advertiser  cannot  have  his  ad¬ 
vertisement  read,  why  should  he  adver¬ 
tise? 

We  are  challenged  by  ever-rising  costs 
and  the  ever-decreasing  value  of  the  dol¬ 
lar.  So,  we  reduce  our  consumption  of 
newsprint.  We  go  to  the  narrower  page. 
We  shrink  a  number  of  things,  including 
some  body  type  size. 

Our  film  process  has  achieved  a  type 
so  small  that  it  has  no  name.  It  must  be 
about  2V2  point.  Often  we  compound  this 
evil  by  poor  engraving. 

The  result  is  almost  total  illegibility. 

Look  at  your  legal  ads.  an  important 
service  to  readers.  For  years  we  have  put 
legals  in  small  type.  Until  the  technologi¬ 
cal  improvements,  we  could  read  this 
type  easily.  But  not  now.  Is  the  time 
approaching  when  our  political 
enemies — and  what  newspaper  does  not 
have  them — will  seek  some  other  outlet 
for  legal  advertising  unless  we  print  it  so 
it  can  be  read? 

Suppose  we  do  produce  an  attractive, 
clear,  bright  newspaper  filled  with  news, 
entertainment  and  advertisements  which 
readers  want.  We  see  this  paper  in  our 
shop  but  what  is  happening  out  there 
where  the  newspaper  is  delivered? 

Newspaper  distribution  is  still  in  the 


Ice  Age.  But  our  cold  methods  have 
some  virtues. 

Have  you  permitted  late  delivery  to 
develop? 

Some  of  us  on  the  Miami  Herald  made 
a  survey.  We  learned  how  boys — at  least 
one — have  changed. 

One  vicepresident  asked  a  carrier  as 
he  stuffed  papers  into  the  sack  on  his 
bicycle: 

"How  do  you  handle  a  complaint 
which  a  customer  makes  directly  to  the 
office?" 

The  boy  replied: 

"The  office  writes  the  complaint  on  a 
sheet  and  that  comes  to  me  with  my  bun¬ 
dle  of  papers.” 

"Then  what  do  you  do?” 

"When  a  customer  complains  on  me,” 
the  boy  replied,  “the  son  of  a  bitch  never 
gets  another  paper.” 

This  proved  that  newspaper 
management — at  least  our  own — had  not 
given  complete  attention  to  circulation. 

The  newspaper  reader  wants  the  latest 
news.  With  our  brilliant  new  technology 
we  ought  to  provide  that.  But  do  we? 
Have  our  deadlines  been  moved  back  so 
that  they  are  far  too  early  to  have  the 
latest  news? 

The  reader  wants  fresh  news,  fresh 
angles,  important  details  which  were  not 
on  television.  Tv  has  become  an  aggres¬ 
sive  competitor  in  news  gathering,  in¬ 
cluding  investigative  reporting.  Are  we 
competing?  Ask  yourself:  Did  my  news¬ 
paper  give  our  readers  the  answers  to 
questions  which  television  left  unco¬ 
vered?  Television  is  restricted  severely 
in  time.  Do  we  take  advantage  of  that? 

The  reader  will  respond  to  a  targe 


quantity  of  news,  ads  and  entertainment. 

The  late  Barney  Kilgore,  a  major  force 
in  building  the  Wall  Street  Journal  from 
37,000  to  1,300,000  and  it  is  higher  now, 
was  fond  of  saying: 

"The  reader  needs  and  wants  as  much 
useful  information  as  we  can  give  him. 
Hence,  many  short  Hems.  Then  add  a 
couple  of  very  thorough  stories  and  a 
strong  editorial  page  of  high  readability. 
Do  that,  make  it  known,  and  you  cannot 
fail.” 

Do  we  answer  our  telephones 
promptly,  courteously,  with  genuine 
friendliness?  Or  do  we  bounce  a  caller 
from  phone  to  phone? 

Is  it  easy  for  our  readers  to  find  our 
telephone  numbers  in  our  newspapers? 
Not  usually.  Can  we  list  our  telephone 
numbers  in  bold  face  body  type,  at  least 
8  point  in  the  same  place  every  day? 

As  for  ease  of  telephoning,  review 
your  retail  advertising.  How  often  does 
your  advertiser  tell  the  reader  where  to 
call  if  the  reader  wants  to  know  size  and 
color  of  the  advertised  article? 

These  are  personal  relationships  which 
occur  by  the  thousands.  Nourish  them 
with  love  and  affection.  There  are  others 
which  also  express  your  newspaper’s 
character.  Consider: 

— Accuracy,  absolutely  slavish  accu¬ 
racy,  in  reporting  the  facts.  Your  readers 
know  your  errors  and  hold  you  account¬ 
able.  Every  misspelled  name,  every 
wrong  address,  every  missing  fact  is  a 
step  backwards. 

— Fair,  balanced  reporting,  telling  all 
sides  of  every  issue.  Prejudiced  readers 
may  bristle  at  facts  they  don’t  like  but  if 
you  are  fair  and  right  they  will  forgive 
you  tomorrow. 
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This  man 
draws  blood 


And  has  a 
Pulitzer  Prize 
to  show  for  it. 


Editorial  cartoonist  Don  Wright.  Whose  pen  doesn’t  just  get  under  the 
skin  of  his  subjects.  He  penetrates  to  the  quick. 

After  only  three  years  as  a  full-time  pen-and-ink  commentator,  Wright 
won  a  Pulitzer  Prize  for  his  wry  observations  on  the  human  condition.  Now,  a 
decade— and  many  awards— later,  his  stroke  is  sharper  than  ever. 

As  an  editorialist  who  uses  graphics  rather  than  words,  Wright  has 
earned  his  artistic  license.  Which  he  uses  to  comment  on  the  whole  spectrum 
of  human  affairs.  Everything’s  fair  game.  Nothing  is  sacred.  Except  the  truth 
as  he  sees  it. 

Yes,  this  man  is  controversial.  (Conservatives  call  him  liberal,  and  lib¬ 
erals  often  dub  him  a  centrist.)  Whatever  his  point  of  view  on  national  and 
international  issues,  Wright  makes  his  point  with  assurance.  Of  his  technique, 
Wright  says,  “Distortion  and  exaggeration  are  my  main  weapons.”  He  might 
have  added  that  his  arsenal  includes  the  blackest  of  black  humor.  Which  is  no 
laughing  matter.. .and  isn’t  meant  to  be. 

If  you’re  an  editor  striving  for  a  sharper,  more  effective  editorial  page, 
you  owe  it  to  yourself  and  your  readers  to  examine  Don  Wright’s  four-a-week 
editorial  cartoons  on  a  live-sample  basis.  A  collect  call  to  John  Osenenko, 
Special  Features  manager,  will  get  them  for  you.  Call  him  at  (212)  556-1721 
today. 

Special  Features 

-a  syndicate  service  of  The  IXIew  York  Times  Company 

Times  Square,  New  York,  N.Y.  10036  (212)  556-1721 
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Demo  convention  space 
arrangements  irk  press 


By  Carla  Marie  Rupp 

“The  print  media  is  not  asking  for  spe¬ 
cial  favors,  just  fair  and  equitable 
treatment — which  we’re  not  getting  from 
the  Democrats. 

“But  we  haven't  given  up  the  fight! 
We’ve  only  just  begun,”  said  Leland 
Bandy,  Washington,  D.C.,  correspon¬ 
dent  for  the  Columbia  (S.C.)  State,  and 
chairman  of  the  Standing  Committee  of 
Correspondents  which  administers 
press  arrangements  for  the  national 
conventions  of  both  parties. 

So  far,  the  Republicans  have  been 
reasonably  fair  to  newspapers  in  rela¬ 
tionship  to  television  in  the  arrangements 
for  their  convention  in  Kansas  City, 
Mo.,  at  the  Kemper  Arena  August  16-20. 
Both  print  and  television  news  opera¬ 
tions  will  be  working  in  Governors  Ex¬ 
position  Hall  in  the  same  room  200  feet 
outside  of  the  arena. 

“The  battle  we  had  at  first  with  the 
Republicans,”  said  Bandy,  who  testified 
before  the  GOPs’  arrangements  commit¬ 
tee  the  latter  part  of  October  in  Kansas 
City,  “was  that  the  networks  wanted  the 
front  half  of  the  hall,  and  we  argued  that 
the  only  fair  thing  for  the  Republicans  to 
do  would  be  to  split  it  down  the  middle. 
We  won.  Thus  we  can  all  walk  in  the 
front  door.  If  we  had  lost  that  fight, 
we  would  have  had  to  go  all  the  way 
around  to  the  back  door. 

“We  have  to  cut  down  the  leg  distance 
for  the  print  media;  we  think  it’s  easier 
for  tv  to  stretch  their  ‘umbilical  cords’ 
than  it  is  for  the  reporters  to  stretch  their 
legs,”  he  said.  “But  we  asked  for  fair 
working  space  from  the  Republicans  and 
we  got  it.” 

Bandy  and  Harrison  B.  Humphries,  of 
the  Associated  Press,  who  will  be  the 
chairman  of  the  Standing  Committee 
next  year  when  the  conventions  con¬ 
vene,  made  a  plea  for  equal  treatment  for 
newspapers  along  with  other  newsmen 
before  the  Democratic  National  Commit¬ 
tee  Arrangements  November  18  in  N.Y. 

Unless  the  strong  protests  raised  by 
newspapermen’s  testimonies  and  letters 
written  by  editors  and  publishers  change 
the  committee’s  mind  before  it  meets 
again  in  February  or  March,  the  working 
print  press  covering  the  Democratic  Na¬ 
tional  Convention  July  12-16  at  Madison 
Square  Garden  will  have  to  write  and  file 
their  stories  four  floors  below  the  con¬ 
vention  floor  in  the  Felt  Forum  while  the 


television  networks  will  be  in  The 
Rotunda  area  a  few  steps  from  the  con¬ 
vention  floor. 

Testimony  from  the  media  was  pre¬ 
sented  to  the  arrangements  committee, 
chaired  by  Robert  S.  Strauss.  Democra¬ 
tic  National  Committee.  162.*'  Mas¬ 
sachusetts  Avenue.  N.W.,  Washington. 
D.C.  20036.  Protests  from  most  of  the 
newsmen  testifying  were  orderly,  but 
heated. 

“We  think  it  is  unfair  to  give  all  the 
prime  work  space  to  one  media.”  said 
Bandy.  “If  we  don’t  put  up  a  big  fight 
this  year,  there  is  no  telling  wliere  the 
Democrats  will  put  us  next  year!” 

Vince  Clephas.  director  of  communi¬ 
cations  for  the  Democrats,  has  told  the 
media  that  the  party’s  tv  image  is  most 
important,  and  in  a  tour  of  Madison 
Square  Garden  he  noted  this. 

“Let’s  face  it.”  said  Bandy,  “the  con¬ 
ventions  have  become  a  national  tv  ex¬ 
travaganza.  It’s  a  constant  battle  we 
newspapermen  have.  It  gets  worse  every 
four  years.  The  reason  we’re  fighting  so 
hard  this  year  is  that  we  have  to  get  ac¬ 
ross  the  message  of  equal  space.  Next 
time  they  could  put  us  across  the  street.” 

Andrew  J.  Shea,  convention  manager, 
said  at  the  last  Democratic  arrangements 
meeting:  “1  know  some  people  say  the 
networks  are  given  first  chance.  But  I  do 
resent  the  suggestion  that  we  have  been 
unfair.” 

The  print  media  is  asking  for  10.000 
square  feet  in  The  Rotunda  area  outside 
the  main  floor,  and  will  compromise  by 
agreeing  to  the  publications  of  lesser  cir¬ 
culation  occupying  the  Felt  Forum  at  the 
Garden. 

Toby  Massey,  newsphoto  editor  of  the 
Associated  Press  in  Washington,  D.C.. 
and  chairman  of  the  conventions  com¬ 
mittee  of  the  Senate  Press  Photo¬ 
graphers’  Gallery,  which  domestically 
represents  over  1 100  daily  newspapers, 
is  requesting  a  total  of  4,320  square  feet 
for  both  AP  and  UPl  photo  work  areas  in 
the  Rotunda.  He  says  the  area  the 
Democratic  arrangements  committee  has 
recommended  for  photo  work  space  ad¬ 
jacent  to  the  Felt  Forum  is  “inadequate 
in  size,  and  with  very  poor  access  from 
the  convention  floor.” 

Of  the  50.000  square  feet  in  the 
Rotunda.  30.000  has  been  earmarked  for 
the  networks,  the  rest  for  Presidential 
candidates,  with  7,000  devoted  to  aisles. 
Massey  said  it  is  “imperative”  there  is 


photo  work  space  m  this  coveted  area. 

“W'e’re  going  to  fight  with  every 
weapon  we  have.”  said  Bandy  of  news¬ 
papers’  struggle  with  the  Democrats.  “If 
we  are  given  10.000  feet  of  prime  space, 
then  our  committee  is  charged  with  de¬ 
ciding  who  gets  to  be  there.  You  have  to 
give  the  newspapers  in  the  host  city — 
New  York — space  priority,  plus  the  wire 
services.  After  that  we  have  our  prob¬ 
lems  what  papers  get  in  on  top  and  which 
papers  go  downstairs.  Circulation  will  be 
a  factor.  We  know  we’ll  have  to  split  the 
printpress  operation.  There  is  no  way 
getting  around  that.” 

Democratic  Chairman  Robert  .S. 
Strauss  has  appointed  Robert  E. 
McNair,  a  former  governor  of  South 
Carolina,  to  chair  the  media  subcommit¬ 
tee.  w  hich  will  be  meeting  in  the  next  few 
months  to  see  if  any  solution  can  be 
worked  out  in  the  controversy  over  the 
space  shortage  for  the  media.  McNair  is 
based  at  Jefferson  Square,  Ninth  Floor. 
Columbia.  S.C.  29201. 

Says  Strauss:  “We’ll  study  the  media 
testimony.  We  won’t  make  any  rash  de¬ 
cisions.”  Meanwhile,  Strauss  is  being 
deluged  with  a  number  of  letters  from 
newspaper  editors  and  publishers  who 
agree  with  Harrison  Humphries  of  the 
AP  that  “our  primary  complaint  is  a  feel¬ 
ing  of  discrimination  in  favor  of  televi¬ 
sion  and  the  electronic  media  over  the 
writing  press.” 

Donald  R.  McVay.  senior  vicepresi¬ 
dent  of  the  American  Newspaper  Pub¬ 
lishers  Association,  wrote:  “We  are 
deeply  concerned  about  the  press  ar¬ 
rangements  and  urge  the  Democratic 
Committee  to  take  prompt  action  to  see 
that  newspapers  and  the  wire  services 
are  not  handicapped  in  the  performance 
of  their  work  in  covering  the  conven¬ 
tion.”  He  calls  the  present  tentative 
plans  “crippling.” 

Ben  Bradlee.  executive  editor  of  the 
Washington  Post,  wrote  Strauss:  “We 
don’t  need  the  special  pampering  that 
television  expects  and  gets.  But  in  your 
infinite  wisdom,  you  ought  to  see  your 
way  clear  to  doing  a  little  better  than  that 
(relegating  the  press  to  four  floors  be¬ 
low).” 

Clayton  Kirkpatrick,  editor  of  the 
Chicaf’o  Tribune,  reportedly  said  in  his 
protest  letter  to  Strauss  that  the  role  of 
the  print  media  in  covering  political  con¬ 
ventions  “is  every  bit  as  important  as  the 
role  of  the  electronic  media.  The 
thoughtful,  balanced  and  informed  re¬ 
porting  of  newspaper  staffs  is  vital  to  the 
national  understanding  of  the  issues  that 
the  convention  must  face,  it  is  disap¬ 
pointing  to  see  that  this  kind  of  reporting 
may  suffer  through  an  inequitable  as- 
(Continued  on  page  16) 
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Blackmun  permits  curb 
on  pre-trial  reporting 


Ad  buyers  name 
top  reps  and 
sales  firms 


A  Nebraska  judge's  restrictions  on 
news  coverage  of  a  mass  murder  case 
were  partially  lifted  November  21  by 
Supreme  Court  Justice  Harry  A. 
Blackmun.  but  the  jurist  upheld  a  ban  on 
reporting  of  any  pre-trial  confession  or 
statement  that  could  harm  the  accused. 

Blackmun  stayed  the  part  of  the  order 
that  contained  the  voluntary  bar-press 
guidelines,  but  said  state  courts  would  be 
free  to  reimpose  particular  provisions 
from  them  “so  long  as  they  are  deemed 
pertinent  to  the  facts  of  this  particular 
case  and  so  long  as  they  are  adequately 
specific." 

Justice  Blackmun  noted  that  the  order 
here  applied  only  to  the  pretrial  .stoi’c, 
rather  than  during  the  trial,  and  said. 
“Restrictions  limited  to  pretrial  publicity 
may  delay  media  coverage — and  as  I 
have  said,  delay  itself  may  be 
impermissible — but  at  least  they  do  no 
more  than  that." 

'7  therefore  eonelude  that  eertain 
facts  that  stroaply  implicate  an  aceased 
may  he  restrained  from  publication  hy 
the  media  prior  to  his  trial.  A  confession 
or  statement  af^ainst  interest  is  the 
paradigm.  prospective  juror  who  has 
read  or  heard  of  the  confession  in  state¬ 
ments  repeatedly  in  the  news  may  well 
be  unable  to  form  an  independent  judge¬ 
ment  as  to  the  guilt  or  inntKence  from 
the  evidence  adduced  at  trial." 

A  group  of  Nebraska  news  organiza¬ 
tions  petitioned  the  entire  United  .States 
Supreme  Court  to  consider  the  case  and 
set  aside  the  prior  restraints  authorized 
by  Blackmun.  Specifically,  they  re¬ 
quested  removal  of  the  injunction  against 
publication  of  certain  materials  relating 
to  the  case. 

They  said  in  their  petition  to  the  high 
court,  that  the  Blackmun  ruling  “sweeps 
within  its  net  untold  amounts  of  informa¬ 
tion  directly  connected  to  a  Judicial  pro¬ 
ceeding  and  is  therefore  broader  than  the 
injunction  issued  in  New  York  Times  v. 
United  States."  the  Pentagon  papers 
case . 

The  Reporters'  Committee  joined  the 
request  as  amicus  for  review  . 

If  the  full  Supreme  Court  lets  the  rul¬ 
ing  stand,  some  law  yers  predicted  courts 
around  the  country  might  well  follow  its 
lead  in  devising  and  ruling  on  gag  orders. 

Blackmun  acted  after  lawyers  foi'  Neb¬ 
raska  press  groups  and  the  Reporters 
Committee  for  Freedom  of  the  Press  had 
asked  him  twice  to  remove  an  order  of 
lancoln  District  Judge  Hugh  Stuart  that 
banned  all  reporting  of  statements  by  the 
defendant,  medical  testimony  or  the 
identities  of  v  ictims.  The  Nebraska  Sup- 
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reme  Court  had  previously  scheduled  a 
hearing  on  the  order  for  November  25. 

In  his  November  20  ruling,  announced 
November  21.  he  said  he  was  deciding 
the  issue  because  the  Nebraska  Supreme 
Court  had  not  yet  acted.  Its  delay,  he 
said,  “exceeds  tolerable  limits"  in  view 
of  the  constitutional  rights  at  stake. 

He  said  that  some  of  the  original 
specific  prohibitions  should  also  be 
stayed — such  as  that  prohibiting  the  re¬ 
porting  of  the  details  of  the  crime  and  of 
the  identities  of  the  victims. 

“At  the  same  time."  he  went  on.  “I 
cannot,  and  do  not.  at  least  on  an  appli¬ 
cation  for  a  stay  and  at  this  distance, 
imposed  a  prohibition  upon  the  Neb¬ 
raska  courts  from  placing  any  restric¬ 
tions  at  all  upon  what  the  media  may 
report  prior  to  trial.  Restraints  of  this 
kind  are  not  necessarily  and  in  all  cases 
invalid." 

“There  is  no  litmus  paper  test  availa¬ 
ble."  he  said.  “Yet  some  accommoda¬ 
tion  of  the  conflicting  interests  must  be 
reached.  The  governing  principle  is  that 
the  press,  in  general,  is  to  be  free  and 
unrestrained  and  that  the  facts  are  pre¬ 
sumed  to  be  in  the  public  domain.  The 
accused,  and  the  prosecution  if  it  Joins 
him.  bears  the  burden  of  showing  that 
publicizing  particular  facts  will  irrepara¬ 
bly  impair  the  ability  of  those  exposed  to 
them  to  reach  an  independent  and  impar¬ 
tial  Judgment  as  to  guilt." 

While  the  legal  considerations  of  the 
.Simants  matter  were  in  progress  Butler 
County  Judge  J.  C.  Hranac.  72.  ordered 
restricted  coverage  of  a  preliminary 
hearing  in  another  murder  case,  granting 
a  motion  of  the  defense. 

Hranac  said  his  order  “protected"  the 
rights  of  Mrs.  Elder  “Berrie"  Shonka. 
34.  who  had  been  ordered  to  stand  trial 
on  a  charge  of  first  degree  murder  in 
connection  with  the  fatal  shooting  of  her 
husband.  Joseph,  at  the  couples  home  in 
Rising  City  on  November  I. 

Hranac  said  he  felt  his  ruling 
November  22  was  proper  because  facts 
were  presented  by  the  prosecution  at  the 
preliminary  hearing  that  may  not  be  ad¬ 
missible  as  evidence  in  a  district  court 
trial.  Judge  Hranac  said  of  his  order 
made  at  David  City.  Nebraska: 

“1  think  it  protected  the  rights  of  the 
defendant.  It  might  also  avoid  the  ex¬ 
pense  of  a  change  of  venue.  If  persons 
locally  would  follow  the  news  articles  a 
lot.  it  might  possibly  result  in  a  request 
for  a  change  of  venue,  which  would  re¬ 
sult  in  added  expense." 

He  said  his  ailing  “applies  to  report¬ 
ing.  publishing  or  airing  of  statements  on 


In  a  poll  of  900  advertising  and  agency 
media  people  conducted  by  Media  Indus¬ 
try  Newsletter,  Ken  Cummings  of  Mill¬ 
ion  Market  Newspapers  was  voted  best 
newspaper  advertising  salesman. 

Second-place  honors  were  shared  by 
Bob  Butler  of  Sawyer-Ferguson- 
Walker-Co..  Jim  Flood  of  Branham.  Bill 
McGhee  of  Cresmer.  Woodward. 
O' Mara  &  Ormsbee.  Steve  Ward  of 
SFW.  and  Chris  Wignes  of  the  New 
York  Times. 

According  to  the  poll  results,  the  best 
over-all  sales  staff  was  Sawyer- 
Ferguson-Walker  Co.  The  New  York 
Times  was  second,  and  Cresmer. 
Woodward.  O' Mara  &  Ormsbee  was 
third. 

The  advertising  people  said  they  ex¬ 
pected  a  good  salesman  to  have  know¬ 
ledge  of  the  client's  needs  as  well  as 
knowledge  of  his  own  product  and  com¬ 
petition.  and  he  able  to  “make  things 
move"  at  his  own  paper.  A  poor  sales¬ 
man  was  one  who  made  infrequent  calls, 
lacked  knowledge  of  the  market  and 
medium  and  over-sold. 


matters  brought  out  in  the  preliminary 
hearing.  None  of  this  is  to  be  brought  out 
until  the  case  is  disposed  of  in  district 
court. 

The  Judge  said  this  was  the  first  time 
such  a  request  had  been  made  in  his 
court.  He  has  been  Butler  County  Judge 
since  1937. 

Pointing  out  that  the  defense  had 
asked  for  the  "gag"  order  and  the 
County  Attorney  didn't  object,  his 
thought  was  that  “since  it  was  requested 
and  since  there  was  not  too  much  prece¬ 
dent  to  follow.  I  thought  I'd  go  along 
with  what  they  did  out  in  North  Platte" 
(where  Judge  Stuart  ruled  in  the  Simants 
case). 

District  Judge  C.  Thomas  White  up¬ 
held  the  Hranac  gag  order  on  November 
24.  telling  attorneys  for  newspaper  pro¬ 
testing  the  order  that  he  would  have 
thrown  it  out  except  for  Justice 
Blackmun's  opinion. 

Dela.  Times  struck 

Members  of  the  Newspaper  Guild  of 
Greater  Philadelphia  went  on  strike 
November  24  at  the  Delaware  County 
Daily  Times.  Cove  Hoover,  editor  and 
publisher  of  the  Times,  said  the  newspa¬ 
per  continued  to  publish.  Willard  Hatch, 
administrative  officer  of  the  Guild  local, 
said  three  other  unions  had  honored 
their  picket  lines.  The  union  has  been 
without  a  contract  since  Sept.  I. 
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Attorney  urges  Ohio  high  COUrt  ODGIIS 

reporters  to  x  ■  ■  ■_ 

ignore  gags  pre-trial  hearings 


Judicial  attempts  to  restrict  press 
coverage  of  trials  are  so  unconstitutional 
that  reporters  should  ignore  court- 
imposed  gag  orders,  news  medias  have 
told  the  Florida  Supreme  Court. 

Miami  Herald  attorney  Parker 
Thompson  argued  November  17  that  a 
judge  couldn't  hinder  press  coverage  by 
claiming  a  clear  and  present  danger  un¬ 
less  the  Judge  specified  what  that  danger 
was.  He  said  no  court  has  ever  approved 
prior  publication  restraints  using  that 
doctrine. 

“This  is  unconstitutional — flatly."  he 
said. 

Attorney  Sandy  D'Alemberte.  repre¬ 
senting  television  station  WPLG  in 
Miami,  reminded  the  court  that  Judges 
already  have  remedies  to  counter  prejud¬ 
icial  trial  reporting.  He  said  a  Judge  tradi¬ 
tionally  orders  Jurors  not  to  read,  listen 
to  or  watch  news  accounts  of  a  trial. 

These  remarks  came  during  oral  argu¬ 
ments  before  the  high  court  on  the  legal¬ 
ity  of  Palm  Beach  Circuit  Judge  Russell 
McIntosh's  order  barring  the  news  media 
from  reporting  anything  which  occurred 
out  of  the  Jury's  hearing. 

Michael  Davis  of  West  Palm  Beach, 
attorney  for  the  Judge,  contended  that  it 
is  within  the  Judge's  power  to  limit  press 
coverage  to  ensure  a  fair  trial.  He  said 
the  Judge's  gag  order  should  be  viewed 
as  an  alternative  to  sequesting  a  Jury 
during  sensational  trials.  Davis  added 
that  some  legal  scholars  say  sequestering 
may  prejudice  a  Jury  against  a  defendant. 

The  criminal  trial  involves  a  highly 
publicized  mortgage  investment  trial  in 
West  Palm  Beach  which  started  October 
14.  Six  defendants  are  accused  of  fraud, 
grand  larceny,  conspiracy  and  selling  un¬ 
registered  securities. 

Attorneys  for  mortgage  broker  Lane 
Hartwell,  one  of  the  defendants,  re¬ 
quested  the  gag  order,  arguing  that  the 
sensational  publicity  leading  up  to  the 
trial  would  prejudice  the  Jury  if  allowed 
to  continue.  Judge  McIntosh  agreed  and 
barred  the  news  media  from  reporting 
any  courtroom  proceedings  made  in  the 
Jury's  absence. 

The  4th  District  Court  of  .Appeals  up¬ 
held  McIntosh's  order  in  a  2-1  decision. 

Florida's  Supreme  Court  agreed  to 
take  the  case  to  resolve  a  conflict  bet¬ 
ween  that  decision  and  one  handed  down 
by  the  2nd  District  Court  in  1972  when 
the  court  struck  down  a  gag  order  im¬ 
posed  by  Judge  William  Lamar  Rose  of 
Fort  Myers.  But  in  a  November  6  ruling, 
it  refused  to  lift  those  restrictions  im¬ 
mediately. 


The  Ohio  Supreme  Court  has  granted 
an  unprecedented  temporary  stay  of  a 
Dayton  Judge's  order  closing  pre-trial 
hearings  in  a  kidnap-murder  case. 

Emphasizing  the  urgency  of  the  case, 
the  high  court  convened  on  a  state  legal 
holiday  to  hear  attorneys  for  Dayton 
Newspapers  Inc.,  publishers  of  the  Day- 
ton  Daily  News  and  the  Journal  Herald. 

Chester  E.  Finn,  attorney  for  Dayton 
Newspapers  Inc.,  said.  “This  is  the  first 
time  that  the  Supreme  Court  of  this  or 
any  other  state  has  passed  on  the  impor¬ 
tant  issue  involved  in  this  case. 

“Naturally,  we  are  happy  that  the 
Supreme  Court  decided  the  issue  in  our 
favor  particularly  since  the  Court  of  Ap¬ 
peals  refused  to  grant  our  application  for 
a  writ  of  prohibition.  We  particularly  ap¬ 
preciate  the  fact  that  the  Supreme  Court 
acted  with  such  speed." 

Judge  Phillips  issued  the  gag  order  to 
ensure  a  fair  trial  for  the  defendant — to 
stop  prejudicial  pre-trial  publicity.  Day- 
ton  Newspapers  Inc.'s  position  stated 
that  the  public  has  the  right  to  know  and 
added  that  there  are  other  remedies  to 
assure  a  defendant  of  receiving  a  fair 
trial.  Dayton  Newspaper's  counsel  also 
added  that  publicity  is  not  always  neces¬ 
sarily  prejudicial. 

On  November  4.  the  Common  Pleas  of 
Montgomery  County  issued  an  order 
closing  the  courtroom  for  a  hearing  on 
motions  to  suppress  evidence  filed  by  a 
defendant  charged  in  the  kidnap-murder 
of  a  prominent  Dayton  businessman. 
Dayton  Newspaspers  Inc.  immediately 
protested  the  trial  Judge's  order  by  seek¬ 
ing  from  the  Court  of  Appeals  of 
Montgomery  County  a  writ  of  prohibi¬ 
tion  restraining  the  trial  Judge.  Stanley  S. 
Phillips,  from  following  through  on  his 
closed  hearings.  Two  days  later,  the 
Court  of  Appeals  rejected  the  news¬ 
paper's  motion. 

Over  the  weekend.  Chester  E.  Finn 
and  Robert  P.  Bartlett  Jr.  of  the  law  firm 
Estabrook.  Finn  and  McKee,  succeeded 
on  behalf  of  Dayton  Newspapers  Inc.  in 
contacting  Chief  Justice  William  O'Neill 
of  the  Ohio  Supreme  Court.  They  ar¬ 
ranged  to  meet  with  him  on  the  morning 
of  Monday.  November  10  in  his  cham¬ 
bers.  At  that  time,  they  simultaneously 
filed  a  new  action  in  the  Supreme  Court 
of  Ohio,  asking  both  temporary  and  per¬ 
manent  writs  of  prohibition  to  restrain 
Judge  Phillips  from  holding  in  camera 
hearings.  Despite  the  fact  that  Tuesday. 
November  1 1  was  a  legal  holiday  in 
Ohio.  Chief  Justice  O'Neill  set  the  mat¬ 
ter  down  for  hearing  on  that  day  before 
as  many  of  the  Supreme  Court  Justices 
as  could  be  contacted  on  a  legal  holiday. 
The  Chief  Justice  and  three  other  Justices 


appeared  for  the  Armistice  Day  hearing 
where  oral  argument  was  presented  to 
them  by  counsel  for  Dayton  Newspapers 
as  well  as  counsel  for  the  trial  Judge. 

In  the  order  issued  the  following  day. 
the  Supreme  Court  in  a  4-to-3  decision 
ordered  the  Judge  to  refrain  from  holding 
a  closed  hearing  until  further  order  of  the 
Supreme  Court  of  Ohio.  Counsel  for 
Dayton  Newspapers  Inc.  were  directed 
to  file  with  the  Supreme  Court  of  Ohio  a 
brief  on  the  merits  no  later  than 
November  21.  and  counsel  for  the  trial 
Judge  was  given  until  November  28  to  file 
his  brief. 

In  the  meantime,  the  trial  Judge  has 
postponed  both  the  pre-trial  hearings  as 
well  as  the  trial  until  after  the  Supreme 
Court  of  Ohio  issues  its  final  ruling,  the 
expected  date  for  which  is  uncertain  at 
this  time. 

Daily  News  managing  editor  Arnold 
Rosenfeld  commented;  “In  filing  this 
appeal,  we  are  hoping  to  also  say  some¬ 
thing  about  an  assumption  that  seems  to 
be  axiomatic  in  the  courts  today:  that 
news  coverage  of  sensitive  criminal 
cases  cannot  fail  to  be  prejudicial.  This 
has  been  extended  in  this  case  to  solemn 
Judicial  proceeding  themselves.  This 
presumption  has  been  so  ingrained  that 
no  evidence  is  even  taken  to  support  it. 
Judicial  disagreement  with  coverage,  or 
sensitivity,  is  not  proof  of  community 
prejudice.  It  is  not  even  expert  opinion. 
We  cannot  concede  that  coverage,  how¬ 
ever  serious  and  accurate,  is  inherently 
projudicial." 

Journal  Herald  editor  Dennis  Shere: 

“We  went  into  court  to  protect  what 
we  regard  as  a  basic  right  of  the  public  to 
view  Judicial  processes  in  an  open  court¬ 
room.  The  public  elects  representatives 
to  make  the  laws,  and  establishes  the 
Judicial  system  responsible  for  enforcing 
them.  The  public,  therefore,  has  a  vested 
interest  in  being  able  to  determine  how 
that  system  is  working.  That  right  is  ob¬ 
viously  denied  when  courtroom  sessions 
are  held  in  secret." 

• 

Libel  suit  limitation 

A  one-year  statute  of  limitations  is 
applicable  to  libelous  statements  whether 
malicious  or  a  result  of  careless  report¬ 
ing.  the  Appellate  Division  ot  the  New 
Jersey  Superior  Court  ruled  (November 
24).  The  decision  came  in  the  case  of 
a  local  grocer,  who  filed  suit  against 
the  New  Brunswick  Home  News  tor 
reporting  that  his  store  was  grossly  un¬ 
sanitary  in  a  February  2.  1973  story. 
The  Home  News  printed  a  retraction 
and  about  15  months  later  the  grocer 
filed  his  suit. 
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Briefs 


Newsmen  fail  to  win  state  court  hearing 

The  Fresno  (Calif.)  Bee  will  petition  the  United  States 
Supreme  Court  for  a  review  of  the  contempt  of  court  convic¬ 
tions  of  four  Bee  newsmen  who  refused  to  disclose  how  the 
newspaper  obtained  transcripts  of  secret  grand  jury  proceed¬ 
ings.  Preparations  for  the  review  began  following  a  decision 
(November  20)  by  the  California  Supreme  Court  to  let  stand 
an  appelate  ruling  upholding  55  of  the  76  contempt  convic¬ 
tions  issued  against  managing  editor  George  Gruner,  city 
editor,  James  Bert  Jr.,  and  reporters  William  Patterson  and 
Joe  Rosato  by  Superior  Judge  Denver  C.  Peckinpah,  now 
retired. 

*  «  ♦ 

Press  briefings  hit  by  UPl 

Grant  Dillman,  vicepresident  and  Washington  manager  of 
United  Press  International,  said  (November  19)  White 
House  Press  Operations  and  news  coverage  should  be 
examined  to  see  if  they  really  are  serving  the  public,  press, 
and  President.  Dillman  questioned  the  daily  briefing  sessions 
held  by  Press  Secretary  Ron  Nesson  which  is  the  main 
day-to-day  source  of  information  about  what  the  President  is 
thinking  and  doing.  He  said  the  situation  breeds  frustration, 
and  may  not  serve  the  public  interest.  Dillman  said  that 
eliminating  the  White  House  spokesman’s  duties  might  put 
pressure  on  officials  to  speak  for  themselves  more  often. 
Dillman  also  suggested  “maybe  every  third  news  confer¬ 
ence"  the  reporters  could  select  three  or  four  colleagues  to 
pose  questions  to  the  President  in  an  “informal,  relaxed 
atmosphere.” 

3k  ♦  ♦ 

Irving  Case  to  Supreme  Court 

The  Irving  newspaper  monopoly  case  will  go  to  the  Sup¬ 
reme  Court  of  Canada  for  a  final  appeal.  The  late  Justice 
Albany  Rebichaud  of  the  provincial  Supreme  Court  in  1974 
convicted  K.C.  Irving  Ltd.  of  Saint  John  and  three  as¬ 
sociated  companies  on  monopoly  charges  under  the  Com¬ 
bines  Act,  imposed  fines  and  ordered  two  Irving-owned  pap¬ 
ers  in  Moncton,  N.B.  to  be  sold.  The  appeal  court  over¬ 
turned  the  convictions,  saying  competition  between  the  pap¬ 
ers  increased  rather  than  lessened  under  an  Irving  policy  of 
independent  operation. 

3k  *  3k 

Subpoena  powers  limited 

The  importance  of  avoiding  the  appearance  that  the  gov¬ 
ernment  is  using  subpoenas  to  harass  reporters  who  have 
reported  on  matters  embarrassing  government  officials  was 
cited  by  Attorney  General  Edward  H.  Levi  when  addressing 
the  U.S.  Attorneys  and  U.S.  Marshals  Conference  at  Tuc¬ 
son,  Ariz.  this  week  (November  19).  Levi  reminded  his 
audience  that  a  Justice  Department  regulation  requires  the 
Attorney  General  to  authorize  issuance  of  a  subpoena  to  any 
member  of  the  news  media.  This  regulation  sets  forth 
guidelines  to  be  considered  in  requesting  such  authorization, 
Levi  pointed  out,  and  it  calls  for  preliminary  negotiations 
with  the  person  to  be  subpoenaed  to  try  to  work  out  an 
arrangement  which  can  avoid  conflict.  In  most  cases,  he 
said,  these  negotiations  have  proven  successful  so  that  even 
when  a  subpoena  is  ultimately  used,  the  reporter  has  given 
his  consent  to  testify.  In  one  recent  instance,  when  the 
subpoena  was  not  authorized,  Levi  recalled,  the  subpoena 
was  quashed. 


TWA  dumps  networks 
in  shift  to  newspaper 

Trans  World  Airlines  confirmed  rumors  that  it  was  drop¬ 
ping  its  network  tv  schedule  in  favor  of  print  advertising  with 
buying  emphasis  on  newspapers. 

The  company  which  this  year  boosted  its  budget  from  $30 
million  to  $37  million  annually  said  it  would  drop  its  pool  of 
commercials  featuring  actor  Peter  Sellers.  Tv  time  had  been 
a  prime  factor  in  TWA’s  ad  strategy  until  the  shift. 

Now,  a  TWA  spokesman  said,  the  company  is  engaged  in 
a  “significant  shift  in  marketing  philosophy.”  With  a  new 
emphasis  on  print  advertising,  he  said,  the  airline  will  be 
going  after  the  businessman  rather  than  the  vacationer. 

For  local  use 

Funds  originally  set  up  to  go  into  a  network  schedule  will 
now  be  funnelled  locally  to  regional  vicepresidents  and  gen¬ 
eral  managers  to  use  in  print. 

In  this  way,  the  source  said  TWA’s  37  port-of-call  cities  in 
the  nation  can  concentrate  on  those  concerns  that  most 
affect  local  trade.  “In  order  to  aggressively  compete,  our 
local  vicepresidents  and  general  managers  needed  to  get 
more  bucks  to  concentrate  on  their  concerns,”  he  explained. 

This  shift  into  print  versus  television  gives  the  airlines 
some  added  advantages,  he  added.  Besides  flexibility  and 
lower  cost  via  newspapers,  the  spokesman  said,  “There’s 
been  a  feeling  that  the  costs  of  tv  advertising  has  been  too 
expensive.  And  its  limiting  because  you  can  talk  about  only  a 
certain  number  of  things.”  Those  things,  he  added,  are  not 
always  the  things  that  most  concern  prime  airline  travelers: 
Businessmen. 

He  pointed  to  TWA’s  improved  on-time  performance 
which  was  10th  a  few  years  ago  but  has  now  become  the  best 
in  the  industry.  “There’s  no  way,”  he  said,  “this  story  can 
be  told  on  television.” 

Faster  response  time 

Newspapers,  however,  could  handle  this.  With  print,  the 
airline  can  get  a  much  faster  response  time  to  advertising. 
And  with  changes  abounding  in  the  travel  industry,  the 
source  said  “We  can  get  on  with  it  very  quickly.” 

Although  the  airline  cited  no  dissatisfaction  with  its  tv  ads 
produced  by  Wells  Rich  Greene  Advertising  of  New  York, 
some  industry  sources  focused  on  so-called  “controversial” 
use  of  British  commedian  Sellers,  who  developed  ethnic 
types  many  viewers  found  offensive. 

TWA  said  the  tv  ads  did  exactly  what  they  were  supposed 
to  do:  “Recapture  domestic  market  share.”  However,  with 
tv  the  airline  found  that  ads  were  not  communicating  with  a 
businessman  more  concerned  about  on-time  scheduling  and 
convenience.  Instead  the  commercials  were  reaching  the 
average  consumer  more  interested  in  “lasagna  over  Las 
Vegas.”  Fine,  said  the  TWA  spokesman,  except  that 
businessmen  account  for  45%  of  air  travel.  Vacationers 
share  of  market  dropped  from  70%  down  to  55%. 

The  media  shift  is  TWA’s  second.  A  few  years  ago  the 
airline  dropped  out  of  magazines — basically  women’s  and 
shelter  magazines.  Each  time  though  it  has  added  to  news¬ 
paper  coffers. 

TWA  reports  it  will  continue  spot  radio  buys  via  Wells 
Rich  Greene  as  well  as  selected  magazines.  The  only  differ¬ 
ence:  An  emphasis  on  newspapers,  an  absence  of  tv  spots. 
Concluded  the  source,  “Even  if  we  decide  to  return  to  tele¬ 
vision,  it  probably  couldn’t  occur  until  well  into  1976.” 


14 


EDITOR  &  PUBLISHER  for  November  29.  1975 


WEEKLY  EDITOR 


COMPLETION  of  'barrier-free'  project  hod  Ridgewood's  handicapped  and  others  tour 
the  facilities.  Note  sloping  curb  at  left. 

Barrier-free  facilities 
for  the  handicapped 


By  Donn  Selhorn 

News  item 

NEW  JERSEY -All  buildings  used  by 
the  public  will  now  be  required  to  be 
equipped  for  handicapped  people  and 
municipalities  will  provide  special  park¬ 
ing  spaces  to  accommodate  people  in 
wheelchairs,  according  to  legislation 
signed  into  law  by  Gov.  Brendan  Byrne 
Wednesday. 

*  *  ♦ 

Executive  editor  Joe  King  of  the 
Ridgewood  Newspapers,  a  group  of  five 
northern  New  Jersey  weeklies,  thought 
the  campaign  would  take  about  a  month. 
Maybe  Five  weeks  at  most.  He  sat  at  his 
typewriter  and  wrote  the  kick-off  story, 
which  began: 

“A  ‘barrier-free’  village  planned  for 
the  physically  handicapped,  who  com¬ 
prise  one-tenth  of  the  nation’s  popula¬ 
tion,  is  projected  and  well  along  to  for¬ 
malization  to  make  Ridgewood  a  model 
town  of  America. 

“The  Ridgewood  Newspapers  in¬ 
itiated  the  concept  and  are  its  sponsors 

King’s  story  was  the  start  of  a  cam¬ 
paign  that  stretched  into  six  months.  It 
attracted  the  attention  of  Washington 
and  tv,  led  to  new  state  laws,  a  parade, 
and  won  the  newspapers  a  public  service 
award. 

The  upshot  is  that  Ridgewood,  a  town 
of  26,000  population  25  miles  west  of 
New  York  City,  now  has  a  network  of 
conveniences  for  persons  in  wheelchairs 
and  other  disabled  in  its  central  business 
district.  These  include  sloping  curbs  at 
several  street  crossings,  low  level  phone 


booths,  designated  parking  stalls  for 
cars,  toliets  with  grab  bars  and  low  level 
sinks,  and  other  facilities. 

According  to  King,  Ridgewood  has 
become  the  first  municipality  in  the  na¬ 
tion  to  correct  existing  architectural  bar¬ 
riers  for  the  handicapped. 

Last  month,  another  “first”  was 
achieved  in  the  state  capitol.  Thanks 
mainly  to  the  Ridgewood  publicity.  Gov. 
Brendan  Byrne  signed  into  law  four  bills 
making  New  Jersey  the  first  state  to  re¬ 
quire  all  public  buildings  constructed  or 
remodeled  in  the  future  to  include 
barrier-free  facilities  for  the  handicap¬ 
ped. 

“The  campaign  was  Fishler’s  idea,” 
said  King,  referring  to  the  Ridgewood 
Newspapers’  publisher  Bennett  H.  Fish¬ 
ier.  “He’s  always  been  a  public-minded 

guy.” 

Fishier,  whose  family  has  published 
weekly  newspapers  in  the  Ridgewood 
area  for  three  generations,  had  arranged 
a  special  dinner  meeting  in  the  Spring  of 
1974  to  outline  his  proposal.  Representa¬ 
tives  of  the  Village  Council,  Chamber  of 
Commerce  and  Easter  Seal  Society  were 
invited.  All  agreed  to  back  the  plan. 

“We  made  pests  of  ourselves,”  King 
chuckled,  explaining  how  his  reporters 
dunned  the  city  fathers  for  months  to 
learn  what  progress  was  being  made  in 
locating  sites  and  hiring  contractors  for 
the  new  curbs,  etc.  “These  kinds  of 
projects  can  die  from  inertia.” 

The  chamber  of  Commerce  was  to  as¬ 
sume  the  expense  of  installing  toilets  and 
ramps  at  those  stores  which  volunteered 
to  participate,  while  the  Village  Council 
would  pay  the  $125  for  each  curb  repav¬ 
ing. 


To  keep  the  issue  hot,  the  Ridgewood 
News,  published  Thursdays,  and  its  sis¬ 
ter  paper  in  the  same  Oak  Street  build¬ 
ing,  the  tabloid  Sunday  News  (combined 
circulation  35,0(X)),  ran  a  ‘barrier-free’ 
story  each  week.  At  times,  this  meant 
reaching  for  a  “news”  angle.  But  human 
interest  stories  and  man-on-the-street  in¬ 
terviews  supplemented  the  hard  news. 
For  emphasis,  every  story  was  accom¬ 
panied  with  an  eye-catching  logo  draw¬ 
ing  of  a  person  in  a  wheelchair. 

King,  a  veteran  newsman  who  started 
on  the  old  New  York  World  in  1930,  and 
the  two  papers’  managing  editor,  Gordon 
Murphy,  assigned  12  of  their  35  editorial 
employees  to  the  beat.  On  any  given  day, 
an  average  of  “one  and  one-third”  repor¬ 
ters  were  writing  the  stories. 

“We  only  wrote  about  three  editorials 
during  the  entire  campaign,”  King  said. 
“And  even  these  were  soft  sell.  1  think 
preaching  can  turn  people  off.” 

Tv  camera  crews  arrived  from  New 
York  to  cover  the  story  on  four  separate 
occasions,  and  Fishier  appeared  on  the 
national  tv  news  show,  “A.  M. 
America.”  Other  New  Jersey  papers 
soon  picked  up  the  story. 

State  and  county  politicians,  many  of 
them  up  for  re-election,  made  it  known 
that  they,  too,  thought  the  handicapped 
deserved  a  better  break,  and  legislative 
bills  were  introduced  to  this  effect. 

In  Washington,  R.  H.  Ruffner,  direc¬ 
tor  of  communications  for  the  Presi¬ 
dent’s  Committee  on  Employment  for 
the  Handicapped,  contacted  the 
Ridgewood  News  to  obtain  barrier-free 
photographs  to  help  publicize  his  own 
organization. 

A  small  parade,  labeled  an  “Aware¬ 
ness  Day”  demonstration,  was  or¬ 
ganized  by  the  newspapers  and  local  dig¬ 
nitaries  rode  in  wheelchairs  down 
Ridgewood’s  main  street  to  show  their 
support.  “Some  of  them  felt  uneasy 
about  riding  in  the  chairs,”  King  recal¬ 
led.  “It  was  very  effective,  though,  and 
the  handicapped  people  we  queried 
weren’t  offended  at  all.” 

The  complete  remodeling  project  cost 
approximately  $5,000,  said  King.  The 
only  part  of  the  original  plan  that  failed  to 
materialize  were  the  low  level  drinking 
fountains.  However,  New  Jersey  Bell 
Telephone  Co.  donated  two  special 
phone  booths,  and  the  federal  govern¬ 
ment  voluntarily  installed  an  entrance 
ramp  and  special  toilets  facilities  at  the 
local  post  office. 

The  wheelchair-bound  aren’t  the  only 
benefactors.  For  instance,  mothers  with 
baby  carriages  find  the  sloping  curbs  a 
blessing.  And,  as  a  Letter  to  the  Editor 
noted,  “You  aid  not  only  the  perma¬ 
nently  handicapped,  but  older  residents, 
arthritics,  the  infirm,  and  those  tem¬ 
porarily  handicapped  because  of  broken 
limbs,  pregnancy,  convalescent  from 
heart  attack  and  other  afflictions.” 
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Press  space 

{Continued  from  pane  U) 


signment  of  working  space." 

Warren  Phillips,  president  of  the  Wall 
Street  Journal  fired  off  telegrams 
November  21  to  Strauss,  McNair  and 
Patrick  Cunningham,  chairman  of  the 
New  York  State  Democratic  Committee: 
"I  urge  you  to  seek  immediate  reconsid¬ 
eration”  in  assigning  the  "rotunda  area 
of  Madison  Square  Garden  exclusively 
to  networks  and  presidential  candidates 
during  the  1976  Democratic  Convention 

He  said  that  necessary  assignment  of 
space  to  candidates  is  understandable 
and  justified,  but  to  award  the  balance  of 
this  prime  area  to  a  single  branch  of  the 
media  and  relegate  all  daily  newspapers 
and  wire  services  to  quarters  four  levels 
below  the  convention  scene  raises  real 
questions  of  fairness  and  equity.  These 
arrangements  would  seriously  impair  the 
ability  of  newspapers  to  provide 
thorough  and  current  coverage  of  the 
convention. 

Demos  want  daily  passes 

Phillips  is  also  upset  about  the  Demo¬ 
crats  again  wanting  daily  issuance  of  press 
passes.  He  is  particularly  irked  by  the 
suggestion  that  a  daily  credential  system 
would  be  included  to  include  credentials 
for  any  convention  activity,  even  outside 
Madison  Square  Garden.  “Experience  in 
1972  clearly  demonstrated  the  great  diffi¬ 
culty  in  issuing  daily  credentials  for  con¬ 
vention  hall  coverage,"  he  told  the 
Democrats. 

Other  editors  perturbed  about  the  ten¬ 
tative  Democratic  plans  who  have  com¬ 
plained  are  Arthur  Ochs  Sulzberger, 
New  York  Times  publisher,  A.M.  Ro¬ 
senthal.  Times  managing  editor.  Larry 
Jinks,  executive  editor  of  the  Miami 
'Herald,  William  fhomas.  To.v  Ani^teles 
Times  editor,  Al  Neuharth,  Gannett  pres¬ 
ident,  and  Tom  Winship,  Boston  Giohe 
editor.  Not  one  written  complaint  has 
been  voiced  about  Republican  press 
working  arrangements,  said  Bandy. 

It  looks  unlikely  the  Democrats  will 
change  their  mind  about  daily  press  pas¬ 
ses.  Strauss  said  at  the  last  arrangements 
meeting,  "1  think  we're  going  to  follow 
it.  We  need  it  for  security.  We're  going 
to  be  guided  by  people  w  ho  know  some¬ 
thing  about  security.” 


See  new 

Editor  &  Publisher 
Bookshelf 
on  page  25 


NEW  PLANT — One  of  the  High  Plains  of  Texas'  pioneer  newspapers,  the  Plainview 
Daily  Herald  which  began  as  a  weekly  in  1  889,  is  now  operating  in  new  plant  following 
conversion  to  offset  production  and  photocomposition.  The  plant  includes  the  latest 
innovations  in  the  newspaper  field  and  features:  air-conditioning;  humidity  controls, 
carpeting  throughout;  ink  mist  controls;  and  a  7-unit  Harris-Cottrell  V-15  A  press. 


Coal  town  weekly 
plans  to  go  daily 

How  does  a  progressive  weekly  news¬ 
paper  in  coal  booming  West  Virginia 
celebrate  it's  100th  birthday  during  the 
Bicentennial  year? 

By  going  daily,  says  32  year  old 
Richard  Ralston  II.  publisher  of  the  Bue- 
khannon  Record  in  Buckhannon,  West 
Virginia. 

When  the  Record  becomes  the  28th 
daily  newspaper  in  the  Mountain  State 
on  December  I  with  a  five  day  publica¬ 
tion  schedule,  the  residents  of  Upshur 
County  will  have  another  convenience 
ushered  in  by  the  sudden  boom  in  coal 
production  in  the  rural  Appalachian 
county  with  a  population  of  19,(K)0. 

"Everything  points  to  a  bright  future 
in  this  area.”  Ralston  told  the  local 
Chamber  of  Commerce  November  17. 
"New  highways,  the  coal  industry,  and 
new  merchandising  outlets  already  in 
operation  indicate  anticipated  growth.  A 
growing  area  needs  constant,  reliable 
communication — a  role  which  we  feel  we 
will  be  able  to  fill.” 

Mark  Washburn,  formerly  editor  of 
the  weekly  Braxton  Democrat  in  Sutton, 
W.  Va..  was  named  managing  editor  of 
the  Record. 

An  initial  press  run  of  7,000  copies  is 
planned. 

Gannett  to  sell 
broadcast  stations 

The  Gannett  Company,  Inc.,  the  nation's 
largest  newspaper  group,  is  phasing  out 
its  tv  and  radio  properties  because  of  too 
much  government  interference  in  their 
management,  Gannett  president  Allen  H. 
Neuharth  said  in  Nashville  on  November 
7. 

“We  don't  like  to  have  the  govern¬ 
ment  managing  our  business.  We'd 
rather  have  newspapers  we  can  manage 
ourselves  rather  than  to  mess  around 
with  the  damn  bureaucrats  in 
Washington,”  the  chief  executive  officer 
of  the  organization  which  owns  the 


Ft.  Meyers  N-P 
wins  dismissal 
in  tape  case 

A  Florida  circuit  judge  has  dismissed 
criminal  charges  against  the  Fort  Myers 
News  Press  in  a  case  involving  the  de¬ 
struction  of  tape  recordings  needed  in  a 
murder  investigation. 

Judge  Wallace  Pack  ruled  the  state 
failed  to  show  there  was  criminal  intent 
when  the  tapes  were  destroyed.  He  also 
said  the  tapes  could  not  be  used  anyway 
because  they  were  obtained  illegally. 

The  indictment  charged  the  paper  with 
destroying  tapes  of  an  interview  between 
Margie  Lameroux  and  News  Press  re¬ 
porter  Frances  D.  Williams.  Law  en¬ 
forcement  officials  were  seeking  the  43- 
year  old  Lameroux  during  the  investiga¬ 
tion  into  the  shooting  death  of  her  boy¬ 
friend  James  O'Neill  in  September  1974. 

After  the  taped  interview.  Lameroux 
surrendered  for  questioning  and  was 
charged  with  murder.  But  the  charge  was 
dismissed  later  because  of  insufficient 
evidence. 

Prosecutors  had  subpoenaed  the 
tapes,  but  the  newspaper  refused  to  pro¬ 
duce  them.  State  Attorney  Joseph  D'AI- 
lessandro  of  Fort  Myers  then  convened  a 
grand  jury  which  indicted  the  paper. 

News  Press  attorneys  argued  the  tapes 
had  been  erased  in  the  normal  course  of 
business  and  were  used  for  other  inter¬ 
views.  They  also  contended  that  the 
state  failed  to  show  any  criminal  intent 
by  the  newspaper  to  interfere  with  the 
homicide  investigation. 

Furthermore,  they  said,  the  tapes  were 
made  without  Lameroux's  permission 
and  therefore  could  not  be  used  as  evi¬ 
dence.  Judge  Pack  agreed. 


Nashville  Banner  told  members  of  the 
Nashville  Society  of  Financial  Analysts. 

Presently,  Gannett  owns  two  radio  sta¬ 
tions  and  two  tv  stations  in  addition  to  52 
daily  newspapers. 
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2  Column  Width 
"C"  Column  Format 


I  just  found 
the  perfect  way 
to  make  any  ad  fit 
our  new 
column  format! 


The  ingenious 

TYPE-FLEX’ 

Reproportioning  System 
solves  all  your 
ad  size  problems 
easily! 


With  the  Type-Flex  Reproportioning  System  you  can 
now  reproportion  newspaper  ads  to  fit  your  precise 
column  width  and  at  the  same  time  retain  full  lineage 
billing  —  all  at  an  equipment  cost  of  just  $7650. 

Type-Flex  is  a  contact  system  which  achieves  its  size 
change  mechanically  from  any  film  size  up  to  22"  x 
24".  Reproportioned  copies  are  accurate  in  size  and 
linearity,  and  the  finest  detail  is  faithfully  maintained. 

Type-Flex  machines  are  already  in  use  with  some  of 
the  country’s  leading  newspapers.  To  find  out  more 
about  Type-Flex  and  how  quickly  it  can  pay  for  itself, 
please  call  or  write  for  a  free  demonstration.  We  have 
a  Type-Flex  machine  installed  at  your  ANPA  Research 
Center  as  well  as  150  other  locations  throughout 
the  world. 

Dealer  Inquiries  Invited 
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The  ingenious 

TYPE-FLEX' 

Reproportioning  System 
solves  al  your 
ad  size  problems 
easily! 


With  the  Type-Flex  Reproportioning  System  you  can 
now  reproportion  newspaper  ads  to  fit  your  precise 
column  width  and  at  the  same  time  retain  full  lineage 
billing  -  all  at  an  equipment  cost  of  just  $7650. 

Type-Flex  is  a  contact  system  which  achieves  its  size 
change  mechanically  from  any  film  size  up  to  22"  x 
24".  Reproportioned  copies  are  accurate  in  size  and 
linearity,  and  the  finest  detail  is  faithfully  maintained. 

Type-Flex  machines  are  already  in  use  with  some  of 
the  country's  leading  newspapers.  To  find  out  more 
about  Type-Flex  and  how  quickly  it  can  pay  for  itself, 
please  call  or  write  for  a  free  demonstration.  We  have 
a  Type-Flex  machine  installed  at  your  ANPA  Research 
Center  as  well  as  1 50  other  locations  throughout 
the  world. 

Dealer  Inquiries  Invited 
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Public  utilities’ 
ad  campaigns 
‘in  the  making’ 

A  two-hour  discussion  of  the  nation's 
energy  problems  sparked  some  good 
news  for  the  newspaper  business 
(November  17)  at  the  72nd  annual  con¬ 
vention  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  in  Boca  Raton.  Fla. 

In  the  making,  the  MK)  publishers  at¬ 
tending  the  session  were  told,  is  an  ex¬ 
tensive  advertising  effort  by  leading  pub¬ 
lic  utility  firms  and  their  public  relations 
office  to  enlighten  the  public  on  the  need 
for  capital  to  expand  the  domestic 
sources  of  energy. 

Having  heard  two  speakers  criticize 
the  press  for  deficiency  in  expert  report¬ 
ing  of  the  energy  problems.  William  C. 
Smellage.  Dallas  (Tex.)  A/oniui.t,'  .Wir.v. 
asked  why  the  power  companies  hadn't 
done  more  themselves  in  paid  space  to 
achieve  public  understanding  of  their 
side  of  the  story 

Frank  N.  Ikard.  president  of  the 
■American  Petroleum  Institute,  replied 
that  previous  advertising  programs  had 
disappointing  results  but.  he  added, 
“we're  going  back  to  the  drawing  board 
and  you  will  see  a  lot  more  coming  from 
the  industry  on  the  supply  problems." 

Restrictions  on  ads 

“Political  clamor"  that  infringes  on 
the  basic  right  of  a  public  utility  to  com¬ 
municate  has  impeded  companies  in  their 
use  of  paid  advertising,  said  Shearon 
Harris,  president  of  Carolina  Power  and 
l.ight  Company.  Raleigh.  N.C.  But.  he 
said,  there  are  signs  that  government 


regulatory  agencies  will  be  more  lenient 
in  allowing  expenditures  for  communica¬ 
tions. 

In  general,  it  has  been  the  policy  of 
state  commissions  to  disallow  public  re¬ 
lations  advertising  as  a  business  expense 
that  may  be  charged  against  current  in¬ 
come. 

Energy  seminars 

Harris  appealed  to  the  publishers  to 
get  behind  the  effort  to  improve  the  pub¬ 
lic's  perception  of  the  energy  crisis.  He 
decried  articles  in  newspapers  (including 
one  that  day  in  the  Miami  Herald)  that 
give  misleading  information  about  the 
development  of  solar  energy.  The  SNP.A 
Foundation,  he  suggested,  could  help  by 
conducting  seminars  for  reporters  and 
experts  in  the  field  of  energy. 

The  American  Petroleum  Institute. 
Ikard  related,  spent  between  S4  million 
and  S5  million,  using  every  daily  news¬ 
paper  in  the  country,  to  warn  the  public 
that  the  country  was  faced  with  a  critical 
energy  shortage.  ".And  when  it  came  to 
reality."  he  said,  “we  were  asked.  ‘Why 
didn't  you  tell  us?' 

Gas  price  won't  drop 

Both  Ikard  and  Frank  G.  Zarb.  ad¬ 
ministrator  of  the  Federal  Energy  Ad¬ 
ministration.  denied  published  reports 
that  the  price  of  gasoline  will  be  rolled 
back  by  three  cents  or  more  a  gallon  if 
Congress  passes  a  bill  lifting  price  con¬ 
trols  and  President  Ford  approves  it. 

“Such  a  rollback  is  not  likely."  Zarb 
declared. 

“It  just  won't  happen."  said  Ikard. 
adding,  “and  I  hope  the  editorial  writers 
don't  put  the  blame  on  Big  Oil." 

Barton  Morris.  Roanoke  (Va.)  Times 
and  World-Sew's.  asked  how  could  an 


Jack  Tarver  heads 
SNPA  next  year 

Jack  Tarver,  publisher  of  the  Atlanta 
(Ga.)  Journal  and  Constitution,  moved 
up  from  treasurer  to  president-elect  of 
the  Southern  Newspaper  Publishers  As¬ 
sociation  at  the  72nd  annual  convention 
(November  16-19)  in  Boca  Raton.  Fla. 

Douglas  L.  Manship.  publisher  of  the 
Baton  Roufie  (La.)  Advocate  and  State- 
Times,  was  elected  treasurer. 

Tarver,  who  is  also  president  of  Cox 
Enterprises,  which  owns  newspapers  in 
Florida  and  Ohio  and  is  expanding  into 
Texas,  will  succeed  .Alvah  H.  Chapman 
Jr.,  president  of  Knight-Ridder  News¬ 
papers.  at  next  year's  meeting  in  Boca 
Raton. 

In  three  consecutive  years,  the  chief 
officers  of  large  newspaper  groups  have 
been  chosen  to  lead  SNPA.  The  im¬ 
mediate  past  president  is  M.  W.  .Armis- 
tead  III.  president  of  Landmark  Com¬ 
munications.  Norfolk.  Va. 

Membership  reported 

Reed  Sarratt,  executive  vicepresident, 
announced  that  SNPA  membership  in¬ 
cludes  413  dailies  and  64  associate  mem¬ 
bers  from  companies  allied  with  the 
newspaper  industry. 

Newly  elected  directors  are:  Barrett 
C.  Shelton  Jr..  Decatur  Daily,  for 
Alabama;  Tenney  S.  Griffin.  Valdosta 
Daily  Times,  for  Georgia;  Robert  E.  Lor- 
ton.  Titlsa  Daily  World,  for  Oklahoma; 
Robert  G.  Marbut.  Harte-Hanks  News¬ 
papers.  for  Texas;  and  Thomas  R.  Glass. 
Lynchhurf>  News  and  Advance,  for  Vir¬ 
ginia. 

George  W.  Hodel,  Beckley  (W.  Va.) 
Post-Herald  and  Raleigh  Ref^ister,  was 
elected  chairman  of  the  SNPA  Founda¬ 
tion  to  succeed  W.  Frank  Aycock  Jr.. 
Memphis,  who  retired  after  serving  six 
years.  ,A  new  director  of  the  Foundation 
is  J.  Stewart  Bryan  111.  Tampa  Tribune 
and  Times, 


editor  acquire  the  expertise  that  is 
needed  to  evaluate  the  arguments  of  the 
environmentalists  and  the  coal  industry 
and  be  able  to  take  a  side  on  the  issue. 

Ikard  replied  that  he  would  like  to 
have  more  newspapers  take  advantage  of 
the  Petroleum  Institute's  fellowship 
program  which  sends  reporters  to  Stan¬ 
ford  University  in  California,  all  ex¬ 
penses  paid,  to  study  the  problems. 

Zarb  reviewed  the  energy  situation 
and  mentioned  the  political  maneuver- 
ings  for  an  election  year  advantage.  He 
urged  the  publishers  to  impress  on  their 
readers  the  need  to  support  measures 
that  will  bring  self-sufficiency  to  the  U.S. 
in  respect  to  oil  supplies  and  other 
energy  sources.  The  goal  can  be 
achieved  in  the  next  decade,  he  said. 


FOR  QUICK  RETURN  OF 
YOUR  TEST  DOLLARS, 
LET  THEM  LOOSE 
IN  ALTOONA! 


•  Isolated  from 
outside  media 

•  Typical,  for 
valid  results 

•  Compact  for  ease 
of  distribution 

•  Convenient  for 
shipping 

•  All-out  support 
from  retailers 


JUST  3  DAYS  LEAD 
TIME  FOR  ROP  OR 
HI-FI  COLOR  CLOSING 


Like  homing  pigeons,  they  fly 
back  from  the  98%  of  Altoona 
families — 4  out  of  5  in  our  Blair 
County  metro — who  get  their 
daily  shopping  news  from 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Eltoona  SEZittor 


Low  rates,  too.  Call  Richard  E.  Beeler,  Ad  Mgr.,  814-944-7171. 
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WE  BUHJ  TMS  ISLAND 
TD  FIND  OH.  AND  GAS  THAT  NUW 
NEVER  BE  USED. 


The  Beaufort  Sea  is  200  miles  north 
of  the  Arctic  Circle. 

It’s  among  the  coldest,  most  barren, 
most  miserable  places  on  earth. 

It  also  has  promising  new  reserves  of 
gas  and  oil  hidden  beneath  its  icy  surface. 

Unfortunately,  conventional  drilling 
rigs  lose  their  means  of  support  when  the  ice 
begins  to  melt. 

And  it’s  much  t(X)  costly  to  bring  in 
large  floating  rigs  during  the  brief  summer  thaw. 

The  only  reasonable  solution  is  to  build 
islands  for  our  rigs. 

So.  we  build  them— the  size  of  city 
blocks,  more  than  three  miles  out. 

Working  24  hours  a  day,  we  dump 
gravel,  build  shacks  and  hoist  derricks,  getting 
our  island  complex  together  in  time  to  find 
the  oil  and  gas  necessary'  to  help  make  a 
pipeline  feasible  by  1980. 

GOODBYE,  CHEAP  AND  EASY. 

Building  multi million-dollar  islands  in 
the  Beaufort  Sea  isn’t  our  idea  of  cheap,  easy 
energy. 

WTiat’s  worse  is  knowing  that  what  gas 


and  oil  we  do  find  may  never  move  a  car, 
never  heat  a  home,  never  turn  on  a  light. 

Because,  if  we  and  the  other  oil  com¬ 
panies  searching  in  the  area  don’t  find  enough 
gas  and  oil  to  make  building  a  pipeline  eco¬ 
nomically  practical,  it  won’t  be  built. 

And  without  a  pipeline,  there’s  no 
sensible  way  of  getting  our  fuel  to  market. 

IS  IT  WORTH  THE  RISK? 

Risky  business,  searching  for  gas  and 
oil  these  days. 

But  w'e  figure  it’s  w'orth  it. 

According  to  Cjinadian  geological 
surveys,  there  could  be  an  estimated  2.5  bil¬ 
lion  barrels  of  cmde  and  40  trillion  cubic  feet 
of  natural  gas  under  the  Beaufort  Sea  and 
its  shores. 

At  today’s  prices,  that’s  almost  30 
billion  dollars! 

We’d  like  our  fair  share,  so  we’ll  take 
the  risk. 

We’re  putting  our  capital  and  time 
into  exploration. 

That’s  where  the  future  is. 

You’ll  be  hearing  from  us. 


FOUjOWTHESUN 


Sun  Oil  Company.  St  Davids.  Pennsylvania 


Ji  in  Rand,  a  freelance  feature  writer 
for  the  Chicdf’o  Tribune — joined  Kenyon 
&  Eckhardt  Inc.  as  a  copywriter. 

*  *  * 


news-people 


Robkki  R.  Hav/1.1  it.  general  manager 
of  the  Aurora  (III.)  Beacon-News — 
resigned  to  join  the  Royal  Oak  (Mich.) 
Tribune  as  general  manager,  effective 
December  I . 

*  *  * 

Wii  i.iAM  Akboi  K.  account  executive 
with  the  Hartford  (Conn.)  Times  for  9 
years — named  director  of  advertising¬ 
marketing  for  Hartford  Magazine. 

*  *  * 

Rai  1*11  Evans,  formerly  copy  editor. 
Kenosha  (Wise.)  News — promoted  to 
managing  editor. 

♦  *  ♦ 

Ji  RRV  L.  Liit.  personnel  director  for 
N.R.I.  Division  of  U.M.C.  Industries 
Inc.  in  Hot  Springs.  Ark. — ^^joined  the 
Peoria  Journal  Star  in  the  new  post  of 
personnel/industrial  relations  manager. 

*  5l« 

Bil  l.  CiK  Ksiioii — named  managing 
editor  of  the  Columbia  Basin  Daily 
Herald  at  Moses  Lake.  Wash,  following 
a  training  course  in  management  at 
Coeur  d'Alene.  Idaho,  run  by  Hagadone 
Newspapers. 

*  *  * 

Robiri  B.  Boom,  engraving 
manager — named  advertising  services 
manager  at  the  Miami  Herald. 

Klim  H.ARRii  i.  24.  previously  a 
sportsw liter  for  the  Kvansville  (Ind.) 
Press,  and  Pkko  Y.  DkkiAN,  26.  for¬ 
merly  city  hall  reporter  for  the  Knoxville 
(Tenn.)  Journal — ^joined  the  Nashville 
Banner  as  reporters. 

BOSTON-WORCESTER 

x:  p  The  Nation's 

icESTE^  »««>"^  6th  MARKET 

•  Although  an  integral  part  of  the  nation's 
6th  largest  market,  Boston-Worcester. 
Worcester  is  a  completely  separate 
newspaper  market 

•  The  Worcester  Telegram  and  The  Eve¬ 
ning  Gazette  covers  70%  of  the  200,000 
households  in  Worcester  County,  every 
day 

•  Now  approaching  3  billion  dollars  in 
EBI  .  1 . 7  billion  dollars  in  retail  sales 

SCHEDULE  WORCESTER  NOW 


WORCESTER  TELEGRAM  &  GAZETTE 

Daily  over  150,000;  Sunday  over  105,000 
Represented  by  CWO  &  0 


Gi;oR(ii'.  Kkntara.  former  editor. 
Newark  (N.J.)  Evening  News,  now  de¬ 
funct.  who  Joined  Xhe  Philadelphia  Bulle¬ 
tin  last  Eebruary  as  an  assistant  manag¬ 
ing  editor  in  charge  of  the  new  New  Jer¬ 
sey  edition — appointed  manager  editor 
of  the  Bulletin.  Thomas  P.  Ei  ynn.  former 
editor  of  Camden  (N.J.)  Courier-Post — 
joined  the  Bulletin  as  an  assistant  man¬ 
ager  editor  in  charge  of  the  N.  J,  Bulle¬ 
tin.  Kentura  succeeds  Piiii.ii>  Evans,  who 
joined  the  Washington  (D.C.)  Star  as 
senior  assistant  managing  editor. 

♦  *  * 

Erank  Einni  y.  managing  editor.  Oak¬ 
land  (Calif.)  Tribune — named  executive 
editor.  Gkoroi  Ross,  former  sports  editor 
who  has  been  assistant  managing 
editor — named  managing  editor.  Roydkn 
A.  Grimm,  currently  metropolitan 
editor — moved  up  to  assistant  managing 
editor. 

*  *  * 

Rui  I  S  F.  W.Ai  KKR  Jr  ,  .''4.  classified  ad¬ 
vertising  director.  Delaware  County 
(Pa.)  Times — promoted  to  advertising  di¬ 
rector.  succeeding  Bi  njamin  H.  Ponkmon 

*  *  ♦ 

I>)N  Bai.1  ,  chief  of  the  Detroit  News' 
city-county  bureau — honored  by  the 
Bradley  Civic  Citation  for  “making  De¬ 
troit  a  better  place  to  live." 

*  *  * 

David  S.  Mc  Gi  irk.  previously  metro 
editor — named  day  editor  of  the  Hun- 
tinfiton  (W.  Va.)  Herald-Dispatch.  Ru.s- 
sKi  1  A.  Scon,  assistant  metro  editor — 
named  metro  editor.  H  arry  L.  Baisdkn.  a 
reporter — appointed  assistant  metro 
editor. 

*  *  * 

Bin  R.  Lkonard.  Greenville  (S.C.) 
News  veteran  agricultural  columnist — 
chosen  to  receive  the  annual  National 
Conservation  Communications  Award  to 
be  presented  by  the  National  Association 
of  Conservation  Districts  in  Honolulu  in 
Eebruary. 

♦  *  * 

Robiri  P.  Hitt.  Greenville  (S.C.) 
News-Piedmont  accounting  manager 
since  1967 — named  controller  of  both 
dailies,  a  newly  created  position.  He 
joined  these  newspapers'  business  staff 
in  1947. 

♦  *  ♦ 

Mxroari  I  N.  O'Snv.x. Columbia  (S.C.) 
State  governmental  affairs  writer — 
received  the  197.*'  Ambrose  E.  Gonzales 
Award  for  Journalistic  Excellence. 
Award,  named  for  the  morning  daily's 
co-founder,  was  accompanied  by  a  $.S(K) 
check. 

*  *  ♦ 

W.  O.  Brown,  managing  editor. 
Gaffney  (S.C.)  Ledger — elected  presi¬ 
dent  of  Cherokee  County  News  AssiKia- 
tion. 


Litti.i.k  Kahn,  Lifestyle  editor  for  the 
Melbourne  (Fla.)  Times — named  editor 
and  publisher  of  Gannett  weekly.  She 
succeeds  Gloria  Biggs,  now  with  the 
company  in  Rochester.  N.Y. 

*  ♦  * 

Poi.K  Lai  kon.  a  reporter  at  the  Cincin¬ 
nati  Post  has  written  his  first  book. 
“Tornado."  a  true  story  based  on  the 
April.  1974  tornado  that  hit  southwestern 
Ohio  and  devasted  Xenia.  Ohio. 

*  *  * 

Laura  Pi  i.i  kr,  28.  co-editor  of  the 
Saturday  “Weekender"  issue  of  theCm- 
einnati  Post — appointed  metropolitan 
editor.  Hknry  Holcomb  continues  as  the 
Post's  city  editor. 

*  *  * 

Ronald  G.  Blach,  3.*'.  previously  with 
Nationwide  Advertising  Service  Inc.,  an 
agency  specializing  in  personnel  and  re¬ 
cruitment  advertising — joins  the  San 
Jose  Mercury  and  News  as  classified  ad¬ 
vertising  manager,  effective  January  1. 
upon  the  retirement  of  Harland  M. 
Hknry  Beach  was  advertising  director  of 
the  Grand  Junction  XCo\o.)  Sentinel  prior 
to  joining  Nationwide  as  San  Francisco 
regional  manager  in  1964. 

*  *  * 

Roblrt  Lowl — named  sports  editor  of 
the  Tonawanda  (N.Y.)  News,  and 
Michali  Bii.loni — appointed  to  sports 
staff  Lynn  Klrwin,  a  reporter — named 
wire  editor. 

9(c  * 

Danili  C.  Pinc  k,  a  member  of  the  fa¬ 
culty  of  arts  and  sciences  at  Harvard — 
named  to  the  post  of  director  of  educa¬ 
tional  services  for  the  Boston  Herald 
American.  Pinck  will  be  responsible  for 
drafting  and  offering  educational  prog¬ 
rams  for  both  trainees  and  experienced 
personnel  of  the  newspapers  in  order  to 
advance  their  careers.  Staffers  will  con¬ 
tinue  to  be  encouraged  to  apply  for  fel¬ 
lowships  and  American  Press  Institute 
seminars. 

*  ♦  * 

Piiii  ii>  T.  GiAi  ANLi.i.A,  publisher,  //on- 
olulu  Star-Bulletin,  announced  shifts  in 
editorial  responsibilities,  as  follows: 

Hobkrt  E.  Duncan,  former  executive 
editor — to  assistant  publisher. 

John  E.  Simonds,  formerly  with  Gan¬ 
nett  News  Services,  in  Washington. 
D.C. — to  managing  editor: 

A.  A.  Smyslr.  editor,  will  chair  a  new 
editorial  board  and  continue  to  imple¬ 
ment  editorial  policy  with  the  title, 
editor,  editorial  page. 

9tc  :4c  % 

Roblrt  S.  Katz,  previously  ad  director 
of  the  Jewish  Advocate  in  Boston — 
named  ad  director  of  Transcript  News¬ 
papers  Inc..  Dedham.  Mass. 
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Al  Pucci,  chief  of  the  New  York  News  photolab,  receives  the  Burt  Williams 
Award  of  the  National  Press  Photographers  Association  celebrating  his  50th 
anniversary  with  the  newspaper.  Pucci  will  retire  in  March  of  1976.  Participat¬ 
ing  in  the  ceremonies  were:  From  left,  Mrs.  Pucci,  Pucci,  Michael  O'Neill,  editor 
and  vice  president  of  the  News;  John  Faber,  historian  of  NPPA  for  the  presenta¬ 
tion,  and  John  Duprey,  director  of  photography  and  manager  of  the  News 
photographic  operations. 


I)k  Iom  Wood,  associate  professor  in  J 
the  journalism  school  at  Southern  Illinois  Ins 
University,  and  former  Iiilsti  Daily  nar 
World  reporter — named  visiting  profes-  Aw 
sor  of  mass  communication  at  the  an 
.American  University.  Cairo.  .Arab  Re-  Sot 
public  of  Hgypt. 

*  *  * 

Bon  Vinc  i  SI  previously  managing 
editor  of  the  Santa  Paula  (Calif.)  Da 
Chronicle — to  city  editor  of  the  Lompoc  //< 
(Calif.)  Record.  foi 

*  *  *  (C 

M  \RV  Ji  N(  K.  2S.  assistant  retail  adver-  He 

tising  manager  and  assistant  to  the  adver¬ 
tising  director  of  the  Charlotte 
( Ihserver/Charlotte  News — promoted  to 
retail  advertising  manager  and  Gvrv  P'* 
Aiusikom.  39.  assistant  retail  ;id 
manager — to  classified  manager. 

*  *  * 

Mrs  Iri  ni  Brosnan.  general  manager. 
Dowaydac  (Mich.)  Daily  News — elected 
first  woman  president  of  the  Michigan 
League  of  Home  Dailies. 

Gi 

*  5{c  * 

Mikk  O.  Ri  ad.  33.  formerly  on  the  uni¬ 
versal  editing  desk  at  Houston  Post — 
promoted  to  new  position  of  production 
editor,  assuming  responsibility  for  the 
continuing  conversion  of  the  newsroom 
to  electronic  editing.  j., 

* 

J  AMI  s  B.  Gr  ah  am,  assistant  to  the 
managing  editor.  \  iritinian-Pilot  &. 
Ledf’er-Star — on  loan  to  Newspapers 
Systems  Development  Group  in 
Rockville.  Md.  for  two  years. 

*  *  * 

John  Doison  Jr  .  a  reporter  for  the  De¬ 
troit  I  ree  Press  prior  to  joining  News¬ 
week  in  I9b.s — named  news  editor  Mar 
iiN  Kasindori.  onetime  reporter  for  the 
San  Prancisco  E.xaniiner  and  Pits 
A/jgc’/c’.v  Examiner — named  Los  Angeles 
bureau  chief  succeeding  Dotson. 
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J.  Carroii  Bauman,  president  ot  the 
Insurance  Information  Institute,  was 
named  recipient  of  the  197.5  (jold  Anvil 
Award,  the  highest  honor  bestowed  upon 
an  individual  by  the  Public  Relations 
ScK'ietv  of  America. 


John  Ri  id  reporter.  Ashland  (Ore.) 
Daily  Tidinys — to  Klamath  Ealls  (Ore.) 
Herald  and  Vc'ir.v  as  reporter.  Jim  Maniv. 
formerly  ad  salesman.  Ilimtinyton  Park 
(Calif.  )/)cu7v  Siumil — to  ad  sales  staffed' 
Herald  and  News. 


Dr  .Animon'i  j.  Sc  \nii  i  n.  associate 
professor  of  journalism  at  Northern  Ill¬ 
inois  University — appointed  director  of 
NlU's  Suburban  Press  center. 

V  ¥ 

Bri  c  1  .A.  Cook  36.  UPl's  West  Vir¬ 
ginia  news  editor  in  Charleston — to  In¬ 
diana  stale  news  editor,  succeeding  Bom) 
Gii  I .  who  is  retiring. 

*  *  * 

Jamis  CuNNirr.  Branham/Newspaper 
Sales.  N.Y. — named  executive  vicepresi¬ 
dent  and  director  of  retail  sales.  He  was 
previously  vicepresident  in  charge  of  re¬ 
tail. 


J/fi/itt  f  T*/. 

ConUdentipl  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
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ADVERTISING  SCENE 


Tarzan,  Robin  Hood,  G.  M. 
aid  Ford  kick-off  drive 


By  Dan  Lionel 


Is  buying  a  newspaper  ad  at  $39  per 
line  a  good  way  to  stretch  your  advertis¬ 
ing  dollars? 

“Yes  indeed!"  chortles  James  J.  Gal¬ 
lagher.  president  of  The  Gallagher 
Group,  agency  of  record  for  the  112 
member  N.Y.  District  Ford  Dealers' 
Advertising  Association.  “Further¬ 
more,"  said  the  agency  head,”  we  got  an 
instant  positive  reaction.  It  seems  that 
almost  everybody  saw  it.  Also,  the  cars 
are  selling." 

Flere's  how  the  ad  read:  Tarzan — 
Forget  the  vine.  You'll  really  swing  with 
a  new  Stallion.  Jane  says  call  your  local 
Ford  dealer. 

It  was  one  of  a  series  of  classified  ads 
that  ran  on  the  front  page  of  the  New 
York  Times  as  ‘readers'.  They  ran  in  the 
New  York  Post,  the  News  and  the  Lonf> 
Island  Press  as  well.  The  Post  and  News 
carried  the  ads  in  their  classified  Public 
Notice  classifications. 

Paid  for  by  the  Ford  factory  Public 
Relations  fund,  the  classified  series  was 
conceived  and  written  by  Gallagher  who 
sold  the  idea  to  Ford  headquarters  as  a 
unique  facet  for  the  October  kick-off 
week  for  the  Stallion. 

Copy  was  changed  3  times  during  the 
week  with  all  the  ads  characterized  by  a 
light-hearted  touch.  Flere  are  some  of  the 
others: 

G.M. — What's  good  for  the  country, 
also  best  for  the  city  and  suburbs?  Stall¬ 
ions.  Engine  Charley  says  call  your  local 
Ford  Dealer. 

Robin  Flood — If  you  really  want  to 
impress  Maid  Marian,  get  her  a  new 
Stallion.  Little  John  says  call  your  local 
Ford  dealer. 

Lone  Ranger — Stallions  better  then 
Silver,  good  as  gold.  Swap  pronto.  Tonto 
says  call  your  local  Ford  dealer. 

With  a  $2.2  million  dollar  budget  the 
Gallagher  Group  relies  heavily  on  the  sel¬ 
ling  power  of  the  53  newspapers  (2  week¬ 
lies)  he  regularly  uses  to  support  the 
dealerships  in  his  group  which  covers 
lower  New  York  State,  Connecticut  and 
Long  Island  as  well  as  New  York  City 
itself  Both  his  new  car  advertising  and 
his  used  car  ads  are  spotted  on  the  sports 
page  because  his  research  shows  that  the 
basic  buying  decision  is  made  by  the 
man.  After  that,  enters  the  woman  who 
has  a  lot  to  say  about  color,  options,  etc.. 
“Not  that  we  don't  recognize  the  grow¬ 
ing  importance  of  the  woman  buyer," 


Gallagher  said,  “but  with  a  tight  budget, 
we've  got  to  keep  our  eye  on  the  biggest 
target."  He  recalled  that  several  years 
ago  the  New  York  Ford  Dealer  Associa¬ 
tion  developed  a  special  campaign  which 
ran  in  women's  magazine  zoned  editions. 

What  amazes  Gallagher  and.  he  points 
out.  represents  a  great  opportunity  for 
newspaper  classified,  is  the  surge  of  in¬ 
terest  in  used  cars.  “Used  car  prices  to¬ 
day."  he  said,  “are  unbelievable!  Not 
many  realize  that  dealers  are  grossing 
more  on  their  used  cars  than  on  their  new 
ones."  Ford  dealers  generally  retail  their 
used  cars  while  many  GM  dealers 
wholesale  them.  “With  prices  as  unreal 
as  they  are  today,  our  dealers  are  putting 
a  lot  of  effort  into  moving  used  cars. 
They  sell  one  used  car  for  every  two  new 
ones." 

Behind  the  surge  in  used  car  interest 
are  the  stiff  prices  for  new  cars.  Gal¬ 
lagher  pointed  out  a  recent  example  of  a 
3  year  old  Mustang  that  sold  for  only 
$2(K)  less  than  it  did  when  it  was  new.  By 
the  same  token,  people  are  spending 
more  money  on  service  to  keep  their  pre¬ 
sent  cars  going.  For  this  reason,  the  Gal¬ 
lagher  Group  is  preparing  a  special  ser¬ 
vice  advertising  program  to  run  in  the 
near  future. 

To  help  the  dealers  move  their  used 
cars,  Gallagher  provides  each  newspaper 
with  the  A-l  Used  Car-Ford  heading 
w  hich  is  paid  for  out  of  the  dealers'  ad¬ 
vertising  fund.  The  newspaper's  clas¬ 
sified  department  contacts  dealers  for 
specific  listings.  “These  ads  which  run 
regularly,  carry  from  one  to  15  dealers 
and  run  on  the  sports  page,  usually  abut¬ 
ting  the  1st  classified  page." 

Gallagher  and  his  Media  vicepresi¬ 
dent.  Nate  Rind  would  like  to  see  all 
newspapers  move  into  offset  printing  as 
soon  as  possible  because  of  the  flexibility 
of  handling  material.  They  would  also 
like  to  see  the  calibre  of  selling  by  the 
newspapers'  sales  people  upgraded. 

“We  seldom  see  a  newspaper  space 
salesman,"  notes  Rind.  “Instead,  when 
our  ad  appears  in  a  competitive  news¬ 
paper  we  get  a  phone  call  with  the  basic 
pitch.  “How  about  us?"  Of  course,  at 
that  point  the  schedule  has  been  pre¬ 
pared.  okay'd  and  is  generally  a  closed 
book.  Where  was  the  guy  when  he  had 
an  opportunity  to  tell  his  paper's  market¬ 
ing  story?" 

"Further,"  Rind  continued,  “news¬ 
papers  are  just  not  equipping  their  sales 
representatives  to  sell  their  market  as  it 
must  be  sold  in  today's  climate.  Most  of 


them  don't  realize  that  it's  not  merely  a 
question  of  newspaper  A  vs.  newspaper 
B  but.  should  we  go  into  newspapers,  tv, 
radio,  shoppers  or  direct  mail?  And  how 
much  of  each  if  any,  should  we  use? 
Answers  to  questions  like  these  are  the 
kind  we  have  to  give  our  clients  and 
newspaper  salesmen  are  of  little  help. 
Sure  the  NAB  gives  the  broad  picture 
and  does  it  well.  But  when  you  have  to 
get  down  to  individual  markets,  as  we 
do.  we  need,  pinpointed  mrer-media  in¬ 
formation  to  justify  a  schedule." 

• 

Nashville  news  media 
win  Privacy  lawsuits 

U.S.  District  Court  Judge  Frank  Gray, 
Jr.,  ruled  (November  11)  in  Nashville 
that  under  the  Freedom  of  Information 
Act,  U.S.  Attorney  Charles  E.  Anderson 
cannot  withhold  certain  general  informa¬ 
tion  he  refused  to  give  Nashville  news 
media  under  the  1974  Privacy  Act  which 
became  effective  September  27,  1975. 

The  lawsuits  were  brought  by  the 
Nashville  Banner,  the  Tennessean,  CBS 
affiliate  WLAC-tv  and  the  Middle  Ten¬ 
nessee  Chapter  of  the  Society  of  Profes¬ 
sional  Journalists — Sigma  Delta  Chi  on 
October  9.  1975. 

Anderson  had  interpreted  the  Privacy 
Act  as  prohibiting  him  from  divulging  to 
reporters  the  age,  address,  marital 
status,  occupation,  circumstances  of  ar¬ 
rest  and  background  information  of  per¬ 
sons  arrested  or  indicted  for  federal 
crimes. 

Judge  Gray  said  individuals  who  are 
arrested  or  indicted  “become  persons  in 
whom  the  public  has  a  legitimate  in¬ 
terest.  and  the  basic  facts  which  identify 
them  and  describe  generally  the  investi¬ 
gations  and  their  arrests  become  matters 
of  legitimate  public  interest.  The  lives  of 
these  individuals  are  no  longer  truly  pri¬ 
vate." 

Judge  Gray  said  the  Freedom  of  In¬ 
formation  Act  "requires,  and  the  Privacy 
■Act  does  not  prohibit"  the  information 
sought  by  the  news  media. 

Gray,  however,  emphasized  strongly 
that  his  decision  “does  not  provide  the 
plaintiffs  with  a  license  to  obtain  from 
the  defendants  any  type  and  amount  of 
information  about  an  arrested  or  indicted 
individual  which  they  desire  to  publish." 

• 

Renault  comeback 
gets  $4  million 

Car  importer  Renault  USA  plans  to 
spend  $4  million  in  an  effort  to  re-capture 
its  share  of  the  auto  market,  starting 
February  1976. 

With  $2.5  million  going  to  spot  tv,  the 
company  will  invest  $1.5  million  in 
newspapers  and  magazines  in  the  mar¬ 
kets  where  its  300  dealers  are  located. 
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Thinking  Di-Litho?  Look  at  the  newest. 

Our  superior  non-contact  system  offers  advantages  you'll  want  to  investigate  taefore 
you  invest. 


For  example,  Wood-Hoe  Di-Litho  can  be  mounted  inside  or  outside  the  press  unit. 
(We  like  to  let  you  do  things  the  way  that’s  best  for  you). 

An  exclusive  Jet  Air  Water  Motion  provides  uniform  distribution  of  dampening 
solution. 

And  a  four-section  Jet  Air  manifold  operates  in  one-page  increments  to  suit  the  width 
of  the  paper. 

There’s  more  you’ll  want  to  know  about,  too.  And  consider  this:  One  price  includes 
installation  . . .  on-press  copper  plating  of  ink  drums . . .  saddles . . .  plate  registration 
system . . .  complete  water  circulating  system ...  air  supply . . .  engineering . . .  and 
start-up  training  in  your  plant. 

The  more  you  look  into  it. 
The  more  you*ll  be  convinced 


Wbod-Hoe  Di-Litho.  Worth  looking  into.  After  all,  we’ve 
specialized  in  better  printing  systems  for  1 70  years. 

Write  or  call  us,  or  contact  your  Wood-Hoe  representative  for 
more  information. 


WOOD-HOE 


Division  of  Wood  Industries,  Inc. 

333  Cedar  Avenue,  Middlesex,  N.J.  08846 
201-469-6600 


Colormatic  unit  with  cobr  couple 


®  Di-Litho  is  a  registered  trademark  of 
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Election  laws  may 
reduce  ad  outlay 


By  Darrell  Leo 

Although  the  Republicans  and  Democ¬ 
rats  rarely  agree,  they  seem  to  have 
reached  a  consensus  over  the  impact  of 
the  amended  Federal  Election  Campaign 
Act. 

The  consensus;  That  candidates  will 
have  less  money  to  spend  on  advertising, 
or  for  that  matter  anything  else  in  their 
campaign. 

That  response  was  given  by  spokes¬ 
men  from  both  political  parties  in  inter¬ 
views  with  Editor  &  Pubi.ishfr  this  week. 

According  to  Robert  Russell  of  the 
Democratic  National  Committee's  Elec¬ 
tion  Services,  the  FECA  amendments 
will  have  “a  major  impact  on  both  as¬ 
pects  of  campaign  monies — both  raising 
and  spending.” 

William  Royall  of  the  Republican  Na¬ 
tional  Committee  agrees.  The  EECA 
amendments,  he  said,  will  call  for  “much 
wiser  and  judicious  use  of  funds,  more 
planning  and  more  advance  budgeting.” 

The  amendments,  passed  this  year  by 
Congress,  were  designed  to  make  public 
the  sources  of  campaign  revenue,  set 
specific  limitations  on  what  any  indi¬ 
vidual  or  organization  can  donate  and 
limitations  on  what  any  candiate  can 
spend.  Originally,  the  intent  was  to  clean 
up  elections  by  eliminating  or  at  least 
minimizing  the  influence  of  big  business 
with  big  dollars  to  spend. 

However,  it  may  instead  tie  candidates 
down  to  an  “austerity”  campaign. 
Limits,  for  example,  on  presidential  can¬ 
didates  would  allow  them  to  spend  $20 
million  on  their  campaigns,  $10  million 
for  primaries  and  the  rest  in  the  general 
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election.  This  is  far  under  the  $60-70  mill¬ 
ion  spent  by  former  (^resident  Richard 
M.  Nixon  in  1972  or  his  opponent  Sen. 
George  McGovern  who  billed  out  at  $30 
million. 

Royall  predicted  a  general  curtailment 
of  political  advertising  with  more  em¬ 
phasis  on  organization.  “Of  course,  we 
feel  the  new  election  laws  are  unconstitu¬ 
tional  and  a  violation  of  freedom  of 
speech,”  he  added. 

He  also  saw  more  emphasis  on  getting 
political  news  stories  placed  rather  than 
the  traditional  advertising  blitz.  “Politi¬ 
cal  television  advertising  has  lost  its  wal¬ 
lop,”  Royall  claimed/ “Tv  news  is  now 
more  valuable  than  tv  advertising.” 
Royall  said  that  poll*  indicated  that  the 
public  had  matured  and  become  more 
suspicious  of  politiciijl  ad  tacts. 

Russell  agreed  that  “most  candidates 
will  have  to  be  more  careful  with  their 
campaign  budgets.”  He  pointed  specifi¬ 
cally  to  media  costs  as  one  area  where 
eyes  will  target. 

Media,  he  said,  “on  the  average  will 
suffer  the  biggest  cut  in  expenditures.” 
He  claimed  that  most  candidates  have 
had  to  spend  more  money  on  advertising 
than  the  limits  now  set. 

He  saw  more  emphasis  being  placed 
on  in  kind  contributions  by  organiza¬ 
tions,  that  is  work  done  by  groups  in¬ 
stead  of  regular  cash  donations,  and  vol¬ 
unteer  organizations. 

Russell  continued,  “It's  clear  there 
won't  be  much  more  money  to  spend.” 
He  said  radio  might  be  the  big  winner  in 
the  battle  for  political  ad  dollars  because 
of  its  low  cost  and  effectiveness.  He  also 
saw  both  tv  and  newspapers  cut  back. 

“Of  course,  money  allocations  will 
depend  on  the  candidates,”  he  added. 

Royall  on  the  other  hand  seems  to 
favor  direct  mail  which  he  said  will  be 
used  more  than  in  previous  years  to  get 
smaller  contributors.  According  to  the 
law,  small  money  donations  under  $250 
will  be  matched  in  presidential  cam¬ 
paigns  by  the  Federal  government. 

As  for  the  other  media  battles,  Royall 
commented  that  in  political  circles 
choice  of  media  is  a  “fad”  dominated 
decision.  “It  really  depends  on  what  the 
candidate  is  like. 

It's  obvious  though  that  the  emphasis 
on  “free  coverage"  via  the  press  is  not  to 
be  taken  lightly.  This  spring  the  GOP 
conducted  32  seminars,  each  including 
an  afternoon  workshop  on  how  to  deal 
with  the  press.  The  party  plans  to  hold 
the  seminars  again  this  spring  in  Denver 
and  Washington. 


Morris  Gleicher  of  MG  &  Casey  Inc., 
a  political  communications  firm,  agreed 
with  the  press  versus  ad  trend.  “The 
candidates  will  have  to  make  news, 
which  the  tv  stations  can  pick  up  on  their 
news  broadcasts.  There  is  a  cynicism 
and  skepticism  of  slick  advertising.  So 
we'll  get  less  slick.  People  want  more 
substance,  more  information.  Less  piz¬ 
zazz  and  more  content." 

That  means,  he  said,  more  newspap¬ 
ers,  news  conferences,  direct  mail  and 
less  television  spots.  He  said  radio  and 
newspapers  would  be  the  big  media  win¬ 
ners  this  election  year. 

Another  consulting  firm.  Rothstein  & 
Buckley  disagree  with  the  lower  ad 
spending  theory.  “This  new  law  replaces 
laws  with  a  direct  limitation  on  media,” 
Joseph  Rothstein  told  E&P.  “That  limi¬ 
tation  has  been  removed.  I  expect  more 
money  will  be  spent  on  media  buying." 

Rothstein  figured  that  political  dollars 
would  lean  heavily  as  in  past  years  to 
radio  and  tv.  He  said  the  high  cost  of 
direct  mail  would  lower  its  usage,  while 
the  exemption  of  newspapers  under  FE- 
CA's  ad  rate  laws  would  actually  hurt  the 
industry.  Under  FECA  amendments,  tv 
and  radio  are  required  to  offer  candidates 
their  lowest  rate,  while  newspapers  can 
charge  whatever  they  normally  charge. 

“Newspapers  don't  give  candidates  a 
break,”  Rothstein  said.  “Some  even 
charge  higher  than  their  printed  rate 
cards.”  This,  he  said,  could  hurt  news¬ 
papers  getting  any  political  ad  revenue. 
He  suggested  that  the  newspaper  sales¬ 
man  instead  of  taking  advantage  of  the 
candidate,  go  right  to  the  campaign  man¬ 
ager  and  even  suggest  lower  rates  than 
that  offered  by  competing  media. 

R&B,  which  has  handled  Sen.  George 
McGovern,  predicted  that  while  candi¬ 
dates  may  actually  spend  more  on  media, 
they  are  less  likely  to  spend  money  on  ad 
agencies.  “Candidates  will  try  to  do  it 
themselves  because  of  the  high  cost  of  a 
professional  agency  and  also  because 
there  are  ways  to  have  it  done  cheaper.” 

Rothstein  said  that  while  media  spend¬ 
ing  may  actually  be  higher,  the  law  will 
take  its  toll  on  candidates  in  smaller  and 
medium  size  states  who  must  use  more 
mass  media  because  of  dispersed  popula¬ 
tion  or  larger  geographical  size. 

Some  industry  leaders  though  are  not 
so  concerned  with  where  politicians  will 
spend  their  media  bucks  as  with  why 
they're  spending  them  at  all.  Edward  N. 
Ney,  president  and  chief  executive  of¬ 
ficer  of  Young  &  Rubicam,  said  recently. 
“Tv  techniques  suitable  for  selling  prod¬ 
ucts  have  escalated  into  an  area  more 
profound — politics — and  citizens  do  not 
have  the  same  recourse  in  rejecting  a 
disappointing  elected  official  as  they  do 
in  rejecting  a  disappointing  product." 

Ney  suggested  banning  tv  spots  for 
political  advertising  and  instead  allocat¬ 
ing  time  for  debate  or  discussion  of  is¬ 
sues. 
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Editor 


A  collection  of  books  about  the  newspaper  business,  journalism,  editing,  writing 
and  related  subjects  now  available  through  Editor  &  Publisher’s  Book  Department. 


106— HEADLINES  AND  DEADLINES— A  Mumail 
for  Copy  Editors  ( third  edition),  hy  Robert  E.  Garst 
and  Theodore  M.  Bernstein.  A  classic  in  its  field 
explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only  $3.00 

108—  THE  COMMUNICATIVE  ARTS— A/j  Introduc¬ 

tion  to  Mass  Media,  hy  Charles  S.  Steinherf>.  A 
concise  historical  and  critical  survey  of  every  area 
of  mass  communication  from  newspapers  to 
magazines  to  comics,  movies,  books,  radio,  televi¬ 
sion  advertising,  public  relations.  An  evaluation  of 
the  impact  of  mass  communications  on  public 
opinion — problems  of  freedom,  control,  responsi¬ 
bility.  372  pages,  indexed.  $10.00 

109—  THE  IMPERATIVE  OF  FREEDOM— A 

philosophy  of  Journalistic  Autonomy,  hy  John  C. 
Merrill.  Freedom  of  the  press  is  the  central  sub¬ 
ject.  social  responsibility  of  the  press  a  major  sub- 
topic.  “Journalistic  autonomy  is  the  imperative  for 
those  who  want  to  participate  in  journalism  on  a 
really  human  level.”  228  pages,  indexed.  $10.00 

110 —  STOP  THE  PRESSES!  hy  Dick  Hyman.  A 
compilation  of  the  best  “Short  Takes”  from  the 
weekly  issues  of  Editor  &  Publisher  over  the 
years.  Illustrated  by  Bob  Dunn.  110  pages  $2.95 

111—  ETHICS  AND  THE  Pf\ESS—Readinf:s  in  Ma.ss 

Media  Morality,  edited  hy  John  C.  Merrill,  Uni¬ 
versity  of  Missouri,  and  Ralph  D.  Barney,  Brigham 
Yoioif’  University.  A  timely  collection  of  some  35 
articles  on  the  ethical  considerations  and  implica¬ 
tions  the  media  must  face  in  reporting  the  news. 
338  pages.  $13.95 


116 —  NEWS  HEADLINES,  hy  Harold  Evans.  An  illus¬ 
trated  guide  to  the  writing  of  headlines  as  well  as 
style  and  typography  with  a  23-page  glossary  of 
newspaper  terms  used  on  both  sides  of  the  Atlantic 
and  II  pages  of  useful  synonyms.  150  pages. 

$11.95 

117—  NEWSPAPER  DESIGN,  An  Illustrated  Guide 
to  Layout,  hy  Harold  Evans.  A  critical  examina¬ 
tion  of  newspaper  design  and  page  layout  drawing 
examples  from  the  U.S.,  Great  Britain  and  other 
newspapers  around  the  world.  214  pages.  $11.95 

118 —  NEWSMAKING,  hy  Bernard  Roshco.  With  jour¬ 

nalistic  experience  and  a  degree  in  sociology,  the 
author  shows  how  the  relationship  between  the 
American  press  and  other  social  institutions  de¬ 
termines  the  press’s  definition  of  news  and  how  it 
is  presented;  how  the  content  of  the  news  is 
shaped  by  the  dominant  values  of  American  soci¬ 
ety.  160  pages.  $10.00 

119—  KNIGHTS  OF  THE  FOURTH  ESTATE,  The 

Story'  of  the  Miami  Herald,  hy  Nixon  Smiley.  A 
fascinating  history  of  the  Herald  and  the  Knights 
interwoven  with  the  history  of  Miami  before  and 
after  the  Knights  bought  the  newspaper  with 
55,000  circulation  for  $2.25  million  in  1937.  340 
pages,  indexed  and  illustrated.  $14.95 

120—  THE  MEDIA  IN  AMERICA,  hy  John  Tehbel. 

More  than  a  newspaper  history;  it  covers  the 
waterfront  of  communication.  “The  media  ought 
to  pay  less  attention  to  their  critics,  few  of  whom 
are  worth  listening  to,  and  more  to  improving  their 
product  in  terms  of  thoroughness,  readability,  and 
accuracy,”  the  author  states.  $10.00 


112—  THE  CREATION  OF  CONSENT— P, /Mr  Re¬ 

lations  in  Practice,  hy  Charles  S.  Steinberg,  Pro¬ 
fessor  of  Communication  at  Hunter  College.  De¬ 
velops  the  thesis  that  public  relations,  practiced 
with  integrity  in  an  age  of  mass  media,  is  an  indis¬ 
pensable  part  of  the  process  of  mass  communica¬ 
tions  and  is  important  to  the  healthy  functioning  of 
our  economic,  social,  political  and  social  institu¬ 
tions.  315  pages.  $13.50 

113—  MY  FIRST  65  YEARS  IN  ADVERTISING  hy 

Ma.xwell  Sackheim.  The  Dean  of  Direct  Mail  Ad¬ 
vertising.  recently  elected  to  the  Copywriters’  Hall 
of  Fame,  discusses  techniques,  ads  and  headlines 
that  moved  billions  of  dollars  of  merchandise  from 
shelf  to  customer.  210  pages,  illustrated.  $9.95 

114 —  THE  TIN  KAZOO:  Television,  Politics,  and  the 
News,  hy  Edwin  Diamond.  A  critical  study  of 
broadcast  news  arguing  that  the  impact  of  TV  on 
national  audiences  is  considerably  less  than  is  gen¬ 
erally  believed.  Analyzes  a  number  of  misconcep¬ 
tions  demonstrating  that  television  news  is  not  as 
influential  as  it  is  thought  to  be.  270  pages.  $9.95 

115—  HANDLING  NEWSPAPER  TEXT— A/i  Illu.s- 

trated  Guide  to  Putting  News  into  Print,  hy  Harold 
Evans,  editor  of  The  Sunday  Times,  London.  From 
a  guide  to  text  type,  its  design  and  usage,  to  editing 
copy,  with  examples  applicable  to  the  U.S.  and 
Great  Britain.  366  pages.  $11.95 


121— FEATURE  WRITING  FOR  NEWSPAPERS, 

hy  Daniel  R.  Williamson.  For  students  and  others 
interested  in  writing  features  for  newspapers. 
Basic  elements  and  techniques  explained  with 
suggested  exercises  and  practical  review  material. 


218  pages,  indexed.  $12.50 
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Realtors  present 
news  awards 

Winners  of  the  National  Association  of 
Realtors  llth  annual  Real  Estate  Jour¬ 
nalism  Achievement  Competition  were 
announced  in  conjunction  with  the  as¬ 
sociation's  68th  annual  convention 
November  7-13  in  San  Francisco. 

First-,  second-  and  third-place  awards 
were  made  in  three  categories  for  news¬ 
papers  and  magazines  having  distribu¬ 
tion  to  the  general  public,  and  in  one 
category  for  real  estate  trade  publica¬ 
tions.  Judging  was  by  a  panel  of 
specialists  in  writing,  editing  and  jour¬ 
nalism. 

Award  winners,  by  category,  were; 

ARTICI.F  OR  SERIFS  ABOUT  A 
FOCAL  REAL  ESTATE  PROBLEM 
OF  NATIONAL  CONCERN— Glenn 
Hoffer,  real  estate  editor.  Fort  Lauder- 
dide  News,  first  place;  Fred  Bailey,  con¬ 
tributing  editor.  Better  Homes  and  Gar¬ 
dens  magazine.  New  York.  N.Y.,  sec¬ 
ond  place;  and  Wayne  Markham,  real 
estate  writer.  Miami  Herald,  third. 

CONSUMER  INFORMATION  AR¬ 
TICLE  OR  SERIES— Robert  E.  Marsh, 
associate  editor.  Chan^inu  Times 
magazine.  Washington,  D.C.,  first; 
Robert  Modic,  reporter.  Cleveland 
Press,  second;  and  Charlie  Evans,  real 
estate  editor,  Houston  Chronicle,  third. 

ARTICLE  OR  SERIES  ABOUT 
REAL  ESTATE  AS  AN  INVEST¬ 
MENT — Lou  Dessei  .  news  editor,  Los 
Aufteles  Times,  first;  Jerry  Davis,  real 
estate  editor.  Chicago  Sun-Times , 
second;  and  Don  DeBat,  real  estate 
writer,  C/i/cugo  Daily  News,  third. 

TRADE  PUBLICATIONS— Polly 
Lane.  Seattle  correspondent.  National 
Real  Estate  Investor,  New  York,  N.Y.. 
first  (Ms.  Lane  is  real  estate  editor  of  the 
Seattle  Times,  Seattle.  Wash.);  Oliver 
Witte,  senior  editor.  Professional  Buil¬ 
der  magazine.  Chicago,  second;  and 
Kenneth  R.  Harney,  managing  editor, 
Housinf’  and  Development  Reporter, 
Washington,  D.C.,  third. 

The  National  .Association  of  Realtors 
sponsors  the  annual  Real  Estate  Jour¬ 
nalism  Achievement  Competition. 

Real  estate  editors 
elect  president 

Janice  Williams,  real  estate  editor, 
Fort  Wayne  Star  Telepram,  was  elected 
president  of  the  National  Association  of 
Real  Estate  Editors  for  1976  during  the 
convention  of  the  National  Association 
of  Realtors  in  San  Francisco.  November 
6-13.  The  group  represents  about  100  ac¬ 
tives  from  newspapers  and  trade  publica¬ 
tions  and  about  150  associates  from  ad 
agencies  and  public  relations  firms  in¬ 
volved  in  housing. 
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Newspaper  science 
editor  wins  prize 

John  McPhee,  a  staff  writer  for  the 
New  Yorker  magazine,  and  David 
Perlman,  science  editor  for  San  Fran¬ 
cisco  Chronicle,  received  the  ninth  an¬ 
nual  Atomic  Industrial  Forum  Award  for 
significant  contributions  to  public  under¬ 
standing  of  nuclear  energy. 

Dennis  Mills  of  Banpor  (Me.)  Daily 
News  received  an  honorable  mention 
certificate. 

The  three  winning  entries  were  among 
37  print  contenders  in  this  year's  Forum 
.Award  competition,  which  consists  of 
SL(M)()  in  each  of  two  categories,  print 
news  media  and  electronic  media.  No 
awards  were  made  this  year  in  the  elec¬ 
tronics  category. 

Winners  cited 

McPhee  received  a  S5()0  check  and 
certificate  citing  his  “superb  example  of 
reporting  and  writing  on  a  single 
topic" — an  article  in  the  New  Yorker 
about  a  barge-mounted,  offshore  nuclear 
power  station  proposed  by  Public  Ser¬ 
vice  &  Gas  Company  of  New  Jersey. 
Perlman  also  received  a  S5()0  check  and 
certificate  citing  his  “outstanding  series 
of  articles  ...  on  nuclear  power  (and) 
over-all  well-balanced  view."  At  the 
presentation  ceremony,  Perlman  re¬ 
quested  that,  in  light  of  the  nuclear  initia¬ 
tive  campaign  in  California,  his  prize 
money  be  donated  to  Amnesty  Interna¬ 
tional  for  use  in  its  efforts  on  behalf  of 
dissident  Soviet  nuclear  scientists,  many 
of  whom  have  been  harassed  and  impris- 
ioned  for  their  political  views. 

Mills'  honorable  mention  was  awarded 
for  a  series  of  16  articles  spanning  all 
aspects  of  energy  supply.  He  was  cited 
for  the  article  dealing  w  ith  nuclear  power, 
which  the  judges  found  “especially  well 
researched  and  written  with  great  clarity 
and  understanding." 

The  AIF  is  a  not-for-profit  interna¬ 
tional  association  of  some  640  organiza¬ 
tions  interested  in  the  peaceful  develop¬ 
ment  of  nuclear  energy. 

La  Crosse,  Arlington 
Heights  papers  win 

The  La  Crosse  (Wis.)  Tribune  in  the 
25 .000-75 .()()()  circulation  category  and 
the  Arlinpton  Heiphts  (III.)  Herald  in  the 
1 0,000-25, 0(K)  circulation  category  were 
2-time  winners  in  the  recent  contest  of 
the  Inland  Daily  Press  Association  for 
outstanding  reporting. 

The  Tribune  won  for  investigative  re¬ 
porting  and  for  qualification  and  in¬ 
terpretation  of  complex  public  issues 
(both  second  place  awards).  The  Herald 
won  in  the  same  subject  categories/ 
(honorable  mentions). 


Award  for  women’s 
interest  stories 

The  opening  of  the  16th  Catherine  L. 
O'Brien  .Award  Competition  for 
achievement  in  women's  interest  news¬ 
paper  reporting  was  announced  today. 
Prizes  will  be  awarded  to  the  authors  of 
newspaper  stories  of  “greatest  interest 
and  significance  to  the  American  wo¬ 
man  . ' ' 

The  winners  will  be  chosen  by  a  dis¬ 
tinguished  panel  of  judges  composed  of 
prominent  Americans  from  the  fields  of 
education,  government,  letters  and 
sociology.  First  prize  winner  will  receive 
a  S50()  cash  award  and  the  privilege  of 
selecting  a  student  in  his  or  her  commun¬ 
ity  to  receive  a  $L0(K)  journalism  scho¬ 
larship.  Second  prize  is  a  S3()()  hon¬ 
orarium  and  the  privilege  of  selecting  a 
student  to  receive  a  S75()  journalism 
scholarship.  The  third  prize  winner  will 
receive  a  S2(K)  honorarium  and  also  have 
the  privilege  of  selecting  a  student  to  re¬ 
ceive  a  S50()  journalism  scholarship. 
Honorable  mention  certificates  will  be 
given  to  the  fourth  through  tenth  prize 
winners. 

The  Catherine  L.  O  Brien  .Award  is  in 
honor  of  Miss  O'Brien,  honorary  chair¬ 
man  of  the  board  of  Stanley  Home  Pro¬ 
ducts.  Inc.,  Westfield,  Mass. 

Each  entrant  may  submit  up  to  three 
newspaper  stories.  The  submitted  stories 
must  have  been  printed  between  January 
I.  1975  and  December  31,  1975.  There  is 
no  limitation  placed  on  the  number  of 
writers  from  the  same  newspaper  that 
may  enter  the  competition.  Eligibility 
encompasses  any  article  which  discussed 
on  a  broad  or  limited  basis  those  con¬ 
temporary  realities  which  the  Women's 
Page  reader  encounters  in  her  daily  liv¬ 
ing. 

• 

Optometric  group 
honors  columnist 

Bruce  Smith,  head  of  the  Indianapolis 
(Ind.)  Star's  Bloomington  bureau,  and 
Leila  B.  Holmes,  science  columnist  for 
the  newspaper,  were  honored  recently 
by  the  American  Optometric  .Association 
for  outstanding  journalism  in  behalf  of 
the  visual  welfare. 

Holmes  received  the  association's 
1975  newspaper  journalism  award — a 
medallion  and  S/'OI) — and  Smith  accepted 
a  recognition  award  for  the  newspaper 
from  Dr.  J.  Thomas  Eade.  president  of 
the  Indiana  Optometric  .Association, 
who  represented  the  19,l()()-member  na¬ 
tional  .AO.A. 

The  awards  were  presented  to  recog¬ 
nize  Holmes  two  columns,  “Better  Vis¬ 
ion  for  the  Elderly"  and  “Soft  Contact 
Lenses  Getting  Better." 

The  association  announced  it  was  dis¬ 
continuing  the  contest  last  month. 
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her  audience  of  the  troubled  lives  of 
people  today.  “.And  I've  had  my  share 
lately."  indirectly  referring  to  her  own 
divorce.  She  took  a  breath  and  termed 
trouble  an  "equalizer — opportunity  to 
grow  up." 

•Ironed  shoe  laces’ 

•Asked  from  the  audience  how  often 
she  has  had  to  retract  advice.  .Ann  I.and- 
ers  answered  that  one  "big  mistake"  was 
telling  .American  women  they  were  lazy 
if  they  didn't  iron  bed  sheets  and  towels. 
("I  ironed  shoe  laces.  1  was  so  neat.") 
She  heard  from  20.0(K)  women  on  that 
one. 

When  questions  revolved  around  what 
she  would  do  about  today's  social  ills, 
the  columnist  said  educate  children  early 
on  the  dangers  of  drugs — and  she  told  the 
audience  that  "discipline  is  a  special 
kind  of  love."  She  asked.  "What  ever 
happened  to  the  parental  reply.  ‘No.  you 
can't  do  that  because  I  said  so?'  "  The 
columnist  said  she  keeps  an  index  of  ser¬ 
vice  agencies  in  the  810  cities  and  towns 
where  her  advice  is  printed  in  order  to 
refer  readers  to  sources  of  help. 

Nearing  the  end  of  her  talk.  Ann 
Landers  gave  her  listeners  some  advice: 
"Be  kind;  you  never  know'  how  much  a 
little  friendship  can  mean  to  a  person 
fighting  depression  and  just  trying  to  get 
through  the  day."  For  what  she  termed 
the  "largest  reading  audience  in  the  uni¬ 
verse."  she  feels  a  sense  of  responsibil¬ 
ity  in  listening  and  trying  to  help. 


Ann  Landers  gives  press  club 
her  view  of  advice  columning 


She  said  she  was  also  aware  "that  a 
housewife  in  Mexico  City  could  be 
wrapping  her  garbage  with  my  column  at 
this  very  minute." 

Describing  herself  as  "shock  proof 
and  "tolerant"  after  20  years,  she  denied 
ever  getting  bored  with  I .()()()  letters  that 
come  every  day  from  readers  of  810  sub¬ 
scribing  newspapers.  "1  still  tackle  each 
day  with  enthusiasm." 

Half  of  the  letters  are  from  men.  "And 
what  do  they  write  about — women!  Usu¬ 
ally  it's  the  wife  of  long  standing  or  a 
lady  friend  of  short  standing,  or  the 
deadly  combination  of  the  two." 

She  described  her  readers  as  “unpre¬ 
dictable.  super-sensitive  .  .  .  the 
lovingest.  hatingest,  writingest”  cross 
section  of  humanity." 

•Ann  Landers  has  eight  assistants,  but 
she  said  every  word  under  her  by-line  is 
written  by  her  ("1  think  ghosts  are  fradu- 
lent.  phony.")  When  she  can  no  longer 
write  her  own  material,  she  will  quit. 

She  gets  a  lot  of  help  with  advice  from 
friends  who  are  experts  in  all  areas:  "My 
telephone  bill  looks  like  the  Post  Office 
deficit." 

Each  of  us  is  a  little  lonely  and  cries  to 
be  understood,  the  columnist  reminded 


By  Lenora  Williamson 


"I  don't  think  1  could  be  a  newspaper 
woman."  .Ann  I.anders  told  an  Overseas 
Press  Club  luncheon  audience  in  New 
York  City,  "but  I  happen  to  be  doing 
something  special  that  I  like  very 
much — writing  an  advice  column." 

.Alternately  lecturing  her  audience  on 
"spiritual  leukemia"  of  the  world  today 
and  the  loss  of  parental  discipline  and 
explaining  the  workings  of  her  column. 
•Ann  won  her  audience  early  by  candidly 
admitting  that  she  was  perfectly  aware 
that  "many  people  who  read  my  column 
think  it's  Just  a  scream — but  1  don't  write 
to  roll  them  in  the  aisles  .  .  .  laughter 
can  be  good  medicine  .  .  .  humor  makes 
it  more  readable." 


New  Dietz  column  is 
aimed  at  ‘singles’ 

"Single  File"  is  a  new  column  by 
Susan  Deitz  launched  November  24  by 
the  Los  Angeles  Times  Syndicate  and 
directed  to  an  estimated  50  million  adults 
who  are  single. 

Widowed  eight  years  ago  and  with  a 
son  to  raise.  Dietz  began  research  on  the 
predicament  she  suddenly  shared  with 
other  single  adults.  Part  of  her  research 
was  a  questionnaire  which  people  filled 
out  over  the  country  in  response  to  ads 
she  placed  in  newspapers  and 
magazines.  Meantime,  she  went  back  to 
work  for  a  Congressional  candidate  and 
wrote  an  advice  column  for  a  weekly 
newspaper  and  co-authored  a  novel  with 
Robin  Moore.  "Ultima",  to  be  published 
in  1976  by  Ballantine  Books. 

In  preparing  to  write  the  column  na¬ 
tionally.  Dietz  gathered  a  panel  of  con¬ 
sulting  experts  from  various  fields  for 
special  advice.  LAT  is  offering  the  col¬ 
umn  three  days  a  week. 


JAUIY  AI>IUtKS>UN 


The  name  that  means  NEWS 


United 

Feature 

Syndicate 

220  East  42nd  Street 
New  York,  N  Y.  10017 
(212)682-3020 


Metro  introducing 
new  feature  service 

Metro  Associated  Services.  Inc.,  is  in¬ 
troducing  its  new  Metro  Newspaper  Fea¬ 
ture  Service  to  more  than  4.(K)()  subscrib¬ 
ing  newspapers. 

Andrew  Shapiro,  executive  vice  presi-  ■ 
dent,  said  that  the  new  service  will  con-  I 
tain  special  editorial  and  feature  material  H 
for  use  in  special  sections  or  feature  I 
pages.  Ruth  Greene,  director  of  special  I 
sections  for  Metro,  heads  the  new  ser-  H 
vice  which  is  included  at  no  extra  charge  H 
with  monthly  shipments  of  MNS.  9 

Contents  will  vary  each  month  and  9 
have  no  specific  theme  as  do  regular  9 
Metro  special  supplements.  g 

EDITOR  &  PUBLISHER  for  November  29.  1975 


Seven  times  weekly 
Scannable  (any  font) 
Camera-ready 
Electronic  Feed 


Energy  news  seminar 
to  be  held  in  Tulsa 

A  seminar  for  editors,  reporters  and 
broadcasters  who  handle  significant 
amounts  of  energy  news  will  be  held  in 
Tulsa,  Okla.  January  29-31  under  the  au¬ 
spices  of  four  professional  societies. 

John  E.  Kilkenny  of  Los  Angeles, 
president  of  the  American  Association  of 
Petroleum  Geologists,  said,  “Our  soci¬ 
ety  recognizes  that  the  exploration  and 
production  of  energy  will  be  a  top  news 
story  for  a  long  time  to  come.  This  semi¬ 
nar  is  designed  to  background  those  who 
have  no  specialized  knowledge  of  the 
technology  required  to  find  and  produce 
what  is  one  of  the  most  basic  com¬ 
modities  in  our  economic  system.” 

Working  with  the  AAPG  in  providing 
the  faculty  for  the  214  day  school  will  be 
the  American  Association  of  Petroleum 
Landmen,  Society  of  Exploration 
Geophysicists  and  Society  of  Petroleum 
Pmgineers. 

The  seminar  is  patterned  after  a  pilot 
effort  held  in  Woodlands,  Tex.,  last  Ap¬ 
ril.  The  Pacific  region  school  will  be  ex¬ 
panded  to  include  a  report  on  geothermal 
energy  which  is  in  use  in  the  San  Fran¬ 
cisco  Bay  area  and  elsewhere.  Primary 
thrust  will  be  on  how  we  find  crude  oil 
and  natural  gas,  “our  principal  source  of 
energy  today,”  Kilkenny  explained. 

Newsmen  will  be  asked  to  pay  their 
own  room,  board  and  transportation  to 
the  sessions  which  will  be  held  at  the 
Asilomar  Conference  Center  near  Mon¬ 
terey.  The  faculty,  meeting  facilities  and 
study  materials  are  provided  by  the  four 
societies. 

Further  information  can  be  obtained 
from  Fred  A.  Dix  Jr.,  American  Associa¬ 
tion  of  Petroleum  Geologists,  Box  979, 
Tulsa,  Okla.  74101. 


Paper,  newsman 
indicted  for 
naming  judge 

Landmark  Communications  Inc.,  pub¬ 
lishers  of  the  Virginian-Pilot  and 
Ledger-Star,  and  reporter,  Steve 
Goldberg,  26,  were  indicted  November  5 
by  a  state  grand  jury  on  charges  of  violat¬ 
ing  a  Virginia  law  making  it  illegal  to 
name  a  judge  under  investigation  by  a 
state  judicial  review  commission. 

If  convicted,  the  company  and  the  re¬ 
porter  face  fines  of  $I,0(K)  and  Goldberg 
faces  a  possible  jail  sentence  of  1-year. 

Norfolk  Commonwealth's  attorney 
Joseph  H.  Campbell,  who  brought  the 
case  to  the  Norfolk  Circuit  grand  jury's 
attention  said  the  newspaper  violated  a 
1971  law  creating  the  State  Judicial  In¬ 
quiry  &  Review  Commission,  which  re¬ 
portedly  held  two  days  of  closed  hear¬ 
ings  September  1  and  2  with  the  judge  the 
subject. 

On  Oct.  4,  in  an  article  published 
under  Goldberg’s  byline,  the  paper  said 
the  commission  met  to  hear  complaints 
about  Juvenile  and  Domestic  Relations 
Court  Judge  H.  Warrington  Sharp.  Ac¬ 
cording  to  the  paper,  the  proceeding  cen¬ 
tered  on  various  charges  of  “incompe¬ 
tence  against  the  55-year-old  judge.” 

The  commission's  proceedings  are 
conducted  in  secrecy  and,  the  article 
noted,  it  was  a  misdemeanor  offense  to 
reveal  the  nature  of  the  commission's 
proceedings.  The  article  said  its  informa¬ 
tion  was  based  on  interviews  with  sev¬ 
eral  lawyers  who  were  subpoenaed  to  the 
sessions  of  the  commission,  which  is 
empowered  to  censure  judges  for  mis¬ 
conduct  or  recommend  their  removal  by 
the  state  Supreme  Court. 


News  seminar 
on  economy 

A  series  of  seminars  on  communicat¬ 
ing  economic  issues — stressing  “infor¬ 
mation  and  answers,  not  bombast” — has 
been  scheduled  by  two  major  organiza¬ 
tions. 

The  International  Association  of  Busi¬ 
ness  Communicators,  headquartered  in 
San  Francisco,  and  The  Business  Round¬ 
table,  New  York,  have  scheduled  semi¬ 
nars  in  New  York  City,  Jan.  15-16; 
Chicago,  Jan.  22-23;  Atlanta,  Feb.  5-6; 
and  San  Francisco,  Feb.  12-13. 

“The  seminars  are  based  on  the  con 
cept  that  people  of  today  want  informa¬ 
tion  and  answers,  not  bombast  and 
commands,”  the  announcement  said. 
The  seminars  are  designed  primarily  for 
communicators,  those  with  responsibil¬ 
ity  for  telling  the  business  story — 
writers,  editors,  speakers,  communica¬ 
tion  and  public  relations  managers. 

Principal  speakers  will  be:  in  New 
York,  Donald  V.  Seibert,  chairman  of 
the  board  and  chief  executive  officer,  J. 
C.  Penney  Company;  at  Chicago,  Lewis 
W.  Foy,  chairman.  Bethlehem  Steel 
Corporation;  at  Atlanta,  John  D.  Ong, 
president,  B.  F.  Goodrich  Company;  at 
San  Francisco,  Justin  Dart,  president 
and  chairman,  board  of  directors.  Dart 
Industries,  Inc. 

Speakers  at  other  sessions  will  in¬ 
clude:  Arthur  White,  executive  vicepres¬ 
ident,  Yankelovich,  Skelly  &  White, 
Stamford,  CT;  Dr.  Carl  Madden,  author 
and  chief  economist  of  the  Chamber  of 
Commerce  of  the  United  States, 
Washington,  D.C.;  Walter  G.  Barlow, 
president.  Research  Strategies  Corpora¬ 
tion,  New  York,  and  former  president  of 
Opinion  Research  Corporation;  Myron 
Emanuel,  senior  consultant  for  economic 
education.  Towers,  Perrin,  Forster  and 
Crosby,  New  York;  Henry  B.  Bachrach, 
communication  specialist  on  the  corpo¬ 
rate  staff  of  General  Electric  Co.,  Fair- 
field,  CT;  and  John  N.  Bailey,  executive 
director.  International  Association  of 
Business  Communicators,  San  Francis¬ 
co. 

Registration  fee  for  the  day  and  a  half 
sessions  is  $45.  Information  can  be  ob¬ 
tained  from  Economic  Seminar,  lABC, 
870  Market  Street,  Suite  469.  San  Fran¬ 
cisco,  CA  94102. 

I  ABC  is  a  professional  organization 
for  business  and  organizational  com¬ 
municators.  and  BRT  is  an  organization 
of  chief  executive  officers  of  160  major 
corporations. 

• 

Visiting  editor  grant 

A  $30,000  grant  to  finance  a  visiting 
editor  for  one  academic  year  at  the  Uni¬ 
versity  of  Nebraska-Lincoln  School  of 
Journalism  has  been  announced  by  the 
Gannett  Newspaper  Foundation  at 
Rochester,  New  York. 


Mott  to  sponsor  education  awards 


The  C.  S.  Mott  Foundation  has  taken 
on  financial  support  of  the  Education 
Writers  .Association's  national  awards 
for  excellence  in  education  writing — to 
be  named  after  Charles  Stewart  Mott. 

In  announcing  a  $25,000  grant  to  the 
Education  Writers  Association  today. 
Foundation  president  C.  S.  Harding 
Mott  said.  “We  feel  that  communica¬ 
tions  is  the  vital  link  in  the  community 
process.  Obviously,  better  and  broader 
coverage  of  education  will  stimulate 
needed  involvement  of  all  components  of 
communities.” 

“The  competition  will  be  named  in 
honor  of  C.  S.  Mott,”  said  Jack  L.  Ken¬ 
nedy,  EWA  president  and  education  wri¬ 
ter  for  the  Lincoln  (Nebr.)  Journal. 

Jo.An  Booth,  executive  director  of 
EWA,  called  the  awards  program  an 
“incentive  to  publishers,  editors,  and  re¬ 


porters  to  revitalize  their  education 
coverage.”  The  Mott  grant,  she  said,  will 
enable  the  association  to  enhance  the 
value  of  the  awards  and  to  reproduce 
winning  entries  that  will  “provide  mod¬ 
els  of  critical  issues  and  reporting  ap¬ 
proaches  to  other  education  reporters, 
especially  newcomers  in  the  field.” 

The  awards,  to  be  given  in  1976  for 
writing  published  in  1975,  include  a 
$1,000  grand  prize,  12  $500  first  prizes, 
12  $250  second  prizes  in  various  aspects 
of  newspaper,  magazine,  and  broadcast 
reporting. 

The  Education  Writers  Association 
was  founded  in  1947  as  a  membership 
organization  to  further  the  state  of  edu¬ 
cation  through  the  press  and  other  media 
and  to  increase  the  professional  compe¬ 
tency  of  those  who  report  about  educa¬ 
tion. 
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U.S.  sues  druggists 
to  permit  advertising 

A  lawsuit  filed  by  the  U.S.  Depart¬ 
ment  of  Justice  on  November  24  in 
Grand  Rapids,  Mich.,  may  lead  to  the 
eventual  lifting  of  bans  on  advertising  of 
prescription  drug  prices. 

The  suit,  and  antitrust  action  under 
Section  1  of  the  Sherman  Act,  was  filed 
against  the  American  Pharmaceutical 
Association  and  the  Michigan  state  as¬ 
sociation.  It  charges  the  APA's  bans  on 
prescription  drug  advertising  are  illegal. 
The  Justice  Department  further  argues 
that  such  bans  contained  in  the  associa¬ 
tions'  codes  of  ethics  “has  as  its  purpose 


or  effect  the  supression  or  elimination  of 
price  competition  among  defendant's 
members." 

Cited  as  the  first  action  by  the  depart¬ 
ment  against  a  national  association,  the 
suit  seeks  to  annul  those  sections  of  the 
APA's  code.  If  successful,  association 
rules  that  deny  consumers  information 
about  comparison  drug  prices  would  be 
deleted. 

Presently  more  than  half  of  the  states 
have  laws  prohibiting  such  advertising. 
The  validity  of  a  state  law  in  Virginia  has 
already  been  argued  before  the  Supreme 
Court  earlier  this  month.  A  finding  by 
that  court  that  Virginia's  statute  is  un¬ 
constitutional  would  nullify  all  state  laws. 

Comparable  action  against  association 


bans  in  the  law  and  medical  professions 
are  also  being  considered. 

Deaths 

Robi  ri  S.  Tapi  iNCiKR,  66.  president  of 
Rogers,  Cowan  &  Taplinger.  a  division 
of  Rogers  &  Cowan  Inc.,  public  relations 
firm;  November  24. 

*  *  * 

Cl  ARi  Nc  r  M.  Di  AN,  64  former  as¬ 
sociate  director  of  the  .American  Press 
Institute  and  a  reporter  for  the  AVu  York 
Times;  November  22  in  a  fire  in  his  New 

York  apartment. 

♦  *  ♦ 

Arihlr  Bai  1  aniink.  61,  editor  and  pub¬ 
lisher  of  the  Duratifio  (Colo.)  fieraUI; 
November  14. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BICENTENNIAL 


MEN  OF  INDEPENDENCE,  the  hottest 
column  going.  Weekly,  low  rates.  Dennis 
Features.  99  Susan  St..  Silverton.  N.J. 
08753. 


BOOK  REVIEWS 


SEX!!! 

Now  that  I  have  your  attention,  let's  dis¬ 
cuss  a  book  column.  It  costs  peanuts 
.  .  .  and  is  thrice  as  habit-forming. 
Praised  by  friends,  relatives  everywhere. 
The  unique  rating/grading  system  gives 
Veader  "instant  replay."  Free  samples 
—my  best  advertisement. 

Tom  Stryce 

THE  BOOKSCORE® 

6510  Green  Valley  Circle,  #203 
Culver  City,  Calif.  90230 


CITIZEN  ACTION 


NEW  WEEKLY  COLUMN.  Help  for  read¬ 
ers  with  neighborhood  problems,  protec¬ 
tion  from  street  crime— any  citizen  ac¬ 
tion  problem.  Write  for  samples.  John 
McKean.  333  E.  43rd  St.,  New  York, 
NY.  10017. 


COMIC  STRIPS 


BE  CRITICAL!  Compare  SANDCASTLES 
with  the  comic  strips  your  paper  now 
runs.  We  believe  we  have  a  better 
product — at  a  better  price.  Send  for  your 
FREE  brochure  today.  (You'll  be  pleas¬ 
antly  surprised!)  Write:  Sandcastles, 
P.O.  Box  1356,  Newport  News,  Va. 
23601. 


ETHNIC  COMMENTARY 


PEOPLE'S  OBSERVER,  weekly  column 
on  current  events  with  ethnic  viewpoint. 
Samples.  John  A.  Fink.  64  E.  3  St., 
Brooklyn,  N.Y.  11218. 


MEDICAL 


MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


MONEY 


■MORE  FOR  YOUR  MONEY" 
Bright,  practical  weekly  column  on 
stretching  family  dollars.  Camera-ready 
or  manuscript.  Samples.  Mike  LeFan, 
1802  S.  13,  Temple.  Texas  76501. 


SMALL  BUSINESS 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Plain  Dealer  and  other  fine 
papers.  Free  samples.  M.  Stevens 
(Flaumen),  1  David  Lane,  Yonkers,  N.Y. 
10701. 


TV  FEATURES 


SOAP  SYNOPS— Daily  summary  of  all  14 
soap  operas  furnished  weekly.  Free 
samples.  J.  Wirth,  Box  438,  Crane,  Ind. 
47522. 


WASHINGTON  COVERAGE 


NEWS,  FEATURES,  interviews,  columns 
and  regional  Congressional  coverage  by 
veteran  editor.  Bob  Westgate.  (202) 
628-3050. 


BE  YOUR  OWN 
SYNDICATE  BOSS 
Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BACK  ISSUES 


NEARLY  COMPLETE  SET  of  E&P  issues 
from  1951  to  present,  unbound,  available 
for  only  cost  of  shipping.  Write  Box  1737. 
Editor  &  Publisher. 


BOOKS  FOR  SALE 


BOOK  BARGAINS  over  600  titles  on  every 
subject.  FREE  CATALOG.  NU  VUE.  324  S. 
First  St..  Alhambra.  Calif.  91802E. 


BUSINESS  OPPORTUNITIES 


FRANCHISES  AVAILABLE 
Good  Times,  a  chain  of  music  newspapers, 
IS  franchising  nationally.  Top  writers  and 
camera-ready  copy  make  for  low  overhead 
and  high  profits.  Any  area  with  a  large  col¬ 
lege  population  and  a  music  scene  will  be 
successful.  For  information  and  samples 
write:  Good  Times,  80-32  164  St..  Jamai¬ 
ca,  N.Y.  11432. 


PRINTER  HAS  PUBLICATION  web  offset 
and  full  color  sheet-fed  presses  plus  bin¬ 
dery  and  typesetting.  Need  work  and  or 
consider  partnership  or  buying  publica¬ 
tions.  Non-union,  low  prices,  excellent 
work.  Box  1725,  Editor  &  Publisher. 


BASEBALL  TABLOID  FOR  SALE 
TERMS 

Baseball,  Box  619,  Bradenton.  Fla.  33506 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton.  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— It's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R.  KREHBIEL.  'Norton  Office," 
P.O.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,  "  P.O.  Box  7133.  Shawnee  Mission. 
Kans.  66207.  Office  (913)  236-5280;  Res. 
(913)  381-6815. 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspap¬ 
ers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay.  Cal.  93247  (209)  562-2587 

SHOP  THE  PRESSES 
Newspaper  Brokers 
Rt.  1— Diamondhead 
Bay  St.  Louis,  Miss.  39520 

PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc..  P.  0.  Dr.  12428, 
Panama  City,  Fla.  32401. 


NEWSPAPERS  FOR  SALE 


DAILY,  tine  locale,  fast  growth,  good  plant, 
needs  strong  publisher.  $150. (X)0  down. 
Qualify  yourself  in  first  letter.  Phone  if  I 
know  you.  (209)  562-2587.  J.  A.  Snyder, 
Newspaper  Broker,  404  N.  Westwood  Ave., 
Lindsay,  Calif.  93247. 

5M  WEEKLY  MAIL  CIRCULATION. 
LESS  THAN  $10,000.  TERMS. 

P.O.  BOX  524.  EUGENE,  OREG.  97401. 


MISSOURI  WEEKLY.  1850  circulation. 
Grossing  $65M-»  .  Printed  in  central  plant. 
Good  commercial  printing  business.  Terms 
available.  Box  1708,  Editor  &  Publisher. 


BERGEN  COUNTY  New  Jersey  weekly  for 
sale.  $60,000  gross.  Ideal  for  editor  or  ad¬ 
vertising  salesman.  Low  down-payment 
and  payout.  Box  1763,  Editor  &  Publisher. 
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IMPORTANT  NOTICE:  Due  to  the  Christmas  and  New  Year  holidays, 
there  will  be  early  closing  dates  far  the  issues  of  December  27  and  January  3. 

December  27 — Deadline  Monday,  Dec.  22,  12  noon 
January  3 — Deadline  Monday,  Dec.  29,  12  noon 

Copy  received  after  deadline  will  appear  in  the  next  week's  issue. 
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ANNOUNCEMENTS 


EQUIPMENT  &  SUPPLIES 


NEWSPAPERS  FOR  SALE 


ELECTRONIC  SYSTEMS 


PROFITABLE  OFFSET  WEEKLY  In  pros¬ 
perous.  recession-proof  Indiana  area, 
available  now,  at  slightly  less  than  $38M 
1974  gross.  Complete  composing  and 
pasteup  gear  included.  Minimal  shopper 
and  daily  competition.  For  information:  W. 
W.  Spurgeon  Jr..  550  Merchants  Natl. 
Bank  Bldg.,  Muncie,  Ind.  47305.  (317) 
289-9966. 


IMMEDIATE  DELIVERY.  For  Sale— two  (2) 
Harris  Model  1 100  terminals  (S/N  554  and 
555)  with  following  equipment: 

Two  (2)  6  level  paper  tape  readers 
Two  (2)  6  level  paper  tape  punches 
Two  (2)  2(XX)K  memory  nxxJules 
One  (1)  Spare  parts  kit  No.  2 
Equipment  is  new  and  has  never  been  un¬ 
crated.  Total  price  is  $35,(XX).  Reply  to 
Box  1757.  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  offset  weekly, 
50th  year.  Profitable.  $40M  down.  Mel 
Hodell,  Broker,  Box  2277,  Montclair,  Calif. 
91763.  (714)  626-6440. 


MAILROOM 


FLORIDA  tabloid  to  the  alcoholic  beverage 
industry.  One  year  old.  All  lists,  etc.  for 
successful  operation  plus  copyrights.  Per¬ 
sonal  reasons  force  sale.  Box  1753,  Editor 
&  Publisher. 

WEEKLY— Zone  2;  area  of  million  people: 
for  arts  and  entertainment:  real  potential: 
possible  lease.  Box  1749,  Editor  &  Pub¬ 
lisher. 


AUTOMATIC  GRAPHOTYPE  machine, 
class  6700.  (lood  condition.  Great  for  large 
mailings.  Contact  Dwight  Schulz,  ComCorp 
Inc.,  5510  Cloverleaf  Pkwy.,  Cleveland, 
Ohio  44125.  (216)  524-0830. 


WEEKLY,  2100  paid:  shopper,  9000: 
western  New  York  area:  no  local  competi¬ 
tion:  $150,0(X)  volume:  health  forces  sale: 
owner  would  consider  management,  sales 
or  editorship  association  with  buyer.  Box 
1730,  Editor  &  Publisher. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


NEWSPAPERS  WANTED 


I  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  40(X)  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058,  Editor  &  Publisher. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  pert  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


IF  THE  TIME  HAS  COME  to  sell  your  small 
to  medium  size  daily  but  you  want  to  avoid 
chain  ownership  in  your  community,  write 
us.  We  promise  resident,  involved  owner¬ 
ship.  No  broker.  Complete  confidentiality. 
Box  1698,  Editor  &  Publisher. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  1500  series,  2  units,  1972 
(^ss  Urbanite,  5  units,  folder. 

Goss  Metro  4  units,  1970 
Goss  SU  jaw  folder,  cross  perforating 
Cottrell  V-15  units  and  presses 
Cottrell  5  units  V-22,  folder  and  oven 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  Colorking 
folder 

Wood  Colorflex  6  unit  22%x36,  1970 
Gregg  flying  imprinter  for  Urbanite 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


REPORTERS'  NEEDS 


WASHINGTON  INFLUENCE  DIRECTORY 
indexes  2800  lobbyists  in  nation's  citadel 
of  political  influence.  Designed  by  cam¬ 
paign  finance  reporter  to  unravel  money/ 
politics  secrets.  $25.  P.O.  Box  137, 
Washington,  D.C.  20044. 


EQUIPMENT  &  SUPPLIES 


CIRCULATION 


NEWS  RACKS.  NEWS  CENTERS.  Full  line 
of  top-quality  news  racks  and  news  cen¬ 
ters.  New  low  prices.  Mountain  States  Re¬ 
search.  Box  1281,  Ft.  (Filins,  Colo.  80522. 


HOE  COLORMATIC 

8  units  22.047x70.078 
Two  2:1  Folders 
New  1964 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


NEWSPAPER  BAGS  AND  BUNDLE 
WRAPS,  any  size  and  tint,  plain  or  printed. 
During  the  oil  crisis  we  met  our  customers 
needs  at  a  fair  price.  Our  resin  supply 
guaranteed.  Send  specs  for  quote  or  call 
Dale  Strack,  (collect).  PolyGraphics,  Del- 
SymCo  Bldg.  Old  Marlton  Pike.  Marlton, 
N.J.  08053.  (609)  983-5455. 


GOSS  SUBURBAN  PRESS,  equipped  with 
2  folder,  one  new  1971,  standard  subur¬ 
ban  folder,  with  all  accessories.  Press  can 
be  sold  as  complete  unit  or  individual  units 
can  be  sold.  Can  be  inspected  under  pow¬ 
er.  Phone  (312)  694-2980. 


COMPOSING  ROOM 


JUSTOWRITERS  —  COMPUGRAPHIC 
2961-3800.  2971TL-4600.  Key 

boards— 1200.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.J.  08057.  Ph. 
(609)  235-7614. 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  Of  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 
(212)  752-7053 


$  SAVE— Compugraphic  7200  fonts,  3  for 
$100.  Send  $1.00  for  font  book.  Refund¬ 
able  with  order.  Industrial  Photo,  Dept.  E. 
74  5th  Ave.,  New  York,  N.Y.  10011.  (212) 
255-6505. 


WANTED  TO  BUY 


ANAMORPHIC  LENS  WANTED 
to  fit  nuArc  camera. 

Call  McKay,  (516)  288-3900. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(Payable  with  order)  (Remittance  should  accompany 

copy  unless  credit  has  been  es¬ 
tablished). 

4-weelis  —  $1.3S  per  line,  per  issue  4-weelis  —  $2  00  per  line,  per  issue 

3-weelis  —  $1.4S  per  line,  per  issue  3-weeks  —  $2.10  per  line,  per  issue 

2-weeks  —  $1.55  per  line,  per  issue  2-weeks  —  $2.20  per  line,  per  issue 

1-week  —  $1.65  per  line  1-week  —  $2  30  per  tine 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Ud  $1.00  per  insertion  tor  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  senrice  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  minimum  space. 

Closslfiwd  Contract  Ratos  Avoiloblo  On  Roquost 

WEEKLY  CLOSING  TIME 
Tuosday,  4:30  PM  Now  York  Timo 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


COMPLETE  2  YEAR  MAILROOM,  1  Nolan 
Jampot  bottom  wrap.  Saxmeyer  tying 
machine.  Electronic  squeezer,  9(3  ft. 
center  4"  belt  steel  roller  conveyor,  5  ft. 
widebelt  conveyor,  outside  extension  con¬ 
veyor.  $8(X)0.  (Contact  John  Ray,  Haverhill 
Gazette,  Haverhill,  Mass.  (617)  374-0321. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name - 

Acddress  - 

City - State - Zip  _ 

Phane  - 

Authorized  by - 

Classification  _  _ 

Copy__  _  . 


□  Assign  a  box  number  and  mail  my  replies  daily 


-  Till  Forbidden 


To  Run: 


Please  indicate  exact  classification  in  which  ad  is  to  appear 


Moil  to:  EDITOR  I.  PUBLISHER  •  850  Third  Avt.  •  New  York,  N.Y.  10022 


MAKE  OFFER— NEED  THE  SPACE! 

2  Super  Quicks  (Wide  Range)  Serial  Nos. 
678  and  714  with  option  cabinets,  one 
with  Tab-Matic.  33  grids  and  width  plugs, 
spare  readers,  cards  and  parts.  Replaced 
with  VIP's.  G.  W.  Gardner,  Morning  News, 
Florence,  S.C.  29501. 

FREIDEN  JUSTOWRITERS  (2  sets)  input 
and  output.  Tables  included  with  each 
machine.  Excellent  condition.  $500  per 
set.  Kodak  Ektamatic  photographic  pro¬ 
cessor.  1973  model.  Excellent  condition. 
$400.  Strip  printer  with  20  fonts.  $200. 
Call  Mrs.  Walling.  (609)  259-7150,  or  write: 
Messenger-Press,  1  Church  St.,  Allentown, 
N.J.  08501. 


2  GOSS  URBANITE  offset  press  units.  Also 
balloon  former  with  skip  slitter.  Phone  Don 
Olson,  Daily  Iberian,  New  Iberia,  La.  (318) 
364-1801. 

GOOD  USED  Compuwriter  I  or  Compuwri- 
ter  II.  Contact  C.  E.  Wuerfel,  Printco  Inc., 
109  N.  Lafayette,  Greenville,  Mich.  48838. 
(616)  754-3673. 

WILL  PAY  TOP  CXJLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


EDITOR  &  PUBLISHER  for  November  29.  1975 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


MR.  PUBLISHER:  Do  you  have  a  weekly 
newspaper  that  you  are  not  collecting  for? 
Let  us  show  you  how  you  can  gain  revenue 
on  optional  paid  or  increase  your  present 
optional  paid.  Experts  on  converting  free 
to  paid  or  mail  to  carrier.  Box  1701,  Editor 
&  Publisher. 


NEED  HELP  with  ABC  records  or  ABC 
statements?  Ex-ABC  Auditor  available  as 
consultant.  E.  P.  Catallozzi,  71  Farmington 
Ave.,  Providence,  R.l.  (401)  942-6960. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONC,  rigging,  en¬ 
gineering  modifications.  rebuiUing  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


PRINTING  SERVICES 


PRESS— COMPOSITION— MAILING 
Goss  Urbanite  100-page  plus  capacity. 
4-color  specialists  on  newsprint  and  offset 
stock.  Box  1651,  Editor  &  Publisher. 

Help 

Wanted... 


ACADEMIC 


SOUTHERN  ILLINOIS  UNIVERSITY  seeks 
an  associate  or  full  professor  to  teach  un¬ 
dergraduate  and  graduate  courses  in  mass 
media  history,  with  related  interest  in 
mass  communication  and  society,  news- 
editorial  or  international  communication. 
Position  open  Fall,  1976.  PhD,  outstand¬ 
ing  teaching  experience,  media  experience 
and  publication  record  required.  Salary 
competitive  with  other  major  universities. 
Send  resume  to  F.  T.  Marquez,  Chairman, 
Faculty  Appointments  Committee,  School 
of  Journalism,  Southern  Illinois  University, 
Carbondale,  III.  62901.  Equal  Opportunity 
Employer. 


LEWIS  UNIVERSITY  is  seeking  an  imagina¬ 
tive  teacher  to  help  in  development  of 
growing  journalism  program.  Masters  De¬ 
gree  required;  newspaper/print  media  ex¬ 
perience  and  some  background  in  student 
publications  helpful.  Diversified  teaching 
responsibilities  and  role  as  adviser  to  stu¬ 
dent  newspaper.  Position  available  for 
Spring  semester,  beginning  February  2, 
1976.  Salary  competitive,  ^nd  resume, 
list  of  references  to  Nathan  LaPlaca,  Act¬ 
ing  Director,  Journalism  Program.  Box 
860,  Lewis  University,  Lockport,  III. 
60441.  Lewis  University  is  subject  to  the 
requirements  of  Executive  Order#  11246 
and  IS  an  Equal  Opportunity  Employer.  All 
interested  parties  are  encouraged  to  ap¬ 
ply.  Application  deadline  Dec.  19,  1975. 


EDITOR-  OR  PUBLISHER-IN-RESIDENCE 
for  one  semester  (4  months)  Spring  or  Fall, 
1976.  Teach,  counsel  students,  assist  in 
curriculum  development.  Salary  and/or 
expenses  open.  Contact  Neale  Copple,  Di¬ 
rector,  School  of  Journalism.  University  of 
Nebraska-Lincoln,  Lincoln,  Nebraska 
68588.  We  are  an  Equal  Opportunity 
Employer. 


HALF-TIME  GRADUATE  ASSISTANT- 
SHIPS  (stipend  plus  tuition)  available  to 
persons  qualified  by  newspaper  experi¬ 
ence  to  supervise  students  in  a  news 
laboratory  while  working  on  advanced  de¬ 
gree.  Strong  academic  background  re- 
uired.  Contact  Head  of  Graduate  Studies, 
chool  of  Journalism,  Southern  Illinois 
University,  Carbondale.  III.  62901. 


ADVERTISING  FACULTY  MEMBER,  start 
Fall  1976.  Layout,  production,  copy. 
Newspaper  advertising  experience  neces¬ 
sary.  Graduate  teaching  potential;  also 
administrative.  MA  or  Fmlj.  Salary  com¬ 
petitive.  Contact  Neale  Copple,  Director, 
School  of  Journalism.  University  of 
Nebraska-Lincoln,  Lincoln,  Nebraska 
68588.  We  are  an  Equal  Opportunity 
Employer. 


HELP  WANTED 


ADMINISTRATIVE 
PRODUCTION  SYSTEMS 
MANAGER 

Northern  California 
McClatchy  Newspapers,  a  group  of  3 
newspapers  with  headquarters  in  Sac¬ 
ramento.  California  has  challenging 
position  at  corporate  level  for  systems 
manager  with  strong  background  in 
data  processing  and  newspaper  pro¬ 
duction. 

Good  salary  plus  liberal  vacation,  med¬ 
ical  and  retirement  benefits.  All  re¬ 
plies  held  in  strict  confidence.  Send 
detailed  resume  including  availability 
for  interview  to; 

Personnel  Department 

McClatchy  Newspapers 
21st  and  Q  Sts. 

Sacramento,  Calif.  95813 
(An  Equal  Opportunity  Employer) 


NEED  PERSON  with  management  ability, 
promotion,  distribution  skills  to  build  to  full 
potential  free  circulation  weekly  operated 
by  Zone  5  daily.  Experience  ^.ith  shopper  or 
similar  of  worth.  Top  job  this  assignment 
could  lead  to  executive  level.  Send  confi¬ 
dential  resume,  examples  if  available,  to 
Box  1699,  Editor  &  Publisher. 


CIRCULATION 
SALES  MANAGER 

100,(X)0  morning,  evening  and  Sunday  in 
Zone  2  has  an  opening  for  a  Circulation 
Sales  Manager.  This  person  will  be  respon¬ 
sible  for  all  circulation  sales  including 
supervision  of  the  zone  managers,  district 
managers,  solicitors  and  training  super¬ 
visors. 

Newspaper  management  experience  in 
circulation,  advertising,  marketing  or  sales 
is  a  requirement. 

College  degree  or  equivalent  work  experi¬ 
ence  required.  MBA  degree  or  work  toward 
MBA  degree  would  be  helpful. 

Submit  application  and  complete  resume 
to  Box  1703,  Editor  &  Publisher. 


COUPLE  WITH  AD  EXPERIENCE  FOR  5M 
WEEKLY  PAPER  SERVING  SENIOR  CITI¬ 
ZENS.  P.O.  BOX  524,  EUGENE,  OREG. 
97401. 


CONTROLLER  for  two  17,000  circulation 
western  Nebraska  dailies.  Requirements 
include  degree,  accounting  experience, 
familiarity  with  data  processing.  Send  re¬ 
sume  and  salary  requirements  to  Eric 
Seacrest,  P.O.  Box  37(),  North  Platte.  Neb. 
69101. 


ASSISTANT  TO  PUBLISHER— Largest 
Connecticut  weekly  group.  Write  express¬ 
ing  experience  in  sales  management,  fi¬ 
nancial  controls,  circulation  promotion 
and  editorial  management.  Project 
oriented  position.  Experience  important 
but  secondary  to  ability  to  grow.  Good  sal¬ 
ary,  benefits  and  future.  Richard  Light- 
foot,  Shore  Line  Times  Building,  Guilford, 
Conn.  06437. 


CIRCULATION 


REAL  OPPORTUNITY  for  strong  promoter, 
builder  and  collector,  presently  Assistant 
or  District  Manager.  Move  up  to  Circulation 
Manager  of  10,000  daily,  eastern  Area  5. 
New  plant,  growing  economy,  great  poten- 
tiah.  Send  resume  to  Box  1663,  Editor  & 
Publisher. 


CITY  CIRCULATION  MANAGER,  evening 
and  Sunday  paper  with  12. OCX)  city  circu¬ 
lation  in  Zone  4.  Must  be  self  motivated, 
capable  of  training  and  motivating  District 
Managers  and  carriers.  Please  send  details 
of  prior  work  experience,  including  names 
of  papers  and  dates.  Also  other  pertinent 
information  first  letter,  salary  require¬ 
ments.  Box  1762,  Editor  &  Publisher. 


CIRCULATION  MANAGER— Newport  Daily 
Independent,  Newport,  Arkansas,  Work 
with  previous  circulation  manager,  re¬ 
cently  promoted  to  business  manager,  in 
learning  mechanics  of  job.  Handle  3600 
ABC  daily.  3  subsidiary  neighboring  week¬ 
lies  in  our  central  plant.  Other  personnel 
help  with  record  keeping  under  your  direc¬ 
tion.  Contact  Orville  Richolson,  (501) 
523-5855  days.  (501)  523-6338  nights, 

E&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper’s  ctassifieds 
are  in  your  community! 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  PM  and 
Sunday  daily  in  pleasant  Delta  town  of 
27,000.  Good  hunting,  fishing  and  living. 
Potential  for  growth.  Contact  John  Em¬ 
merich.  the  Commonwealth.  Greenwood. 
Miss,  (601)  543-5312, 


EXPERIENCED  CIRCULATION  MANAGER 
for  5-day  daily  in  the  "Uranium  Capital  of 
the  World."  Present  circulation  3000. 
Trade  area  27,000.  $150  per  week  plus 
15°o  commission.  Send  resume  to  Mrs. 
James  B.  Barber,  Grants  Daily  Beacon, 
P.O.  Box  579,  Grants,  New  Mexico  870^. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  for 
18,000  daily.  Must  have  proven  track  re¬ 
cord.  able  to  motivate  people  and  be 
promotion  minded.  Good  starting  salary 
and  excellent  benefits.  Great  family  living 
in  western  Nebraska,  near  Wyoming  fish¬ 
ing  and  Colorado  skiing.  Send  resume  and 
salary  requirements  to  Harold  E.  Keller, 
Advertising  Director,  Scottsbiuff  Star- 
Herald,  Scottsbiuff,  Neb.  69361. 


CLASSIFIED  ADVERTISING  MANAGER  for 
San  Francisco  Bay  Area  suburban  news¬ 
paper.  Box  1650,  Editor  &  Publisher. 


ASSISTANT  CLASSIFIED 
AD  MANAGER 

One  of  the  nation's  top  linage  producing 
7-day  metro  newspapers,  located  in 
Florida,  has  an  exceptional  opportunity  for 
a  professional  with  proven  track  record  of 
sales  management. 

Successful  applicant  must  have 
background  in  phoneroom,  however,  pri¬ 
mary  responsibilities  will  be  in  outside 
sales  and  sales  management. 

You'll  have  at  your  disposal  the  finest 
newspaper  research  and  marketing  data, 
plus  all  the  necessary  sales  tools  to  assure 
your  success. 

If  you  are  "on  your  way  up",  research 
oriented,  and  possess  a  tremendous  desire 
to  be  the  best  in  the  business,  send  com¬ 
prehensive  resume  to  Box  1679,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Daily  newspaper  in  Pacific  Northwest  look¬ 
ing  for  experienced  Classified  Advertising 
Manager,  Salary  commensurate  with  ex¬ 
perience.  Liberal  employee  benefits.  Equal 
Opportunity  Employer.  Send  resume  to 
Box  1707,  Editor  &  Publisher. 


GROWING  DAILY  wants  an  aggressive 
promotionally  minded  classified  manager. 
Must  be  able  to  handle  heavy  account 
load.  Base  and  commission  $14, 000-plus. 
Excellent  Area  9  location  for  family.  Box 
1724,  Editor  &  Publisher. 


COPYWRITERS 


OPPORTUNITY  FOR  WRITER— Direct  mail 
copy.  Must  be  able  to  write  in  language 
primarily  for  rural  audience.  Analyze  pro¬ 
ducts,  stress  features  and  benefits  to  po¬ 
tential  customers.  Some  journalism  help¬ 
ful,  degree  not  required.  Send  resume  to 
Bill  Boatman,  President,  Bill  Boatman  & 
Co.,  Bainbridge,  Ohio  45612. 


DISPLAY  ADVERTISING 


EXCELLENT  OPPORTUNITY  available  fora 
Retail  Advertising  Manager.  Area  7  daily 
with  circulation  of  18,000.  Must  be  able  to 
motivate  people  and  generate  lineage. 
Good  starting  salary,  and  outstanding 
benefits.  Send  resume  to  Box  1718,  Editor 
&  Publisher. 


IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  of  the  Cross,  an  Episcopal 
religious  order  which  publishes  a  general 
news  magazine  in  western  Canada,  is  re¬ 
cruiting  new  members,  men  and  women,  to 
train  as  advertising  salesmen,  artists  and 
researchers.  Company  members  receive  as 
income  $1  a  day  plus  all  living  essentials. 
For  a  person  of  decisive  religious  convic¬ 
tion  who  wants  to  put  his  or  her  talents  to 
the  service  of  God,  this  is  an  unusual  op¬ 
portunity  to  learn,  on  a  new  medium  in  the 
local  display  advertising  field.  Write  the 
Minister,  Company  of  the  Cross,  11224 
142  Street,  Edmonton,  Canada,  T5M-IT9, 
(403)  452-8442. 


HELP  WANTED 


DISPLAY  ADVERTISING 


SOUTHWEST  NEWSPAPER  GROUP  needs 
ad  director  for  sound,  growing  semi¬ 
weekly.  University  city.  Area  6.  $13,000 
plus  good  bonus  on  sales.  (405)  341-2289 
or  341-7141. 


RETAIL 
AD  DIRECTOR 

Top  notch  ad  director  needed  to  handle 
the  total  retail  sales  operation  of  our  three 
suburban  weekly  newspapers.  (Combined 
circulation  174,000— Zone  6.) 

Applicant  must  have  strong  newspaper 
sales  experience,  solid  management 
background— including  motivation  and 
training  of  sales  staff  and  be  volume  and 
promotion  oriented. 

Excellent  salary,  bonus  plan  and  fringe 
benefits.  Send  complete  resume  to  Box 
1640,  Editor  &  Publisher. 


DISPLAY  ADVERTISING— Increasing  staff 
of  30,000  offset  daily.  Need  person  with  3 
to  5  years  experience.  We  offer  competi¬ 
tive  salary,  bonus,  retirement,  pension  and 
profit  sharing  plans  and  other  benefits. 
Unlimited  opportunity.  Zone  4.  Box  1712, 
Editor  &  Publisher. 


VETERAN  DISPLAY 
ADVERTISING  SALESPERSON 
Daily  newspaper  in  Pacific  Northwest 
wants  display  advertising  person  with 
plenty  of  know-how.  Good  salary  and 
employee  benefits.  Equal  Opportunity 
Employer.  Send  resume  to  Box  1705, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR-Take-charge 
type  with  proven  track  record.  Strong 
newspaper  sales  experience  and  well  ver¬ 
sed  in  all  phases  of  active  sales  depart¬ 
ment  for  fast-growing  daily  in  Zone  2.  Must 
be  highly  motivated  and  profit  oriented. 
Solid  management  background  and  ability 
to  plan,  coordinate  budgets  and  sales 
programs.  Salary  commensurate  with  abil¬ 
ity  and  experience.  Reply  in  confidence  to 
Box  1688,  Editor  &  Publisher. 


AD  SALESMAN  wanted  for  16,000  circula¬ 
tion  weekly.  Not  only  a  good  opportunity 
now  but  a  fine  situation  for  growth.  Experi¬ 
ence  and  personal  interview  necessary. 
Jerrell  Shepherd.  The  Paper,  (816)  263- 
5800,  Moberly,  Missouri. 


CREATIVE  display  ad  sales  personnel 
sought  for  growing  daily  market  in  beauti¬ 
ful  Southwest.  Send  full  resume  and  earn¬ 
ings  expected.  All  inquiries  held  in  strict 
confidence.  Box  1742,  Editor  &  Publisher, 


ADVERTISING  MANAGER  for  small  Ohio 
daily.  Person  with  experience  and  ability  to 
sell  and  direct  ad  department.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1731,  Editor  &  Publisher, 


WANT  TO  MOVE  UP?  Aggressive  suburban 
weekly  group  seeks  ad  manager  to  or- 

tanize  and  direct  sales  for  six  weeklies, 
taff  of  7.  Ideal  for  second  person  ready 
for  larger  responsibility.  Beautiful  loca¬ 
tion.  Apply  W.  Wasserman,  North  Shore 
Weeklies,  Ipswich,  Mass.  01938. 


ADVERTISING  SALES  and  sales  manage¬ 
ment.  Do  own  art  work.  Idyllwild  Town 
Crier,  long  established  weekly  in  beautiful 
mountain  community  in  southern  Califor¬ 
nia,  away  from  smog.  Newspaper  ad  sales 
experience  essential.  Modest  salary,  P.O. 
Box  157,  Idyllwild,  Calif.  92349.  Ph:  (714) 
659-2145. 


ADVERTISING  SPACE  SALESPERSON  for 
weekly  financial  newspaper  located  in  New 
York  (:ity.  Must  be  experienced  in  selling  to 
the  financial  community  plus  institutional 
advertising  to  corporations.  Our  respected 
publication  has  a  modest  but  ever  growing 
circulation  and  extremely  high  personal 
demographics,  supported  by  a  nationwide 
advertising  campaign.  Immediate  opening. 
Send  resume  and  salary  requirements  to 
Box  1727,  Editor  &  Publisher. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  Area  4  with  proven  record  of  build¬ 
ing  staff  cooperation  resulting  in  sales 
growth.  Not  a  director's  job  but  requires 
personal  selling  which  demonstrates  your 
leadership  is  sound.  No  two  year  wonders 
need  apply,  only  permanent  types.  Full  re¬ 
sume  please.  Box  1650,  Editor  &  Pub¬ 
lisher. 


GEORGIA  business  paper  needs  full  time 
ad  rep  in  Atlanta  (salary  and  top  commis¬ 
sion),  full  time  reps  in  other  Georgia  cities 
(commission).  Georgia  Commercial  Post, 
Box  80543,  Atlanta,  Ga.  30341. 


EDITOR  &  PUBLISHER  for  November  29.  1975 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MAILROOM 


HELP  WANTED 
PUBLIC  RELATIONS 


CITY  EDITOR  lor  East  OteKonian.  Pendle¬ 
ton,  Oregon.  12,000  circulation  offset 
daily.  To  supervise  8  reporters  and  handle 
a  beat.  Need  willingness  to  accept  respon¬ 
sibility.  Applicants  preferred  from  Pacific 
Northwest  only.  Editor  Mike  Forrester, 
P.O.  Box  1089,  Pendleton,  Oreg.  97801. 

THIS  ZONE  5  publisher  is  no  flashy  ad 
salesman  in  over  his  head,  but  a  long-time 
working  newsman.  He  seeks  a  capable 
editor  to  make  a  small  daily  better.  Long 
experience  secondary  to  talent  and  will¬ 
ingness  to  work  hard  and  motivate  limited 
staff.  State  salary  needs,  availability.  Box 
1722.  Editors  Publisher. 

CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  1248, 
Editor  &  Publisher. 

WOMEN'S  EDITOR  Major  metro  paper 
seeks  creative  individual  with  excellent 
administrative  skills  to  supervise  our  wo¬ 
men's  section.  Send  resume  to  Box  1677, 
Editor  &  Publisher. 

WASHINGTON  BUREAU  representing 
substantial  group  of  medium  sized  dailies 
has  opening  for  rejxrrter  with  2-3  years  ex¬ 
perience  and  the  professional  qualifica¬ 
tions  to  compete  in  the  Nation's  Capitol. 
Box  1626,  Editor  S  Publisher. 

100,000  CIRCULATION  morning  paper  in 
Zone  2  is  looking  for  a  managing  editor. 
Desk  experience  is  not  necessary.  Report¬ 
ing  skills  are  paramount.  Top  management 
IS  looking  for  a  person  who  can  work  di¬ 
rectly  with  reporters  in  training,  motivating 
and  managing  the  staff.  We  want  a 
dynamic  leader,  not  a  bureaucrat.  It  in¬ 
terested  111  a  challenging  position  please 
forward  complete  resume  m  confidence  to 
Box  1678,  Editor  &  Publisher. 

EDITOR  for  tree  circulation  weekly  in  East. 
We  need  a  mature,  experienced  individual 
who  can  develop  our  product.  Concentrate 
on  lifestyle,  government,  business  and 
consumer  affairs  reporting  $19,000.  Send 
resume  to  Box  1656.  Editor  &  Publisher. 

YOUR  APPLICATION  is  sought  it  you  are 
proficient  m  copy  editing  and  layouts  ami¬ 
able.  but  aggressive:  and  capable  and  will¬ 
ing  to  assume  some  supervisory  responsi¬ 
bility.  Applications  should  be  sent  to: 
Anne  Henderson 
City  Editor 
Telegraph  Herald 
Dubuque.  Iowa  52001 


MANAGING  EDITOR  for  growing  award¬ 
winning  community  weekly.  Experience 
required.  Excellent  benefits,  advancement 
opportunity.  Must  be  aggressive  Write  or 
call  Mr  Skillington  or  Mr.  Anderson. 
County  Courier,  Box  300,  Damascus.  Md 
20750.  (301)  253  5115  or  253-6161. 

COPY  EDITOR 

Opportunity  tor  experienced  copy  editor 
deskman  exists  at  Nevada  State  Journal,  a 
morning  newspaper,  25,000  daily  circula¬ 
tion,  40.000  Sunday.  Pay  is  good  and  op- 
jxirtunity  tor  advancement  for  dynamic  in¬ 
dividual  IS  excellent  an  attractive  pack¬ 
age  beneath  pollution-free  skies  in  the 
shadow  of  the  Sierra  Nevada.  Candidates 
should  have  solid  background  as  reporter 
and  desk  experience.  These  are  night 
hours.  3  PM  to  midnight.  Person  selected 
will  help  shape  newspaper.  Creative 
makeup  talent  a  must.  Enclose  complete 
resume  about  yourself  and  samples  of 
page  makeup  and  writing  ability.  Applica¬ 
tions  confidential.  Submit  to  Frank  Dela- 
plane.  news  editor.  Nevada  State  Journal, 
P.O.  Box  280,  Reno,  Nev.  89504.  Jan.  1 
deadline  for  applications. 

BUSINESS  WRITERS.  Georgia  business 
paper  needs  part  time  (full  time  with  othei 
duties)  writer  in  Atlanta  with  heavy  busi¬ 
ness  experience,  also  stringers  in  other 
Georgia  cities  and  advertising  sales  reps. 
Georgia  Commercial  Post.  Box  80543.  At¬ 
lanta,  Ga.  30341. 

SPORTS  EDITOR  wanted  for  aggressive 
6000  circulation  Florida  PM  daily.  We  re 
look.ng  for  a  recent  graduate  to  take 
charge  of  our  community  sports  coverage. 
In  return  for  long  hours  we  offer  a  chance 
to  grow  and  advance  in  a  major  newspaper 
chain.  Layout,  photography,  rejxirting all  a 
part  of  the  job.  Box  1764,  Editor  &  Pub¬ 
lisher. 
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HELEN  AKULLIAN  AGENCY,  280  Madison 
Ace.,  New  York.  N  Y.  10016.  (212)  532- 
3210.  "The  Communications  Specialist." 

EDITORIAL  WRITER.  Florida  daily:  know¬ 
ledge  of  Florida  government  helpful  but 
not  necessary:  editorial  experience  not  re¬ 
quired:  sound  reporter  will  be  considered. 
Box  1690,  Editor  &  Publisher. 

CITY  EDITOR 

Great  opportunity  for  experienced  city 
editor  to  fake  charge  of  a  morning  city  op¬ 
eration.  Clean  air,  water,  uncluttered  by 
ultra-big  city  congestion  and  confusion. 
Yet  excellent  educational  and  cultural 
facilities  and  unexcelled  lecreational  ad¬ 
vantages.  Prize-winning  staffers  part  of  a 
morning-evening-Sunday  combination. 
Over  50,000  daily  circulation.  Zone  5. 
Write  Box  1702,  Editor  and  Publisher. 

REPORTERS,  COPY  EDITOR 
A  large  metropolitan  daily  in  Zone  2,  now  a 
fine  newspaper,  is  working  hard  to  become 
outstanding.  We  want  three  hard  news  re- 
jxjrters  capable  of  handling  major  issues 
and  turning  out  bright,  tight  copy,  and  a 
copy  editor  for  a  night  shift  No  feature 
writers,  please  Minimum  3  years  experi¬ 
ence.  Box  1695.  Editor  &  Publisher. 

GOOD  OPPORTUNITY  for  deskman  copy 
editing  local  and  wire,  and  makeup. 
Northwest  Pennsylvania  morning  daily. 
Box  1747,  Editor  &  Publisher. 

OLD.  NOTED  WEEKLY,  large  affluent 
community  of  Southern  city  needs  compe¬ 
tent  editor  to  write  and  rewrite.  Good  head¬ 
lines  and  do  correct  makeup.  Fair  salary  to 
begin,  great  potential.  Would  consider  sell¬ 
ing  interest.  Also  need  good  ad  salesman. 
Bonus  plus  salary.  Box  1734.  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR 

Excellent  opportunity  with  progressive 
Midwest  morning  evening  Sunday  for  news 
person  exjjerienced  in  copy  editing,  head 
writing,  page  layout.  Must  be  willing  to 
work  night  shift.  Electronic  newsroom. 
Outstanding  benefits.  An  Equal  Opportun¬ 
ity  Employer,  M  F.  Send  resume  to  Box 
1729,  Editor  &  Publisher. 

PICTURE  EDITOR:  Immediate  opening  at 
National  Catholic  News  Service,  a  daily 
wire  and  feature  agency  serving  publishers 
and  broadcasters.  Resjxinsible  for  selec¬ 
tion.  editing,  distribution  of  news  and  fea¬ 
ture  pictures.  Some  shooting,  but  primar¬ 
ily  desk  work.  Apply  in  writing  only  to  Di¬ 
rector,  NC  News  Service.  1312  Mas¬ 
sachusetts  Ave.  N.W..  Washington,  D  C. 
20005. 


WRITER 

Fortune  5(X)  company  headquartered  in  in¬ 
land  Pacific  Northwest  seeks  writer  tor  var¬ 
ious  company  publications.  Solid  experi¬ 
ence  on  newspaper  or  magazine  required. 
Experience  as  editor  or  in  general  public 
relations  helpful.  Some  travel  Send  re¬ 
sume  plus  salary  requirements  to  Box 
1733,  Editor  &  Publisher. 

WANTED  IMMEDIATELY:  A  take-charge 
reporter  who  is  able  to  handle  all  beats  for 
small  tabloid  in  West  Indies.  Modest  salary 
but  opportunity  for  advancement  to 
editorship  and  higher  salary.  Send  clips 
and  background  information.  State  salary 
requirements  and  date  available.  This  is  a 
permanent  position.  Box  1740,  Editor  & 
Publisher. 


FREELANCE 


STEADY  $$$  CAN  BE  YOURS  if  you  deliver 
story,  photos  and  supporting  clips  of  sen¬ 
sational  crimes.  Length:  3500  to  5500 
words.  Pay:  $150  to  $2(X).  We've  got  half 
the  detective  magazine  market  in  America. 
Query  me  first.  Fast  response.  Dominick  A. 
Merle.  Ed, tor.  Globe  Communications 
Corp.,  1440  St.  Catherine  St.  West. 
Montreal,  Quebec  H3G  1S2. 

WRITERS -EDITORS-ILLUSTRATORS- 
PHOTOJOURNALISTS-GRAPHIC  DE¬ 
SIGNERS  ARTISTS-Professional  cal 
ibre.  Send  resume  (no  work  samples) 
your  name  and  address  to  Box  175S 
Editor  &  Publisher. 

FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2 
P.O.  Box  128,  Rhinebeck,  N  Y.  12572. 
(914)  876-2713. 


MAILROOM  SUPERVISOR  needed  for  AM 
daily  and  Sunday  operation.  Must  be  cap¬ 
able  of  scheduling  work  force  and  perform¬ 
ing  maintenance.  Zone  7.  Box  1672,  Editor 
&  Publisher. 


PHOTOJOURNALISM 


PHOTOGRAPHER  with  at  least  2  years 
newspaper  experience.  Must  be  able  to 
demonstrate  with  current  clips  and  or 
portfolio  that  he  or  she  is  one  of  the  coun¬ 
try’s  brighter  photojournalists.  adept  at 
the  single  shot  as  well  as  the  photo  essay, 
good  with  people  as  well  as  things.  For 
Northwest  medium  daily  where  imagina¬ 
tion  counts.  Box  1760,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


PRESSROOM 


WEB  OFFSET 

CAPABLE  PRESSMAN  WANTED 
PHONE  (201)  838-9000 


WEB  OFFSET  PRESSMAN 
To  assist  day  foreman.  Urbanite  experi¬ 
ence  desirable.  Must  be  aggressive, 
Wayne.  N.J.  area.  Call  Don  Stork,  (201) 
696-3000. 

MEDIUM  SIZE  OFFSET  AM  daily  and  Sun¬ 
day  needs  sharp  No.  2  person  in  press¬ 
room.  Excellent  salary,  fringes,  5-day 
week.  Located  in  outdoor  recreation  area 
Zone  7.  Box  1668,  Editor  &  Publisher. 

WORKING  FOREMAN,  COMMERCIAL 
OFFSET  PRINTING,  NIGHT  SHIFT. 
BOX  1676,  EDITOR  &  PUBLISHER. 


PRODUCTION 


PROGRAMMER  with  newspaper  produc¬ 
tion  background— COS  300  language  de¬ 
sirable  and  minimum  of  associate  degree 
in  computer  science.  This  is  challenging 
opportunity  with  medium  sized  daily 
newspajser  in  Zone  2.  If  you  are  interested 
in  growth  position  with  attractive  salary 
and  benefit  program,  please  reply  in  confi¬ 
dence  to  Box  1655,  Editor  &  Publisher. 

PRODUCTION 

MANAGER-TECHNICAL  SERVICES 
Excellent  career  opportunity  with  large 
metro  daily  (Zone  2)  developing  and  man¬ 
aging  electronic  support  group  to  maintain 
and  repair  electronic  equipment.  Minimum 
2  years  experience  with  digital  equipment 
or  4  years  general  experience.  Electronic 
design  capability  preferred.  Duties  include 
supervision  of  technicians,  maintaining 
parts  inventory,  preventative  maintenance 
and  training  programs.  Salary  open  de¬ 
pending  on  experience.  Send  resume  to 
Box  1686,  Editor  &  Publisher. 


PUBUC  INFORMATION 


VICE  PRESIDENT  for  Public  Affairs  (CPB 
policies,  press  and  public  information, 
public  interest  groups,  publications,  etc.). 
Deadline  December  31.  1975.  Contact  Di¬ 
rector  of  Personnel,  Corporation  for  Public 
Broadcasting,  llll-16th  St.  N.W., 
Washington,  D.C.  2(X)36 


PUBLIC  RELATIONS 


TECHNICAL  PRESS  OFFICER 
Technical  Press  Officer  responsible  for 
preparation  of  press  releases  on  wide  rang¬ 
ing  product  areas  directed  to  trade,  tech¬ 
nical  and  commercial  press.  Previous  PR 
and  or  press  experience  and  administra¬ 
tive  ability  essential.  Starting  salary  not 
less  than  $15.0(X). 

Applications  including  full  details  of  qual¬ 
ifications,  experience  and  present  salary 
to  Box  1696.  Editor  &  Publisher. 


PUBLIC  RELATIONS  WRITER  PHOTO¬ 
GRAPHER— Established  10-year  old 
center  of  the  arts  offering  choral,  band, 
orchestra,  piano,  jazz,  art,  ballet  and  thea¬ 
ter  during  eight-week  summer  schedule 
and  associated  international  cultural  ex¬ 
change  program  seeks  enthusiastic  man  or 
woman  with  college  Journalism  Degree  to 
handle  publicity  on  year-round  basis.  Zone 
5.  Fine  arts  or  musical  background  helpful 
but  not  essential.  Resume,  salary  require¬ 
ments  to  Box  1685.  Editor  &  Publisher. 


PUBLIC  RELATIONS-PRESS  OFFICER 
New  York  based  agency  seeks  experienced 
public  relationspress  officer  to  prepare  or 
edit  releases,  feature  articles  and  position 
papers  on  current  political,  economic  and 
social  developments  in  Britain.  Recent  res¬ 
idence  in  the  U  K.  and  a  knowledge  of  the 
working  press  in  the  U.S.  an  advantage. 
Send  resume  and  salary  history  to:  Box 
1735,  Editor  &  Publisher. 


RESEARCH 


RESEARCH  MANAGER 

Position  requires  experi¬ 
enced,  analytical  person 
capable  of  utilizing  data 
provided  by  major  research 
company.  Must  prepare 
and  make  presentations  to 
senior  management  execu¬ 
tives  and  major  advertis¬ 
ers.  Salary  open.  Call  or 
write: 

Milo  Suttoiv  Director 
Promotion  and  Reseorch 
THE  DALLAS  TIMES  HERALD 
Box  5445,  Dollos,  TX.  75222 
_ (214)  744-6386 _ 


SALES 


WANTED— Live  wire  syndicate  salesman  to 
handle  sales  of  syndicated  cartoon  panel 
in  the  United  States.  Send  credentials  c/o 
Jim  Willoughby,  Masters  Agency.  3141 
Radcliffe  Rd..  Thousand  Oaks,  Calif. 
91360. 


SYNDICATE  SALESMEN.  Full  or  part  time 
for  all  parts  of  U.S.  and  Canada,  (falling  on 
newspapers  and  radio  stations.  Commis¬ 
sion  basis  providing  worthwhile,  proven 
earnings.  Non-confiicting  product  rep¬ 
resentation  acceptable.  We  are  an  estab¬ 
lished.  growing  full-service  syndicate  and 
news  service.  Box  1694,  Editor  &  Pub¬ 
lisher. 

SALES 

REPRESENTATIVE 

WEB-FED  OFFSET  PRESSES 

Major  manufacturer  of  web-fed  offset 
presses  has  exceptional  opportunity  for 
the  aggressive  person  with  sales  experi¬ 
ence  who  wants  to  earn  good  income  sell¬ 
ing  capital  equipment  to  graphic  arts  and 
newspaper  industry.  Opportunity  for 
growth  and  development,  protected  sales 
territory.  Salary  plus  incentive  and  com¬ 
pany  car  and  paid  expenses.  Send  resume 
in  strict  confidence  to: 

King  Press  Inc. 

John  Peck,  Vice  President  Sales 
Box  21 

Joplin,  Mo.  64801 

An  Equal  Opjxjrtunity  Employer 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


GENERAL  MANAGER  or  publisher's  assis¬ 
tant.  Solid  understanding  of  all  depart¬ 
ments,  strong  in  most.  Profit  and  fteople- 
oriented.  Competitive  market  experience. 
Young,  married,  community-oriented. 
Looking  for  challenge  and  opportunity. 
Zones  1,2, 3, 5.  Box  1726,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


YOUNG,  ENERGETIC  circulation  director 
available  for  management  or  staff  position. 
5  years  experience  in  all  phases  of  circula¬ 
tion.  both  daily  and  weekly,  paid  and  un¬ 
paid.  Confident  in  my  own  abilities.  Box 
1754,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  29,  1975 


Positions  Wanted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATOR  AVAILABLE,  over  20  years 
experience.  Strong  on  carriers,  single  copy 
sales,  service  and  collections.  Will  relo¬ 
cate.  Box  1684,  Editor  &  Publisher. 

OVER  25  YEARS  EXPERIENCE,  mature 
circulator,  all  phases,  any  capacity,  excel¬ 
lent  record  in  motivation,  sales,  service, 
collections  and  organization.  Ready  to  re¬ 
locate.  Box  1728,  Editor  &  Publisher. 


Mr.  Publisher:  Circulation  Team  Available 
early  1976. 

DIRECTOR  AND  MANAGER 
Proven  experience  on:  morning-evening- 
Sunday,  daily,  weekly  group,  voluntary, 
free  to  paicl.  Strong  on:  production- 
revenue-systems-employee  esprit.  Will 
negotiate  for  salary  refund  if  minimum  5% 
increase  fails  first  year.  Salaries:  Director, 
$20M:  Manager,  $15M.  Manager  to  take 
over  after  5  years.  Box  1751,  Editor  &  Pub¬ 
lisher. 

CELEBRATE  1976  with  circulation  and 
revenue  growth.  Seek  No.  1  spot  in  South¬ 
east.  Well  qualified.  Box  1736,  Editor  S 
Publisher. 


CLASSIFIED  ADVERTISING 


ADVERTISING  COUPLE  wishes  to  relocate 
in  Zone  7.  Currently  in  Classified.  40,000 
daily;  he  sales,  she  supervisor.  Past  ex¬ 
perience  in  Display  as  well.  Excellent  re¬ 
cord  and  references.  Solid  newspaper 
people,  hard  workers.  Box  1639,  Editor  & 
Publisher. 


EDITORIAL 


SPORTS  WRITER  with  3  years  recent  ex¬ 
perience  with  small  and  medium  dailies 
wants  back  into  business.  Pro,  college, 
preps  coverage,  layout,  photo,  married, 
college  graduate.  Any  Zone.  Box  1721, 
Editor  &  Publisher. 

SON  OF  THE  MIDDLE  BORDER  with  7 
years  reporting,  layout,  editing,  staff  train¬ 
ing,  trouble-snooting,  start-up  and  man¬ 
agement  experience  wants  opportunity  on 
Zone  5  or  7  daily.  Box  1761,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


EXPERIENCED  EDITOR  seeks  top  job  on 
medium  or  larger  daily  in  location  suitable 
for  raising  teenage  children.  Box  1720, 
Editor  &  Publisher. 

SPORTSWRITER/COLUMNIST  with  6 
years  on  large  metro  dailies  seeks  sports  or 
general  news  post  in  Zone  1,  2,  3,  rural  or 
urban.  Box  1682,  Editor  &  Publisher. 

AWARD-WINNING  ENTERTAINMENT  wri¬ 
ter  seeks  position  with  metro  paper  or 
magazine,  any  Zone.  Combines  youth  with 
protessional  experience  in  covering  TV, 
film,  theatre.  Write  Joe  Leydon,  8300  Pal¬ 
metto#  213.  New  Orleans.  La.  70118. 

ONE  MAN  BAND!  Reporter,  sportswriter, 
photographer,  11  years  experience,  to  run 
your  weekly  show.  Prefer  Area  3.  Box 
1629.  Editor  &  Publisher. _ 

NYU  HONORS  Journalism  graduate  with  6 
months  experience  as  AP  reporter-intern 
seeks  position  with  daily.  Hardworking, 
dedicated,  reliable  will  consider  any  start, 
any  Zone.  Box  1673,  Editor  &  Publisher. 

REPORTER,  27,  experienced  municipal, 
police,  features,  seeks  position  with 
medium-to-large  daily,  any  Zone.  Box 
1693,  Editor  &  Publisher. 

WIRE  EDITOR  or  copy  desk  challenge 
sought;  15  years  experience,  now  wire 
editor.  Fast,  accurate,  hard  worker.  Box 
1687,  Editor  &  Publisher, 

AWARD-WINNING  sports  editor,  4  years 
experience,  interested  in  relocating  to  any 
Zone.  Columnist,  page  layout,  photo¬ 
graphy  for  daily-weekly  newspapers.  Col¬ 
lege  grad.  Clips,  resume  available.  B. 
Fahlen,  400  Jefferson,  Henderson,  Nev. 
89015. 


EDITORIAL 


ART  CRITIC — Had  it  with  neo-expres- 
sionists?  Bearded  type  seeks  challenging 
opening.  Can  review  bixiks,  theatre,  modern 
dance.  Clips.  Zones  1,8,9.  Box  1675.  Editor 
&  Publisher. 

SPORTS  EDITOR.  28.  of  15,000  daily 
eager  to  move  up.  Now  covering  pro,  col¬ 
lege,  high  school  sports.  Excellent  refer¬ 
ences.  Box  1697,  Editor  &  Publisher. 

WRITER,  good  on  profiles,  lifestyle  and 
sports,  wants  to  work  on  a  daily.  Have  sold 
lengthy  features  to  New  England's  leading 
magazine  and  Boston's  top  paper.  OK 
photographer.  Navy  journalist  experience, 
recent  public  communication  Masters.  Will 
move.  Box  1714,  Editor  &  Publisher. 

SMALL  DAILY  EDITOR,  J-grad,  seeks  re¬ 
sponsible  position  with  small  or  medium 
sized  Ohio  newspaper.  I  have  covered  such 
regular  beats  as  courthouse,  sports, 
police,  school  and  council.  I'm  under  30,  a 
family  man  and  looking  for  a  job  I  can  grow 
with.  Box  1710,  Editor  &  Publisher. 

SPORTS  WRITER.  21,  has  covered  north¬ 
ern  Illinois  sports.  Will  receive  BS  Degree 
in  Journalism;  seeks  position  on  small  dai¬ 
ly,  large  weekly,  or  on  sports  magazine. 
Prefer  Zones  5  and  2.  Box  1706,  Editor  & 
Publisher. 

OUTSTANDING  WRITER  seeks  slot  with 
major  daily  as  columnist,  critic  or  feature 
writer.  3  years  daily  Entertainment  Editor 
(film,  TV  and  nightclub  critic),  author  of 
international  bestseller,  magazine  and 
weekly  newspaper  editor,  former  Forbes 
reporter,  filmmaker  and  photographer, 
numerous  slick  magazine  credits.  Now  in 
Florida,  but  interested  in  relocating  to 
California.  Write  for  resume  and  clips.  Box 
1716,  Editor  &  Publisher. 


WRITER  AVAILABLE.  Diversified  back¬ 
ground.  Capable  for  editorial,  reportorial 
assignments.  Willing  to  use  business  ex¬ 
perience  as  well.  Box  1657,  Editor  & 
Publisher, 

BEAT  YOUR  COMPETITION! 
Experienced  news  pro  seeks  permanent 
spot  on  major  or  medium  sized  daily. 
Hard-hitting,  aggressive  investigative  ex¬ 
pert.  Box  1674,  Editor  &  Publisher. 

REPORTER 

EXPERIENCED  PROFESSIONAL 
BOX  1653.  EDITOR  &  PUBLISHER 
CALL  (305)  949-6436 

SPORTS  DESKMAN,  26,  seeks  spot  on 
metro  daily  in  Zones  1-2  or  assistantship 
on  smaller  paper.  Now  with  50,0(X)  AM  in 
Zone  4.  4  years  experience,  the  last  with 
VDTs.  Very  hard  worker,  conscientious.  Ex¬ 
tensive  slot  work.  Box  1671,  Editor  &  Pub¬ 
lisher. 


FIRST  CLASS  WRITER/EOITOR  seeks 
room  to  breathe.  31,  now  with  major  daily. 
Want  tough  job  on  small  town  paper  in 
scenic  locale.  Money  helps,  but  right  paper 
in  right  spot  most  important.  Box  1689, 
Editor  &  Publisher. 

TOP  JOURNALIST 

In  prestige  writing-supervisory  job  New 
York  wants  to  become  national-foreign  or 
Sunday-weekend  editor,  or  similar  on 
150,000+  paper,  all  areas  considered. 
Broad  international  news  background,  also 
covered  urban  affairs  early  60s.  MA, 
Nieman,  36.  Knowledgeable  on  eco¬ 
nomics,  arts,  American  history.  Freelance 
credits,  book  in  progress.  Box  1691,  Editor 
A  Publisher. 

SPORTS  EDITOR.  42.  energetic,  bright 
heads,  good  photographer,  layout  and 
makeup  imaginative.  11  years  experience. 
Box  1756,  Editor  &  Publisher  or  (804) 
636-5578. _ 

PROVEN  COUPLE  seeks  community  paper 
to  manage  (with  option?),  preferably 
weekly  or  semi-weekly  in  northern  Zone. 
One  BSJ-MSJ  Medill  with  weekly,  some 
daily  experience.  One  weekly  experience 
plus  as  associate  editor.  Photo 
background,  too.  Excellent  references. 
Together  we've  done  it  all.  Box  1759, 
Editor  &  Publisher. 


EDITORIAL 


REPORTER,  newspaper  and  magazine  ex¬ 
perience,  looking  tor  position  where  fluent 
Spanish  could  be  used  to  best  advantage. 
Box  1744,  Editor  &  Publisher. 

I  WANT  TO  I^TILIZE  my  energy  and  writing 
ability.  Although  the  journalism  job  market 
may  be  overloaded.  I  know  there's  a  place 
for  a  creative,  flexible  and  conscientious 
writer.  Hard-working,  I  will  undertake  any 
assignment.  Ohio  University  '74  grad,  BSJ, 
newspaper,  magazine  and  PR  experience. 
Any  Zone.  Box  1732,  Editor  &  Publisher. 

SURELY  THERE'S  a  medium-size  daily 
seeking  an  experienced  newsman  with  12 
years  know-how  as  editor-reporter,  all 
beats.  Married,  a  father .  .  .  and  anxious! 
PHONE  (815)  874-7202. 

EXPERIENCED  newsman  and  adminis¬ 
trator.  now  speechwriting  on  Capitol  Hill, 
wants  private  sector  job  writing  editorials, 
running  information  program,  or  what  have 
you.  Salary  needs  in  upper  20s.  Write  Box 
1745,  Editor  and  Publisher,  for  resume 
and  letter. 

TALENTED  WRITER.  25,  currently  weekly 
reporter.  Seek  daily  experience.  Good 
photographer.  Strong  on  sports/human  in¬ 
terest.  All  Zones,  especially  9.  Available 
now.  Box  1741,  Editor  &  Publisher. 


YOU'RE  A  METRC)  daily  seeking  talented  HIGH  HONORS  J-grad  with  2  years  cam- 
reporter.  I  m  a  talented  reporter  seeking  pus  reporting  and  editing  likes  Zone  5.  Box 
metro  daily.  Box  1715,  Editor  &  Publisher.  jyjg  Editor  &  Publisher. 

AWARD  WINNER.  2  years  as  editor  of 
weekly  is  enough,  now  seek  position  on 
small  or  medium  daily.  Most  Zones,  box 
1752,  Editor  &  Publisher. 

EDITORIAL  PAGE  editor-writer,  reces¬ 
sion-zapped,  seeks  new  editorial  page  or 
other  position  of  responsibility.  Tough- 
minded  liberal,  strong  on  community  in¬ 
volvement,  political  experience.  Box  1743, 
Editor  &  Publisher. 

SLOT  MAN  with  12  years  experience  re¬ 
porting  and  editing  general  and  business 
news.  Each  successive  position  at  higher 
level  of  responsibility.  Call  or  write:  Bill 
Mullins,  201  W.  70,  New  York,  N.Y.  10023. 
(212)  595-7750. 


PUBLIC  INFORMATION  OFFICER,  victim 
of  state  budget  cut,  seeks  job  as  reporter 
on  daily  or  editor  of  weekly.  Have  cash  to 
buy  share  of  weekly.  7  years  experience  on 
metro  newspapers  including  Newark 
News.  Interested  in  South,  but  will  con¬ 
sider  any  Zone.  Box  1748,  Editor  &  Pub¬ 
lisher. 

CURRENTLY  EMPLOYED  weekly  editor, 
BSJ  degree.  3  years  experience,  all 
phases,  seeks  position  on  weekly,  daily  or 
trade  publication  Zone  2.  Box  1746,  Editor 
&  Publisher. 


PRESSROOM 


JOURNEYMAN  OFFSET  PRESSMAN, 
camera,  platemaking.  Also  letterpress. 
4-color  experience.  Box  1758,  Editor  & 
Publisher. 


PRODUCTION 


NEED  HELP?  20  years  production  experi¬ 
ence  medium  and  metro  dailies.  Conver¬ 
sion.  training,  equipment  determination 
history.  Budget  forecast.  Cost  conscious. 
Box  1639,  Editor  &  Publisher. 


DEPENDABLE  sports  writer,  27.  8  years 
experience,  seeks  sports  editorship  10- 
50,000  PM,  or  baseball.'desk-makeup 
combination  on  PM.  Enjoy  community  in¬ 
volvement,  strong  on  organization,  tight 
yet  lively  human  interest  writing;  extensive 
editing,  layout  experience.  Box  1587, 
Editor  &  Publisher. 


PUBLIC  INFORMATION 


VERSATILE,  RELIABLE  JOURNALIST,  26, 
with  solid  experience  as  copywriter,  editor, 
designer  and  publicist,  seeks  public 
information/public  relations  position  in 
Great  Lakes  area,  especially  Toledo.  Ohio. 
Box  1692,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


ATTENTION:  SMALL  AND  MEDIUM 
SIZE  NEWSPAPER  OWNERS 

The  wrong  hiring  decision  in  your  general  man¬ 
agement,  business,  advertising,  mechanical, 
circulation,  or  editorial  areas  can  be  very  cost¬ 
ly.  That’s  why  Ron  Curtis  &  Company  has  a 
specialist  recruiting  for  newspapers. 

Call  Bill  Davis  at  (312)  693-6171  for  a  confiden¬ 
tial  discussion  of  our  services. 

Ron  Curtis  &  Company,  O’Hare  Plaza,  5725  East 
River  Road,  Chicago,  III.  60631 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Liaison  and  coordination 

rhe  new  technology  and  competitive 
problems  facing  newspapers  have  forced 
operating  departments  of  new  spapers  to 
coordinate  their  activities  in  a  spirit  of 
team  cooperation  unknown  several  years 
ago. 

rhe  increasing  attendance  of  news¬ 
paper  editors  at  newspaper  production 
conferences  has  demonstrated  a  realiza¬ 
tion  that  neither  editorial,  nor  advertis¬ 
ing.  nor  production,  etc.,  can  operate  as 
independent  entities  within  the  plant.  .All 
departments  and  personnel  must  be  in¬ 
terdependent  in  striving  for  a  common 
goal. 

fhe  same  liaison,  coordination  and 
cooperation  is  now  evident  on  the  na¬ 
tional  scene  through  the  activities  of  as¬ 
sociations  and  societies  representing  var¬ 
ious  departmental  interests. 

Last  week  the  American  Newspaper 
Publishers  .Association  held  another  in 
its  annual  series  of  conferences  for 
newspaper  associations  at  Reston.  Va. 
l  orty-nine  people  attended  representing 
21  national  organizations  in  the  news¬ 
paper  Held  plus  .AP.  UPl.  K&P. 

fhe  associations  ranged  from  the  U.S. 
publishers;  group  (  ANP.A)  and  the  Cana¬ 
dians  (CDNP.A)  and  weeklies  (NN.A)  to 
the  black  press  (NNP.A)  to  editors 
(.A.SNK).  managing  editors  (,APME). 
journalism  education  (  AHJ).  classified 
advertising  (.ANC.AM).  controllers  (IN- 
CFO).  circulation  (ICM-A).  ad  managers 
(IN.AH).  promotion  (INP.A).  ad  bureau 
(N.AB).  association  managers  (NAM), 
personnel  (NPR.A).  women  (WIC).  press 
institute  (.API),  the  Newspaper  Fund. 
Sigma  Delta  Chi.  Reporters  I'und.  In 
most  instances  the  organizations  were 
represented  by  their  top  elected  officer 
plus  the  secretary-manager,  if  there  was 
one. 

Donald  R.  MeVay.  senior  vice  presi¬ 
dent  of  .ANP.A.  set  the  theme  by  stating 
ANP.A.  which  is  r  ften  considered  by 
outsiders  to  be  concerned  only  w  ith  bus¬ 
iness  ofllce  problems,  is  spending  more 
and  more  time  and  attention  to  First 
Amendment  problems.  He  added  .ANP.A 
wants  to  increase  its  liaison  and  coordi¬ 
nation  with  all  the  groups.  INP.A  and 
ICM.A  managers  have  close  working  re¬ 
lations  with  .ANP.A  because  their  offices 
are  in  the  .ANP.A  headquarters  building 
at  Reston.  The  new  .API  building  is  next 
door. 

.As  the  spokesman  for  each  association 
was  heard,  it  became  apparent  a  high 
degree  of  coordination  is  now  being  con¬ 
ducted  between  the  groups.  The  control- 
leis  have  a  joint  project  under  way  with 
the  circulation  managers  re-writing  the 
manual  of  circulation  auditing  proce¬ 


dures.  The  circulators  are  planning  a 
joint  seminar  with  the  promotion  men 
and  have  liaison  committees  with  IN.AF 
as  well  as  the  others. 

There  were  others  and  we  feel  that 
type  of  cooperation  will  continue  to  ex¬ 
pand  in  the  future. 

Many  problems  confront  the  news¬ 
paper  business  today  and  these  groups 
individually  and  cooperatively  are  trying 
to  solve  them.  First  amendment  prob¬ 
lems  of  "gag”  orders,  etc.,  were  foref¬ 
ront  in  many  minds.  Also,  of  primary 
concern  is  the  decline  in  newspaper  cir¬ 
culation  in  the  last  two  years,  and  the 
reasons  why. 

No  one  seems  to  know  how  much  of 
the  decline  has  been  due  to  voluntary 
termination  of  outlying  expensive  circu¬ 
lation  routes  and  other  paper  conserva¬ 
tion  methods,  but  there  is  genuine  con¬ 
cern  that  the  dramatic  increase  in  reading 
of  magazines  and  weekly  newspapers  is 
not  reflected  in  daily  figures. 

Many  reasons  have  been  advanced 
such  as  quality  of  the  product,  delivery 
service  to  the  reader,  increased  price,  big 
city  problems,  television  competition,  at 
a  time  when  rising  income,  adult  popula¬ 
tion.  education  should  favor  circulation 
increases.  No  one  seems  to  have  the 
answer,  but  many  are  working  on  it  such 
as  the  .ANP.A  News  Research  Center 
which  has  a  survey  in  progress  on  why 
people  read  or  don’t  read  a  new  spaper. 

The  entire  industry  will  want  the 
answers. 

W.  Barry  McCarthy  of  the  .Veu  York 
Jiffies,  a  member  of  the  .ANP.A  Public 
.Affairs  Committee  which  participated  in 
the  meeting,  gets  credit  for  calling  it  a 
"Congress  of  .Acronyms." 

We  hope  the  Congress  will  grow  and 
meet  regularly  . 


HEADQUARTERS— Gannett  Inc.  will 
move  its  corporate  headquarters  offices 
into  the  24th  and  25th  floors  of  the  26-story 
Lincoln  Tower  building  in  mid-1976.  The 
present  headquarters  are  in  the  Rochester 
newspapers  building.  A  five-year  rental 
agreement  has  been  signed  to  occupy 
30,000  square  feet  in  the  mid-town 
Rochester  building,  owned  by  Lincoln  First 
Banks,  a  bonk  holding  company. 

Little  newspapers 
sold  to  Park  group 

Park  Newspapers  Inc.  of  St.  Law¬ 
rence,  has  signed  an  agreement  to  pur¬ 
chase  all  of  the  stock  of  Northern  New 
York  Publishing  Company  from  the  es¬ 
tate  of  Franklin  Rockefeller  Little,  and 
from  his  sons.  George  and  Frank  Little, 
it  has  been  announced  by  the  owner  and 
publisher.  Roy  H.  Park  of  Ithaca.  New 
York.  The  price  was  not  disclosed. 

The  newspapers  acquired  by  the  Park 
group  are  located  in  markets  along  the 
St.  Lawrence  River  and  include  the 
Joiirncil  (daily)  and  AJvatK  s  (Sun¬ 

day)  in  Ogdensburg;  the  bi-weekly  Mas- 
sena  Ohserver:  weeklies  St.  l.awrencc 
Fliiin  Dealer  and  Rural  \ews.  both  Can¬ 
ton;  and  the  weekly  Caarier-Freeman  in 
Potsdam. 
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The  sober  truth  about 
drinking  and  driving. 


This  is  one  subject  surrounded  by  more  misinforma¬ 
tion  than  hard  fact. 

Authorities  a^'ee  that  a  basic  problem  on  the  high¬ 
way  is  not  the  moderate  social  drinker  but  the  excessive 
drinker. 

Of  course  it’s  best  not  to  drink  before  driving.  But  it 
is  a  fact  that  most  people  drink.  And  many  drive  after¬ 
wards.  Many  safety  experts  therefore  give  this  realistic 
advice  to  motorists: 

"If  you  do  drink,  know  your  own  limit  as  well  as  the 
speed  limit,  and  stay  well  within  both.” 

We,  the  makers  and  sellers  of  distilled  spirits,  heartily 
support  this  position. 

If  you  choose  to  drink,  drink  responsibly. 


DISTILLKD  SPIRITS  COUNCIL  OF  THE  UNITED  STATES 
i;U)()  Pennsylvania  Building, \Vashinf.Uon,  D.C.  20004 


Cleveland  Is  Your  Market. 

The  Press  Is  Your  Paper. 

1975  Newspaper  Pulse  Tells  Why. 


The  1975  Cleveland  Newspaper  Pulse  tells  what  Greater  Cleveland 
newspaper  readership  is  all  about.  Tells  which  daily  newspaper  has  more 
readers  among  adults  and  teenagers.  Shows  readers  by  the  demograph¬ 
ics  you  want  to  match  with  your  marketing  objectives. 

Take,  for  example,  total  adult  and  teenage  daily  newspaper  readers  in 
Cleveland’s  4-county  S.M.S.A.  (Cuyahoga,  Geauga,  Lake  &  Medina 
Counties): 

Cleveland  S.M.S.A.  Daily  Newspaper  Readers 


S.M.S.A. 

Total 

Persons 

PRESS 

Reach 

PLAIN 

DEALER 

Reach 

Males  (18  &  Over) 

628.300 

358,100 

57.0% 

n 

52.8°o 

Women  (18  &  Over) 

721,600 

403,400 

55.9 

m 

46.2 

KB 

TOTAL  ADULTS 

1.349,900 

761,500 

56.4 

665,300 

49.3 

96,200 

Teens  (12-1 7) 

248,600 

85,200 

34.3 

52.400 

21.1 

32,800 

TOTAL  PERSONS 

(12  &  Over) 

1,598,500 

846.700 

You  see  a  big  advantage  for  the  PRESS.  And  for  PRESS  advertisers. 
Call  us.  Discuss  the  Pulse  findings  with  us  in  detail .  .  .  before  you  make 
another  newspaper  buy  in  Cleveland! 

Follow  the  Leader 

The  Cleveland  Press 

AScrippi  MowfcrdNawfipiyr 

Offices  in:  New  York,  Chicago.  Detroit,  Philadelphia.  Dallas. 

Los  Angeles,  San  Francisco.  Atlanta 


